
 

 

AGENDA FOR BOARD OF DIRECTORS 
AUBURN SCHOOL DISTRICT NO. 408 

Monday, July 13, 2009 

   I. TIME AND PLACE 

 1. 7 p.m. at the James P. Fugate Administration Building 

  II. ROLL CALL 

 1. Roll call of board members 

 III. PLEDGE OF ALLEGIANCE 

  IV. AUDIENCE PARTICIPATION 

  1. Written communications 

  2. Scheduled communications 

  3. Unscheduled communications 

  4. Community groups and organizations 

   V. SCHOOL PROGRAMS 

  1. CTE Career Choice and Marketing Education 

  VI. PERSONNEL 

  1. Certificated and classified personnel report 

  2. Request for travel 

  3. Ratification of agreement 

VII.  BUILDING PROGRAM 

  1. Authorization of award of contract 

VII. FINANCE 

  1. Vouchers 

  2. Award of contract 

VIII. DIRECTORS 

  1. Approval of minutes 

  2. Options for November 3, 2009, election 

  3. Evaluation of 2008-09 board objectives 

  4. Board objectives development criteria for 2009-10 

  5. Special board meeting 

  6. Legislative report 

  7. Discussion 

  8. Executive session 



SCHOOL PROGRAMS 
 
1. CTE Career Choice and Marketing Education--Second Reading 
 

Robert Swaim, director of career and technical education and athletics, 
will provide an overview of the CTE Career Choice and Marketing 
Education curriculum for second reading and adoption. 

 
 Recommendation: That the board approve the CTE Career 

Choice and Marketing Education curriculum 
for second reading and adoption. 



 
Auburn School District #408 

Career and Technical Education Curriculum 
 
 

Business and Marketing 
 
 
The signatures below indicate that the course curriculum for the instruction of 
Business and Marketing Services Pathway Programs has been reviewed and 
updated to meet industry, state and district standards and objectives. 
 
The following representatives of the district hereby guarantee compliance with the 
assurances herein and have evidence of the requirements within the Washington 
State Program Standards for Career and Technical Education. 
 
 
 

_______________________________ 
Board President, Janice Nelson 

 
 

________________________________ 
Assistant Superintendent PK-12 School Programs, Louanne Decker 

 
 
 

______________________________________ 
Assistant Superintendent Student Learning & Technology, Rod Luke 

 
 
 

______________________________________ 
Director Career and Technical Ed, Rob Swaim 

 
 
 
 

 
 
 
 

Career and Technical Education Curriculum Review 2008-2009 



Introduction 

 

One of the primary reasons for program review in the Auburn School 

District is to improve student academic performance. The focus of program 

change is to align student academic performance with Washington State’s 

student learning standards including: 1) Essential Academic Learning 

Requirements (EALRs) which articulate the State’s expectations and learning 

standards to students and 2) Grade Level Expectations (GLEs) which define 

what students should know and be able to do at each grade level. The GLEs 

clearly describe evidences of learning and how students may demonstrate 

proficiency. 

This review is supported by the Washington State Career and Technical 

Education Program available in industry. Among other projects, the 

implementation plan includes on-going training in the use of industry standards 

and Grade Level Expectations as well as the writing and sharing of curriculum 

frameworks for each course. 

Following the CTE Program Standards document are two documents that 

supplement the program standards: OSPI Career and Technical Education 

Employability Skills based upon the Secretary’s Commission on Achieving 

Necessary Skills (SCANS) through the Department of Labor and the Washington 

State Career and Technical Education Core Leadership Skills document. Both of 



these documents are referenced in the CTE Program Standards as well as in the 

curriculum frameworks for each course in the Trades and Industry review. 

This program change/curriculum review originated within the Career and 

Technical Education office of the Auburn School District as part of the 

Curriculum, Instruction, and Assessment Committee’s Review Plan. The last 

curriculum review for Business and Marketing took place in the 2003-2004 

school year.  

 



Health and Human Services Related Education 
 

CURRICULUM REVIEW MEMBERS 
 

Business and Marketing Education Program 

 Career Choices 
 Marketing/DECA 
 Sports & Entertainment: 

Marketing & Management 

 Store Operations 1 & 2 and Retail 
Operations 

 Store Operations 3 & 4: 
Small Business Management 

 
Lori Jacobs, Instructor ............................................................................................Auburn High School 
Crystal Wisness, Instructor.....................................................................................Auburn High School 
Derek Enz, Instructor..................................................................... Auburn Mountainview High School 
Doug Aubert, Instructor .........................................................................Auburn Riverside High School 
Colleen Rayburn, Instructor .........................................................................West Auburn High School 
 

Kevin Kerr, Business Education Advisory Committee Chairperson 
John Rottle, Marketing Education Advisory Committee Chairperson 

Colleen Rayburn, Career Choices Education Advisory Committee Chairperson 
 
 



 
 
 
May 9, 2005 (  ) Action Required 

(X) Informational 
 
 
MEMORANDUM NO. 023-05M  Secondary Education Reform 
 
TO:  Educational Service District Superintendents 
  School District Superintendents 
  School Principals 
  School Career and Technical Education Directors 
 
FROM: Dr. Terry Bergeson, State Superintendent of Public Instruction 
 
RE:  Career and Technical Education Program Standards  
 
The purpose of the memorandum is to inform school districts of the completion of 
the program standards for Career and Technical Education (CTE).  The 
legislature authorized the Office of Superintendent of Public Instruction (OSPI) to 
establish standards for CTE through WAC 28C.04.100.  These standards were 
created to ensure high quality career and technical programs across the state.  
The completed standards are effective immediately and are available at 
http://www.k12.wa.us/CareerTechEd/CTEstandards.aspx.  
 
This document is organized into two areas:  Exploratory and Preparatory.  Each 
of these areas is divided into two sections.  The first section identifies what a 
student enrolled in an exploratory or preparatory course will be able to 
demonstrate.  The second section identifies the characteristics of the exploratory 
or preparatory course.  The document also includes the following 12 Washington 
Career and Technical Education Foundations: 
 

1. Students will demonstrate occupationally specific skills and 
competencies including the application of related Essential 
Academic Learning Requirements and Grade Level Expectations 
using a contextual approach. 
 

http://www.k12.wa.us/CareerTechEd/CTEstandards.aspx
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2. CTE programs are an integral part of the K-20 education system 
and are coordinated with other workforce development programs.  
 

3. Students who participate in CTE programs develop and apply skills 
and knowledge needed to live, learn and work in an increasingly 
diverse society.  These skills include an appreciation for all aspects 
of diversity, respectful interaction with diverse cultures, and 
recognition and elimination of harassment, bias, and stereotyping. 
 

4. Leadership skills are integrated into the content of each course, 
and students are encouraged to participate in a career and 
technical student leadership organization related to the program 
pathway.  
 

5. Employability skills are integrated into the content of each course, 
and students in CTE programs participate in some form of work-
based learning. 
 

6. CTE programs assist students with career planning and 
development, transitions, employment and post-secondary options. 
 

7. CTE instructional equipment, facilities and environment are 
comparable to those used in the workplace. 
 

8. The instructor holds a valid Career and Technical Education 
teaching certificate for the content area in which he or she is 
assigned. 
 

9. CTE instructors are provided time and resources to connect student 
learning with work, home, and community. 
 

10. CTE programs are structured so that supervision, safety and the 
number of training stations determine the maximum number of 
students per classroom. 
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11. An advisory committee actively guides the relevance and 
continuous improvement of the program.  

12. CTE programs are reviewed annually and the results are used for 
continuous program improvement. 
 

 
During the summer and fall of 2005, Career and Technical Education staff from 
OSPI will be conducting a series of introduction workshops to groups around the 
state.  The workshop locations will be posted on the OSPI website at the 
following link http://www.k12.wa.us/CareerTechEd/CTEstandards.aspx.  If you 
have additional questions or comments regarding the Career and Technical 
Education Program Standards please contact the Director of Career and 
Technical Education, Rod Duckworth at (360) 725-6242, by email at 
rduckworth@ospi.wednet.edu, or TTY (360) 664-3631. 
 
 
SECONDARY EDUCATION REFORM 
 
Scott Poirier 
Assistant Superintendent 
 
Rod Duckworth 
Career and Technical Education 
 
TB:aem 
 
Attachment 

http://www.k12.wa.us/CareerTechEd/CTEstandards.aspx
mailto:rduckworth@ospi.wednet.edu
http://www.k12.wa.us/BulletinsMemos/memos2005/M023-05Attach.doc
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For more information about the contents 

of this document, please contact: 
Phone:  360.725.6245  

 
To order more copies of this document, 
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or visit our Web site at http://www.k12.wa.us/publications 

 
Please refer to the document number below for quicker service: 

05-0023 
 

This document is available online at: 
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This material is available in alternative format upon request. 

Contact the Resource Center at (888) 595-3276, TTY (360) 664-3631. 
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CAREER AND TECHNICAL EDUCATION PROGRAM STANDARDS 
 

Introduction 
 
The Career and Technical Education (CTE) Program Standards are 
designed to empower students to live, learn and work as productive citizens 
in a global society. Career and Technical Education programs must meet 
standards established by the Office of Superintendent of Public Instruction. 
These CTE standards are designed to ensure high quality, consistent, and 
relevant CTE programs as essential components of educational and career 
pathways. These standards provide OSPI approval guidelines for CTE 
courses and guide the development and continuous improvement of CTE 
programs in local school districts.  
 
Career and Technical Education is a planned program of courses and 
learning experiences that begin with the exploration of career options, 
supports basic academic and life skills, and enables achievement of high 
academic standards, leadership, options for high skill, high wage 
employment preparation, and advanced and continuing education. (RCW 
28C.04.100) 
 
Washington Career and Technical Education Foundations: 
 

1. Students will demonstrate occupationally specific skills and 
competencies including the application of related Essential Academic 
Learning Requirements and Grade Level Expectations using a 
contextual approach. 

2. CTE programs are an integral part of the K-20 education system and 
are coordinated with other workforce development programs.  

3. Students who participate in CTE programs develop and apply skills 
and knowledge needed to live, learn and work in an increasingly 
diverse society.  These skills include an appreciation for all aspects 
of diversity, respectful interaction with diverse cultures, and 
recognition and elimination of harassment, bias, and stereotyping. 

4. Leadership skills are integrated into the content of each course. 
Students are encouraged to participate in a career and technical 
student leadership organization related to the program pathway.  

 

 

 

5. Employability skills are integrated into the content of each course, 
and students in CTE programs participate in some form of work-
based learning. 

6. CTE programs assist students with career planning and 
development, transitions, employment and post-secondary options. 

7. CTE instructional equipment, facilities and environment are 
comparable to those used in the workplace. 

8. The instructor holds a valid Career and Technical Education teaching 
certificate for the content area in which he or she is assigned. 

9. CTE instructors are provided time and resources to connect student 
learning with work, home, and community. 

10. CTE programs are structured so that supervision, safety and the 
number of training stations determine the maximum number of 
students per classroom. 

11. An advisory committee actively guides the relevance and continuous 
improvement of the program.  

12. CTE programs are reviewed annually and the results are used for 
continuous program improvement. 
 

Exploratory and Preparatory Courses 
 

The Career and Technical Education Standards document is organized into 
two areas; Exploratory and Preparatory. Each of these areas are divided 
into two sections. The first section identifies what a student enrolled in an 
exploratory or preparatory course will be able to demonstrate.  The second 
section identifies the characteristics of the exploratory or preparatory 
course.  
 
Glossary 
 
Since many technical terms are included in the Standards, a Glossary of 
Terms is provided in an effort to enhance understanding and clarification. 
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CAREER AND TECHNICAL EDUCATION PROGRAM STANDARDS 
EXPLORATORY COURSES 
 
All students enrolled in Career and Technical 
Education exploratory courses will: 

Characteristics of all Career and Technical Education Exploratory 
courses include: 

1. Demonstrate the application of Essential Academic 
Learning Requirements and Grade Level Expectations 
in the context of preparing for living, learning and 
working. 

1.1 Application and contextualization of the related Essential Academic 
Learning Requirements (EALRs) and Grade Level Expectations (GLEs) 
including skills needed to meet state assessments.  

 
2. Demonstrate foundational and occupational specific 

skills required to meet current industry defined 
standards. 

2.1 Current industry defined standards, as evidenced in the curriculum 
frameworks, endorsed by local program specific advisory committees, 
and approved by the CTE program supervisors at OSPI.  

 2.2 Curriculum related to balancing family, career, and community roles and 
responsibilities. 

 2.3 Extended learning into the community. Extended learning is managed 
and supervised by certified CTE teachers. 

 2.4 Certified CTE teachers with appropriate certification, knowledge, skills 
and occupational experience. 

 2.4a  After initial certification and five years of teaching, certified CTE 
teachers should gain additional experience in one or more of the 
jobs or careers in their teaching area. This experience should 
take place every five years. 

 2.5 Safe and appropriate environments that support CTE program standards. 
 2.5a  Laboratories and equipment are appropriate to and support the 

OSPI approved curriculum framework and industry training 
procedures.  

 2.5b  Facilities and equipment meet or exceed the related federal, 
state and county safety standards. 

2.5c Learning and training stations are of sufficient quantity to assure 
safe and appropriate supervision, delivery of instruction and 
student skill development. 

 
 
 

2.6 Curriculum is based on identified needs and is developed and maintained 
in consultation with program specific advisory committees.  
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3. Demonstrate knowledge of career options within the 

related pathway. 
3.1 Curriculum related to foundational knowledge and skills of a broad range 

of career options in a related pathway. 
3.1a These learning experiences include exploration of traditional and 

nontraditional careers in the pathway ranging from entry to 
professional level positions.   

4. Demonstrate leadership skills and employability skills. 4.1 Leadership skill development for all students as a required and integral   
component. 
4.1a  These leadership skills are identified in the Washington State 

CTE Core Leadership Skills document.  
4.1b  These leadership skills are integrated in the approved 

curriculum framework and applied in real-world family, 
community, and business and industry applications. 

4.1c  These skills are practiced at the highest professional level 
through aligned Washington State recognized Career and 
Technical Student Organizations (CTSO) programs and 
activities. 

4.2 State defined core employability skills as identified in the Washington 
State CTE Core Employability Skills document. 
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CAREER AND TECHNICAL EDUCATION PROGRAM STANDARDS 
PREPARATORY COURSES 

 
Preparatory courses expand upon exploratory course characteristics in specific and complex ways.  
All students enrolled in Career & Technical  Education 
Preparatory courses will: 

Characteristics of all Career and Technical Education Preparatory 
courses include: 

1. Demonstrate mastery of competencies including the 
application of EALRs and GLEs as required to meet 
industry defined standards needed for a specific career. 

1.1 Current industry defined standards, as evidenced in the curriculum 
frameworks, endorsed by a local advisory committee, and approved by 
the CTE program supervisors at OSPI.  
1.1a The level of competency is defined by industry standards. 
1.1b In the absence of national or state standards, locally developed 

industry defined standards will be validated by program specific 
advisory committee. 

 1.2 Curriculum based on identified need, and developed and maintained in 
consultation with program specific advisory committees.  

 1.3 Safe and appropriate environments that support CTE standards. 
 1.3a  Facilities and equipment meet or exceed the related federal, 

state and county safety standards. 
 1.3b  Laboratories and equipment meet industry training standards 

and facility safety standards. 
1.3c  Learning and training stations are of sufficient quantity to 

assure safe and appropriate supervision, delivery of instruction 
and student skill development. 

 1.4 Certified CTE teachers with appropriate certification, knowledge, skills 
and occupational experience. 

 1.4a After initial certification and five years of teaching, certified CTE 
teachers should gain additional experience in one or more of 
the jobs or careers in their teaching area. This experience 
should take place every five years. 

 1.5 Extended learning into the community. Extended learning is managed 
and supervised by certified CTE teachers.  

 1.6 assessment of student competency of knowledge and skills as 
determined by industry defined standards.  

 1.7 Instruction in all aspects of an industry associated with a specific CTE 
course. 

 1.8 Work-based learning opportunities as identified in the Washington State 
work-based learning document. 
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2. Demonstrate leadership skills and employability skills. 2.1 Leadership skill development for all students as a required and integral 

component. 
2.1a These leadership skills are identified in the Washington State 

CTE Core Leadership Skills document.  
2.1b These leadership skills are integrated in the approved 

curriculum framework and applied in real-world family, 
community, and business and industry applications. 

2.1c These skills are practiced at the highest professional level 
through aligned Washington State recognized Career and 
Technical Student Organizations (CTSO) programs and 
activities. 

2.2 State defined core employability skills as identified in the Washington 
State CTE Core Employability Skills document. 

3. Be employment ready and/or be prepared for post-
secondary options.  

3.1 Information about post-secondary education, training options, industry 
certifications, and employment. 

3.2 Articulation with apprenticeship programs and post-secondary 
education, where feasible. 

 3.3 Opportunities for nontraditional and special populations to receive 
training. 

 3.4 The utilization of data from student follow-up surveys to improve 
courses. 

3.5 The utilization of current national, state or regional labor market 
information to demonstrate occupational need. 
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Glossary of Terms 
 

Advisory Committee – A committee whose members should 
represent business and industry, education, labor organizations, 
special populations, community, government, students, parents 
and teachers. A majority of these members shall share an expert 
working knowledge of the job tasks and competencies required for 
related occupations, related labor market needs and courses 
necessary to meet these needs.  The committee provides advice 
in the design, development, delivery, evaluation and continuous 
improvement of Career and Technical Education programs.  The 
committee meets on a regular basis and minutes are on file in the 
district. It is the local district’s responsibility to effectively inform 
committee members of Washington State Career and Technical 
Education Program Standards and the Federal Perkins Act. (This 
definition is aligned with the Perkins Act 1998, Washington State 
RCW28C.04.100 and RCW 28A.150.500. 
 

• General Advisory Committee – provides direction and 
guidance to administrators and governing boards for the 
entire Career and Technical Education program offered by 
a district or institution. 

• Program Specific Advisory Committee – provides 
direction and guidance to administrators and governing 
boards for a specific Career and Technical Education 
program offered by a district or institution. 

 
All Aspects of Industry – All aspects of the industry or industry 
sector a student is preparing to enter, including planning, 
management, finances, technical and production skills, underlying 
principles of technology, labor and community issues, health and 
safety issues and work environment issues, related to such 
industry or industry sector.  
 
Apprenticeship – Relationships between an employer and 
employee during which the worker, or apprentice, learns an 
occupation in a registered program sponsored jointly by 
employers and labor unions or operated by a plant, employers, 
and employee associations.  Training programs are required to 

 
 
have a paid on-the-job work experience and related classroom 
instruction. 
 
Career and Technical Education (CTE) – A planned program of 
courses and learning experiences that begins with exploration of 
career options, supports basic academic and life skills and 
enables achievement of high academic standards, leadership 
options for high skill, high wage employment preparation, and 
advanced and continuing education. 
 
Career and Technical Student Organization (CTSO) – A 
Washington State recognized organization for individuals enrolled 
in a Career and Technical Education program that engages in 
CTE leadership skill development activities as an integral part of 
the instructional program. For additional information, please refer 
to the Washington CTE Core Leadership Skills document. 
 
Career Cluster – A grouping of occupations and broad industries 
based on commonalities. The sixteen career clusters provide an 
organizing tool for schools, small learning communities, 
academies, and magnet schools. 
 
Certified CTE Teacher – The teacher holds a CTE teaching 
certificate.   
 
CTE Teaching Certificate – A document from OSPI designating 
CTE certification by V-Code. 
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Curriculum Framework – Curriculum frameworks identify the 
required components of a CTE course. The components are 
Performance Assessments, Industry Defined Standards, Essential 
Academic Learning Requirements and Grade Level Expectations, 
Thinking Skills, Leadership Skills, Employability Skills and 
Relevance to Work. An OSPI/CTE developed model curriculum 
framework delineates approved industry standards as well as 
suggested standards in other components.  
 
Employability Skills – These skills are defined as the five 
SCANS (Secretaries Commission on Achieving Necessary Skills) 
competencies:  Resources, Interpersonal, Information, Systems 
and Technology.  For additional information, please refer to the 
Core Employability Skills document. 
 
Employment – The work in which one is engaged. 
 
Essential Academic Learning Requirements and Grade Level 
Expectations (EALRs and GLEs) – Statewide academic 
standards for reading, writing, communication, mathematics, 
science, history, geography, civics, economics, arts, and health & 
fitness. These standards represent the specific academic skills 
and knowledge students will be required to meet in the classroom. 
 
Exploratory Courses – CTE courses in which students 
demonstrate the application of Essential Academic Learning 
Requirements and Grade Level Expectations in the context of 
preparing for living, learning and working; demonstrate 
foundational and occupational-specific skills required to meet 
current industry standards; explore and demonstrate knowledge of 
career options within the related pathway; and demonstrate 
leadership and employability skills. 
 
Extended Learning – Learning and teaching activities related to 
career and technical education course or program competencies 
which occur beyond the scheduled school day and/or school year 
under the supervision of a certified CTE teacher.  The extended 
learning is guided and managed by a written extended learning 
project agreement which has measurable learning objectives, a 
clear definition of the learning project, an outline of the project 
plan, and defines how the learning and project will be evaluated.  

The agreement must be signed by the student, parent, teacher, 
and community member where appropriate. 
 
Identified Need – For exploratory courses, identified need is 
determined by the local advisory board; for preparatory courses, 
advisory boards use regional, state, or national labor market data 
to identify need.  
 
Industry Defined Standards – Standards that specify the 
knowledge, skills and competencies required to perform 
successfully in the workplace.  These standards define the 
technical content of CTE courses as defined in the OSPI/CTE 
model curriculum frameworks.  In the absence of industry defined 
skill standards developed at the national or state level, local 
advisory committee validation will be required. 
 
Leadership Skills – The ability to preside, guide or manage self, 
others, activities or events with responsibility for the final outcome.  
All students will apply leadership skills in real-world, family, 
community, and business and industry applications. For further 
information, please see the Washington CTE Core Leadership 
Skills document. 
 
Nontraditional Training and Employment – Occupations or 
fields of work in which individuals from one gender comprise less 
than 25 percent of the individuals employed in each occupation or 
field of work. 
 
Occupational Specific Skills – Technical competencies unique 
to a specific occupation that are required for successful workplace 
performance. 
 
Pathway – A sequence of courses and activities organized 
around an occupational theme that prepares students for both 
continuing education and employment. 
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Preparatory Courses – CTE courses in which students 
demonstrate mastery of competencies including the application of 
EALRs and GLEs as required to meet industry defined standards 
needed for a specific career; demonstrate leadership skills and 
employability skills; be employment ready and/or be prepared for 
postsecondary options. 
 
Program – A sequence of related learning experiences that is 
based on identified nontraditional, state, and regional employment 
needs that prepare students for responsible roles in employment, 
family community and continuing education. 
 
Special Populations – The term `special populations' means: 

• individuals with disabilities; 
• individuals from economically disadvantaged  

families, including foster children; 
• individuals preparing for nontraditional  

training and employment; 
• single parents, including single pregnant women; 
• displaced homemakers; and  
• individuals with other barriers to educational achievement, 

including individuals with limited English proficiency. 
 

Student Leadership Development – An integral part of the CTE 
instructional program; the process that enables students to fully 
utilize the subject matter content they receive through the Career 
& Technical Education program.  Leadership skills empower each 
student to assume responsible roles in family, community and 
business and industry environments.  Through state recognized 
Career and Technical Student Organizations, students have 
leadership skill development opportunities available at the local, 
state, national and international levels. 
 
Work-based Learning document – Please find this document on 
the CTE portion of the OSPI Web site. 
 
 
 
 
 

Work-based Learning – A learning experience that connects 
knowledge and skills obtained in the classroom to those needed 
outside the classroom, and comprises a range of activities and 
instructional strategies designed to assist students in developing 
or fulfilling their education plans.  For additional information, 
please refer to the OSPI Work-based Learning document. 
 
Workplace – Anywhere work is done. 



Washington State Career and Technical Education 

Leadership Skills Standards 

Preamble 

 

 Leadership skill development for all students is a required, integral part of 

all Career and Technical Education (CTE) instructional programs.  Leadership 

can be defined as the ability to preside, guide, or manage self, others, activities, 

or events with responsibility for the final outcome.  Integrating leadership skill 

development into CTE instructional programs enables students to fully utilize the 

subject matter content they receive. Leadership skills empower each student to 

assume responsible roles in the family, community, business and industry 

environments.  

The purpose of this document is to provide Career and Technical 

Educators with a resource to assist them in assuring that leadership skill 

development is an integral part of every CTE program’s curriculum.  This 

document will also provide information on the resources available through Career 

and Technical Student Organizations (CTSOs). In the event that the program 

does not utilize programs and activities provided by a Washington State 

recognized CTSO, a local district must develop an equivalent model that meets 

or exceeds the CTSO standards.  The leadership skills listed in this document 

should not be viewed as an all-inclusive list, but one that provides a basic core of 

skills common to all program areas that educators can integrate into and build 



upon in the classroom.  This leadership skills standards document includes three 

categories of leadership skill development: 

• Leadership: Individual Skills 

• Leadership: Group Skills  

• Leadership: Community and Career Skills  

When planning an individual course, districts may choose which of the core 

leadership skill(s) from each category above will be addressed in that course. 

Upon completion of a program (sequence of courses), students will be able to 

demonstrate knowledge and skills in all of the leadership competencies. 

In Washington State, basic values and character traits as well as 

employability skills are related to, but differentiated from leadership skills.  You 

may access the employability skills at www.k12.wa.us/careerteched. 

Career and Technical Student Organization Programs and Activities  

Students in Washington State have the opportunity to practice leadership 

skills on the highest professional level through the Career and Technical Student 

Organizations (CTSOs). Washington State recognizes six CTSOs: DECA: An 

Association of Marketing Students; Future Business Leaders of America (FBLA); 

Family, Career, and Community Leaders of America (FCCLA); FFA (formerly 

known as the Future Farmers of America); Skills USA-VICA; and Technology 

Students of America (TSA). Through CTSO organizations, students have 

leadership skill development opportunities available at the classroom, local, 

state, national and international levels. Integrating CTSO programs and activities 

into the curriculum provides students opportunities to participate in out-of-school 



activities, as well. These would include various meetings, community service 

projects, and local, state, regional, national and international activities and 

conferences.  These activities and events are opportunities to interact in a 

professional environment with a diverse group of peers while learning from 

professionals in industries related to the curriculum. 

CTSO programs and activities integrated into the related CTE curriculum 

become co-curricular activities that extend a student’s horizon. CTSO programs 

and activities give students an important opportunity to experience the 

application of foundational leadership skills learned in the classroom. CTSO 

programs and activities provide the opportunity for students to: 

• Test their abilities with their peers in a variety of subject areas by 
completing a myriad of projects and preparations at the highest 
levels. These activities or competitive events are evaluated against 
criteria set at industry standards. 

 
• Allow students the unique opportunity to better themselves by 

raising their own standards of achievement to the related industry 
standard.  

 
• Advance and extend leadership skills beyond the classroom 

utilizing academic and technical skills, in an environment that will 
assist the student in connecting to their future career and 
educational goals.  

 
The need for leadership skills in all aspects of life is clear and the CTSOs 

provide excellent models to deliver leadership skill development opportunities for 

students. A CTSO Resource Table is included in this document to assist CTE 

educators in identifying resources that can be used in addressing the identified 

core leadership skills.   



WASHINGTON STATE CAREER AND TECHNICAL EDUCATION 
Core Leadership Skills  

The leadership skills listed in the three categories below are the core leadership skills that students should be able to demonstrate prior to their completion of a Career 
and Technical Education program. These core leadership skills are common to all of the recognized Washington Career and Technical Student Organizations. 
When planning an individual course, districts may choose which core leadership skills from each category will be addressed in that course.  Upon completion of a 
program (sequence of courses), students will be able to demonstrate knowledge and skills in all of the leadership competencies. All students will apply leadership skills 
in real-world, family, community, and business and industry applications. 

Leadership: Individual Skills 
 

1.1 The student will analyze, refine, and apply 
decision-making skills through classroom, family, 
community, and business and industry (work-
related) experiences. 

 
1.2 The student will identify and analyze the 

characteristics of family, community, business, and 
industry leaders. 

 
1.3 The student will demonstrate oral, interpersonal, 

written, and electronic communication and 
presentation skills and understands how to apply 
those skills. 

 
1.4 The student will be involved in activities that 

require applying theory, problem-solving, and using 
critical and creative thinking skills while 
understanding outcomes of related decisions. 

 
1.5 The student will demonstrate self-advocacy skills 

by achieving planned, individual goals. 
 
1.6 The student will conduct self in a professional 

manner in practical career applications, 
organizational forums, and decision-making 
bodies. 
 

Leadership: Group Skills 
 

2.1 The student will communicate, participate, and 
advocate effectively in pairs, small groups, teams, 
and large groups in order to reach common goals. 

 
2.2 The student will demonstrate knowledge of conflict 

resolution and challenge management. 
 
2.3 The student will analyze the complex 

responsibilities of the leader and follower and 
demonstrate the ability to both lead and follow. 

 
2.4 The student will demonstrate skills that assist in 

understanding and accepting responsibility to 
family, community, and business and industry. 

 
2.5 The student will demonstrate a working knowledge 

of parliamentary procedure. 
 
2.6 The student will use knowledge, build interest, 

guide and influence decisions, organize efforts, 
and involve members of a group to assure that a 
pre-planned group activity is completed. 

 
2.7 The student will demonstrate the ability to train 

others to understand the established rules and 
expectations, rationale, and consequences and to 
follow those rules and expectations. 

 
2.8 The student will demonstrate the ability to 

incorporate and utilize the principles of group 
dynamics in a variety of settings. 

Leadership: Community and Career Skills 
 
3.1 The student will analyze the roles and 

responsibilities of citizenship. 
 

3.2 The student will demonstrate social responsibility in 
family, community, and business and industry. 

 
3.3 The student will understand their role, participate in 

and evaluate community service and service 
learning activities. 

 
3.4 The student will understand the organizational skills 

necessary to be a successful leader and citizen and 
practices those skills in real-life. 

 
3.5 The student will understand and utilize 

organizational systems to advocate for issues on 
the local, state, and international level. 

 
3.6 The student will understand the importance of and 

utilize the components and structure of community-
based organizations. 

 
3.7 The student will participate in the development of a 

program of work or strategic plan and will work to 
implement the organization’s goals. 

 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Individual Skills 
1.1 The student will 

analyze, refine, 
and apply 
decision-making 
skills through 
classroom, 
community, 
family, and work-
related 
experiences. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections 
DECA’s Leadership 
Education Action 
Program (LEAP); 
DECA’s Merit Awards 
Program (MAP) 
DECA Guide, current 
edition 
DECA School-Based 
Enterprise 
Series Competitive 
Events 
Area, state, regional 
and international 
Conferences 
Leadership 
Development 
Academy 
Student Management 
Institute 
Western Region 
Officer Training 
Camp/Student 
Leadership Institute 

Chapter Management 
Handbook 
Policy and 
Procedures 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Community Service 
Project, 
Entrepreneurship, 
Emerging Business 
Issues 

Power of One and 
Leaders at Work 
programs 
 
Star Event 
Competition 
 
Regional, State, and 
National Conferences 
 
Community Service 
Projects with the 
FCCLA model 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence 
 
Advanced Leadership 
Development  
 
 

Professional 
Development 
Program (PDP) 
 
Total Quality 
Curriculum 
 
SkillsUSA 
Championships 
Technical Standards 
 
Leadership 
Handbook 
 
Regional, State, & 
National 
Conferences & 
Contests 
 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State  
EALR’s 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference  



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Individual Skills 
1.2 The student will 

identify and 
analyze the 
characteristics of 
family, 
community, 
business and 
industry leaders. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA’s Merit Awards 
Program (MAP) 
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
Civic consciousness 
competitive event 
DECA Marketing 
Research Project 

Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Partnership with 
Business, American 
Enterprise, and Code 
of Ethics/Creed 

Dynamic Leadership 
and  Families First 
programs 
 
Regional, State, and 
National Conferences 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Shadowing & 
Mentoring 
 
Regional, State, & 
National Conferences 
& Contests 
 

Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Individual Skills 
1.3 The student 

demonstrates 
oral, 
interpersonal, 
written and 
electronic 
communication 
and presentation 
skills and 
understands 
how to apply 
those skills. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA’s Merit Awards 
Program (MAP) 
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
Series Written 
Competitive Events 
Area, state, regional 
and international 
Conferences 
Competitive 
Excellence Program 

Chapter 
Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically Job 
Interview, 
Multimedia 
Presentation, Public 
Speaking, and 
Business Plan 

All national programs 
and organization 
activities, specifically 
the Interpersonal 
Communication and 
Applied Technology 
STAR Event. 
 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
SkillsUSA 
Championships 
Technical Standards 
 
Leadership 
Handbook 
 
Regional, State, & 
National Conferences 
& Contests 
 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Individual Skills 
1.4 The student will 

apply leadership 
skills in real-
world, family, 
community and 
business and 
industry 
applications. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events 
Area, state, regional 
and international 
Conferences 

Chapter 
Management 
Handbook 
Washington State 
Business 
Leadership 
Competitive Event 
Guidelines, 
specifically Job 
Interview, 
Partnership with 
Business, Website 
Development 
Caucusing and 
Campaigning 
Guidelines 

All activities that take 
place outside the 
classroom and 
school. 
 
Join Hands 
Day/Make a 
Difference Day 
 
Career Connection 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 

 
SkillsUSA 
Championships 
Technical 
Standards—
Leadership Contests 

 
Leadership 
Handbook 

 
Regional, State, & 
National Conferences 
& Contests 

Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 

C:\Documents and Settings\schristenson\My Documents\Ppld-Operational\OSPI Ldr & Emp Skills\Prior & Supporting\Leadership Document_Corrected.doc Page 9 of 27 

CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Individual Skills 
1.5 The student will 

be involved in 
activities that 
require applying 
theory, problem-
solve, and use 
critical and 
creative thinking 
skills while 
understanding 
outcomes of 
related decisions. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA’s Merit Awards 
Program (MAP) 
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
Virtual Business 
Challenge 
Area, state, regional 
and international 
Conferences 
DECA Marketing 
Research Events, 
Fashion 
Merchandising, 
Technical Sales 
Event 

Chapter Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically Business 
Plan, Website 
Development, 
Emerging Business 
Issues 
Business 
Achievement Awards 
Program 
 

All national programs 
correlate with class 
content and require 
use of these skills. 
 
Power of One 
Program 
 
Stop the Violence 
Program 
 
National Organization 
for Youth Safety 
(NOYS) 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Total Quality 
Curriculum 

 
SkillsUSA 
Championships 
Technical Standards 

 
Leadership 
Handbook 

 
Regional, State, & 
National Conferences 
& Contests 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Individual Skills 
1.6 The student will 

demonstrate self-
advocacy skills 
by achieving 
planned, 
individual goals. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA’s Merit Awards 
Program (MAP) 
DECA Guide, current 
edition 
DECA Competitive 
Events 
Area, state, regional 
and international 
Conferences 
Leadership 
Development 
Academy 
Student Management 
Institute 
Western Region 
Officer Training 
Camp/Student 
Leadership Institute 

Chapter Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically Job 
Interview, Future 
Business Leader 
Business 
Achievement Awards 
Program 

Power of One and 
Leaders at Work 
programs 
 
STAR Events 
Competition 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
SkillsUSA 
Championships 
Technical Standards 

 
Leadership 
Handbook 

 
Regional, State, & 
National Conferences 
& Contests 

 
Serve as a chapter 
officer or state officer 

Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 
 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Individual Skills 
1.7 The student 

conducts self in a 
professional 
manner in 
practical career 
applications, 
organizational 
forums and 
decision-making 
bodies. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA Competitive 
Events 
Area, state, regional 
and international 
Conferences 
Leadership 
Development 
Academy 
Student Management 
Institute 
Western Region 
Officer Training 
Camp/Student 
Leadership Institute 

Chapter Management 
Handbook 
FBLA Dress Code 
and Code of Conduct 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Community Service, 
Job Interview, Who’s 
Who in FBLA 

All FCCLA 
organization activities 
and the Career 
Connection program.  
 
Chapter Officer 
State Officer 
 
Attending Leadership 
Meetings (Regional, 
State, and National) 
 
Job Interview 
 
Food Preparation & 
Services 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
SkillsUSA 
Championships 
Technical Standards 

 
Leadership 
Handbook 

 
Regional, State, & 
National Leadership 
Conferences 

 
Serve as a chapter 
officer or state officer 

 
Community Service 
Projects 
 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group Skills  
2.1 The student will 

communicate, 
participate, and 
advocate 
effectively in 
pairs, small 
groups, teams, 
and large groups 
in order to reach 
common goals. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events specifically 
marketing Research 
Events, Management 
Team Decision-Making 
Events, Business 
Management and 
Entrepreneurship, 
Advertising Campaign, 
DECA Quiz bowl, 
Virtual Business 
Challenge 
Area, state, regional 
and international 
Conferences 
Leadership 
Development Academy 
Student Management 
Institute 
Western Region Officer 
Training Camp/Student 
Leadership Institute 

Chapter Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Entrepreneurship, 
Parliamentary 
Procedure 
Community Service 
Teambuilding Project 
Washington FBLA 
Program of Work 
 
 

FCCLA activities and 
programs where 
students work on 
common goals in 
groups of two or 
more.  
 
STAR Events 
 
National Programs 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
SkillsUSA 
Championships 
Technical Standards 

 
Leadership 
Handbook 

 
Serve as a chapter 
officer or state officer 

 
Regional, State, & 
National Conferences 
& Contests 
 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 

C:\Documents and Settings\schristenson\My Documents\Ppld-Operational\OSPI Ldr & Emp Skills\Prior & Supporting\Leadership Document_Corrected.doc Page 13 of 27 

CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group Skills  
2.2 The student will 

demonstrate 
knowledge of 
conflict 
resolution and 
challenge 
management. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
Chapter Activities 
Program (CAP) 
Series and Team 
Competitive Events 
Area, state, regional 
and international 
Conferences 
Leadership 
Development 
Academy 
Student Management 
Institute 
Western Region 
Officer Training 
Camp/Student 
Leadership Institute 

Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically Emerging 
Business Issues, 
Network Design, 
Entrepreneurship 

Learned through the 
Dynamic Leadership 
program and 
practiced in all other 
group activities. 
 
Power of One 
Program 
 
STOP the Violence 
Program 
 
NOYS 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
SkillsUSA 
Championships 
Technical Standards 

 
Leadership 
Handbook 

 
Chapter Activities 

 
Regional, State, & 
National Conference 
Activities 
 

Leadership:  
TSA Leadership 
Activity Résumé 

  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group Skills  
2.3 The student will 

analyze the 
complex 
responsibilities 
of the leader and 
follower and 
demonstrate the 
ability to both 
lead and follow. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events 
Area, state, regional 
and international 
conferences 
Leadership 
Development 
Academy 
Student Management 
Institute 
Western Region 
Officer Training 
Camp/Student 
Leadership Institute 

Chapter Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Entrepreneurship, 
Emerging Business 
Issues 
FBLA Program of 
Work 

Learned through the 
Dynamic Leadership 
program and 
practiced in all other 
group activities. 
 
Chapter Officer 
State Officer 
 
Youth Leadership 
Training 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
SkillsUSA 
Championships 
Technical Standards 

 
Leadership 
Handbook 

 
Chapter, Regional, 
State, & National 
Meetings & 
Conferences 

 
Serve as a chapter 
officer or state officer 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group Skills  
2.4 The student will 

demonstrate 
skills that assist 
in understanding 
and accepting 
responsibility to 
family, 
community, and 
business and 
industry.  

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events 
Area, state, regional 
and international 
Conferences 

Chapter 
Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically Creed, 
Community Service 
Project, and 
American Enterprise 

Power of One, 
Leaders at Work, 
Families First, 
Community Service, 
FCCLA model 
Student Body, 
Financial Fitness 
programs. 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 

 
SkillsUSA 
Championships 
Technical Standards 

 
Leadership 
Handbook 

 
Chapter, Regional, 
State, & National 
Meetings & 
Conferences 

 
Community Service 
Projects 
 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group Skills  
2.5 The student will 

demonstrate a 
working 
knowledge of 
parliamentary 
procedure. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
Chapter Activities 
Program (CAP) 
Guide for DECA 
Chapter Officers 
DECA Quiz bowl 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Officer Leadership 
Training 
DECA Guide, current 
edition 

Chapter 
Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Parliamentary 
Procedure 
FBLA local, regional, 
state, national 
meeting activities 

FCCLA organization 
activities and 
Parliamentary 
Procedure STAR 
Event 
 
Chapter Meetings 
 
Regional, State, and 
National Leadership 
Programs 
 
Officer Training 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
SkillsUSA 
Championships 
Technical 
Standards—Chapter 
Business Procedure 
Contest 

 
Leadership 
Handbook 

 
Chapter, Regional, 
State, & National 
Meetings & 
Conferences 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group Skills  
2.6 The student will 

use knowledge, 
build interest, 
guide and 
influence 
decisions, 
organize efforts, 
and involve 
members of a 
group to assure 
that a pre-
planned group 
activity is 
completed. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
Chapter Activities 
Program (CAP) 
DECA Competitive 
Events 
Area, state, regional 
and international 
Conferences 

Chapter 
Management 
Handbook 
FBLA Program of 
Work 
Local, regional, 
state, and national 
program activities 

Taking the role of 
leader in all FCCLA 
national program 
group activities. 
 
FCCLA Program of 
Work 
 
Member Quest 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 

 
Leadership 
Handbook 

 
Chapter, Regional, 
State, & National 
Meetings & 
Conferences 

 
Serve as a committee 
member, chapter 
officer, or state officer 

 
Community Service 
Project 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALR’s 
Leadership:  
  TSA Leadership 
Activity Resume 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group Skills  
2.7 The student will 

demonstrate the 
ability to train 
others to 
understand the 
established rules 
and 
expectations, 
rationale, and 
consequences 
and to follow 
those rules and 
expectations. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events 
Area, state, regional 
and international 
Conferences 

Chapter Management 
Handbook 
Institute for Leaders 
State officer 
training/Executive 
Committee 
Local, regional, state 
and national program 
activities 

FCCLA organization 
activities; ie., for 
meetings, travel, 
community activities  
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Leadership 
Handbook 

 
Serve as a chapter 
officer or state officer 
 
Regional, State, & 
National Meetings & 
Conferences  
SkillsUSA 
Championships 
Technical Standards 
 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Group  
2.8 The student 

demonstrates 
the ability to 
incorporate and 
utilize the 
principles of 
group dynamics 
in a variety of 
settings. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events 
Leadership 
Development 
Academy 
Student Management 
Institute 
Western Region 
Officer Training 
Camp/Student 
Leadership Institute 

Chapter Management 
Handbook 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Community Service 
Teambuilding Project, 
Parliamentary 
Procedure, Gold Seal 
Award of Merit 

Learned through 
Dynamic Leadership 
program and applied 
in all activities. 
 
STAR Events 
 
Group Competitions 
 
Regional, State and 
National Leadership 
Programs 
 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Leadership 
Handbook 

 
Serve as a chapter 
officer or state officer 

 
Total Quality 
Curriculum 

 
Chapter, Regional, 
State, & National 
Meetings & 
Conferences 

 
SkillsUSA 
Championships 
Technical Standards 

Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Community and Career Skills  
3.1 The student will 

analyze the 
roles and 
responsibilities 
of citizenship. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events specifically 
Civic Consciousness, 
Public Relations, 
Creative Marketing 

Chapter Management 
Handbook. 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Community Service, 
Partnership with 
Business. 
Caucusing/Campaign
ing Guidelines. 
March of Dimes or 
other service 
activities. 
Activity on the local, 
state and national 
levels. 
 

Dynamic Leadership 
 
Community Service 
Project 
 
STOP the Violence 
Programs 
 
Join Hands 
Day/Make a 
Difference Day. 
 
NOYS 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
  
Leadership 
Handbook 
 
Serve as a chapter 
officer or state officer 
 
Community Service 
Projects 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Community and Career Skills  
3.2 The student will 

demonstrate 
social 
responsibility in 
family, 
community, and 
business and 
industry. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
DECA Competitive 
Events specifically 
marketing research 
events and Creative 
Marketing 

Chapter Management 
Handbook. 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Community Service, 
Partnership with 
Business. 
Caucusing/Campaign
ing Guidelines. 
March of Dimes 
activities. 
Activity on the local, 
state and national 
levels. 

Families First, 
Community Service, 
Career Connection 
 
Job Interview 
 
Food Preparation & 
Services 
 
Leaders at Work 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Leadership 
Handbook 

 
Community Service 
Projects 

 
Regional, State, & 
National Meetings & 
Conferences 
 

Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Community and Career Skills  
3.3 The student will 

demonstrate 
their 
understanding of 
their role and 
participate and 
evaluate in 
community 
service and 
service learning. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events specifically 
Civic Consciousness 

Chapter Management 
Handbook. 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Community Service, 
Partnership with 
Business. 
Caucusing/Campaign
ing Guidelines. 
March of Dimes 
activities.  
Activity on the local, 
state and national 
levels. 
 

FCCLA Community 
Service program, 
Families First, 
Student Body, 
Financial Fitness, 
Focus on Children 
STAR Event 
 
STOP the Violence 
 
Join Hands 
Day/Make a 
Difference Day. 
 
NOYS 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 

 
Leadership 
Handbook 

 
Serve as a chapter 
officer or state officer 

 
Community Service 
Projects 
 

Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Community and Career Skills  
3.4 The student 

understands the 
organizational 
skills necessary 
to be a 
successful 
leader and 
citizen and 
practices those 
skills in real-life 
situations. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
Area, state, regional 
and international 
Conferences 
Leadership 
Development 
Academy 
Student Management 
Institute 
Western Region 
Officer Training 
Camp/Student 
Leadership Institute 

Chapter Management 
Handbook. 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically Future 
Business Leader, 
American Enterprise, 
Business Plan. 
Institute for Leaders. 

Active membership in 
the FCCLA 
organization 
 
Regional, State, and 
National Conferences 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Leadership 
Handbook 

 
Serve as a chapter 
officer or state officer 
 
Chapter, Regional, 
State, and National 
Meetings & 
Conferences 

 
Shadowing & 
Mentoring 

 
Community Service 
Projects 

 
SkillsUSA 
Championships 
Technical Standards 
 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Community and Career Skills  
3.5 The student 

understands and 
utilizes 
organizational 
systems to 
advocate for 
issues on the 
local, state and 
international 
level. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
DECA Competitive 
Events 
Area, state, regional 
and international 
Conferences 

Chapter Management 
Handbook. 
Institute for Leaders. 
Local, regional, state, 
and national 
advocacy. 

Advocating through 
the FCCLA 
organization structure 
from local through 
national levels. 
 
NOYS 
 
FCCLA Week 
 
STOP the Violence 
 
FACTS 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 

 
Leadership 
Handbook 

 
Total Quality 
Curriculum 

 
Serve as a chapter 
officer or state officer 

 
Regional, State, and 
National Meetings & 
Conferences 
 

Leadership:  
  TSA Leadership 
Activity Résumé 
  TSA Awards and 
Recognition 
  Programs 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in their CTE 
courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations would include DECA, 
FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org 

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.org 
www.tsaweb.org  

Leadership: Community and Career Skills  
3.6 The student 

understands the 
importance of 
and utilizes the 
components and 
structure of 
community-
based 
organizations. 

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
Area, state, regional 
and international 
Conferences 

Chapter Management 
Handbook. 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically 
Community Service 
and Community 
Service Teambuilding 
Project, Economics. 
 

Recognizing, 
understanding and 
participating in 
FCCLA traditions, 
organizational 
systems, and 
activities. 
 
FCCLA Creed 
 
FCCLA Chapter 
Handbook 
 
Chapter member 
activities 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Leadership 
Handbook 

 
Serve on a chapter 
committee, as a 
chapter officer or 
state officer 

 
Community Service 
Projects 

 
Chapter, Regional, 
State, and National 
Meetings & 
Conferences 
 

Leadership:  
  TSA Leadership 
Activity Résumé 

 
  TSA Awards and 
Recognition 
  Programs 
 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in 
their CTE courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations 
would include DECA, FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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CORE 
LEADERSHIP 

SKILL 

DECA 
www.wadeca.org 

www.deca.org  

FBLA 
www.wafbla.org 
www.fbla-pbl.org  

FCCLA 
fccla@wsu.edu  

www.fcclainc.org  

FFA 
www.waffa.wsu.edu/ 

www.ffa.org  

Skills USA-VICA 
www.skillsusa.org
www.waskillsusa.org 

TSA 
www.wtsawb.or
www.tsaweb.or

Leadership: Community and Career Skills  
3.7 The student will 

participate in the 
development of 
a program of 
work or strategic 
plan and will 
work to 
implement the 
organization’s 
goals.  

Marketing Essentials, 
3rd Edition references 
specific DECA 
Connections. 
DECA’s Leadership 
Education Action 
Program (LEAP)  
Chapter Activities 
Program (CAP) 
DECA Guide, current 
edition 
DECA School- Based 
Enterprise. 
DECA Competitive 
Events specifically 
Marketing Research 
Events 
Western Region 
Student Leadership 
Institute Conferences 

Chapter Management 
Handbook. 
Washington State 
Business Leadership 
Competitive Event 
Guidelines, 
specifically Business 
Plan, Local Chapter 
Annual Report. 
Institute for Leaders. 
FBLA Program of 
Work. 
State officer training. 
 

Active participation in 
the development of 
the FCCLA program 
of work and activities 
to reach the 
organization’s goals.  
 
Step One 
 
Member Quest 
 

Local Program 
Resource Guide 
(Current Edition) 
 
Connecting Career 
Development Event 
(Local, State, and 
National Level) 
 
Attendance at 
leadership specific 
conferences:  
 
Made for Excellence  
 
 
Advanced Leadership 
Development 
 

Professional 
Development 
Program (PDP) 
 
Leadership 
Handbook 

 
As a member of a 
chapter, chapter 
officer or state officer 
plan a program of 
work 

 
Chapter, Regional, 
State, and National 
Meetings & 
Conferences 
 
SkillsUSA 
Championships 
Technical Standards 

Classroom: 
  TSA Competitive 
Events Guide 
  Standards for 
Technological 
Literacy 
  Correlation 
  TSA Competitive 
Events correlation 
   with WA State 
EALRs 
Leadership:  

TSA Leadership 
Activity Résumé 

  TSA Awards and 
Recognition 
  Programs 
Competitions: 
  Local 
  Regional 
  State 
  National 
Conferences: 
  WTSA State 
Leadership 
      Conference 
  TSA National 
Leadership  
      Conference 



Career and Technical Student Organization Resource Table 
This table is designed to provide CTE educators with a resource to assist them in addressing the core leadership competencies in 
their CTE courses/programs.   This list represents resources available from all of CTSO’s recognized by OSPI.  Those organizations 
would include DECA, FBLA, FCCLA, FFA, Skills-USA-VICA, and TSA. 
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Washington State Core 
Employability Skill Resource 

This skill resource is based on the 
Secretary’s Commission of Achieving 
Necessary Skills (SCANS 1993) 
document.  

In 1990, the Secretary of Labor 
appointed a commission to determine 
the skills people need to succeed in the 
world of work.  

The commissions fundamental purpose 
was to encourage a high-performance 
economy characterized by high-skill,  
high-wage employment. 

 

“If your actions inspire others to 
dream more, learn more, do more, 
and become more, you are a leader.” 

                         —John Quincy Adams 

Career and Technical Education 

Employability 

 
The Office of the Superintendent of Public Instruction is 
committed to equal opportunity in all programs, activities and 
employment, and to full compliance with federal and state laws 
that prohibit discrimination on the basis of race, ethnicity, 
national origin, sex, sexual orientation, religion, military status, 
age or disability. 

 

Career and Technical Education 
 

John Aultman, Assistant Superintendent 
Career and College Readiness  
john.aultman@k12.wa.us 
 
Moe Broom 
Technology & Industry Pathway Supervisor 
moe.broom@k12.wa.us 
 
Diane Carver 
Business & Marketing Pathway Supervisor 
diane.carver@k12.wa.us 
 
Wayne Gilman 
Agriculture & Science Pathway Supervisor 
hw.gilman@k12.wa.us 
 
Betty Klattenhoff, Director 
Career and Technical Education 
Health & Human Services Pathway Supervisor 
betty.klattenhoff@k12.wa.us 
 
PO Box 47200 
Olympia, WA 98504-7200 
Phone: 360.725.6245 
Fax: 360.586.9321 
www.k12.wa.us 



Employability Skills 
 

Employability skill development for all students is 
a required, integral part of all Career and 
Technical Education (CTE) instructional 
programs.  

Employability skills can be defined as human 
relations, personal management, and personality 
(affective) skills needed to be a good employee.   

 
Employability for ALL! 

 
When planning an individual course, districts may 
choose which of the core employability skill(s) 
from each category that will be addressed in that 
course.  

Upon completion of a sequence of courses, 
students will be able to demonstrate knowledge 
and skills in all of the Employability 
competencies. 

 
Core Employability Skills 

 
The employability skills listed in the chart 
represent the core employability skills that 
students should be able to demonstrate prior to 
their completion of a Career and Technical 
Education program. 

Core Employability Skills 

Employability Competency Student Activities 

1.1  The student will demonstrate the ability to identify, organize, 
plan, and allocate resources.  This means that the student is 
able to demonstrate allocating time, money, materials, space, 
and staff. 

A. Time—Select goal-relevant activities, rank them, allocate time, 
and prepare and follow schedules 

B. Money—Use or prepare budgets, make forecasts, keep records, 
and make adjustments to meet objectives 

C. Materials and Facilities—Acquires, store, allocate, and use 
materials or space efficiently 

D. Human Resources—Assess skills and distribute work 

1.2  The student will demonstrate the ability to acquire and use 
information in a family, community, business and industry 
settings.  This means that the student can acquire and evaluate 
data, organize and maintain files, interpret and communicate, 
and use computers to process information. 

A. Acquire and Evaluate Information 

B. Organize and Maintain Information 

C. Interpret and Communicate Information 

D. Use Computer to Process Information 

1.3  The student will demonstrate an understanding of complex 
inter-relationships (systems).  This means that the student 
understands social, organizational, and technological systems; 
they can monitor and correct performance; and they can design 
or improve systems. 

A. Understand Systems—Know how social, organizational, and 
technological systems work and operate effectively with them 

B. Monitor and Correct Performance—Distinguish trends, predict 
impacts on system operations, diagnose deviations in systems’ 
performance and corrects malfunction 

C. Improve or Design Systems—Suggest modifications to existing 
systems and develop new or alternative systems to improve 
performance 

1.4  The student will demonstrate an ability to work with a 
variety of technologies, identify or solve problems with 
equipment, including computers and other technologies.  
This means that the student can select equipment and tools, 
apply technology to specific tasks, and maintain and 
troubleshoot equipment. 

A. Select Technology—Choose procedures, tools or equipment 
including computers and related technologies 

B. Apply Technology to Task—Understand overall intent and proper 
procedures for setup and operation of equipment 

C. Maintain and Troubleshoot Equipment—Prevent, identify, or 
solve problems with equipment, including computers and other 
technologies 

1.5  The student will use interpersonal skills to communicate, 
participate, and advocate effectively in pairs, small groups, 
teams, and large groups in order to reach common goals.  This 
means that the student can effectively work on teams, teach 
others, serve customers, lead, negotiate, and work effectively 
with people from culturally diverse backgrounds. 

A. Participates as a Member of a Team—Contribute to group effort 

B. Teach Others New Skills—Help others to apply concepts, 
theories, recognizing training needs and conveying job 
information. 

C. Serve Clients/Customers—Work to satisfy customers’ 
expectations 

D. Exercise Leadership—Communicate ideas to justify position, 
persuade and convinces others, responsibility, challenges, 
existing procedures and policies 

E. Negotiate—Work toward agreements involving exchange of 
resources, resolve divergent interests 

F. Work with Diversity—Work well with people from diverse 
backgrounds 

 



THE VISION OF CAREER AND TECHNICAL EDUCATION 

for the  

Auburn School District #408 

 

 Career and Technical Education is an essential element of the 

comprehensive public education system, and is accessible by all students 

regardless of their ability, ethnicity, disability, cultural background, gender, or 

economic status. 

 The vision of Career and Technical Education in the Auburn School 

District is to incorporate a wide variety of programs designed to help students 

explore career pathways, prepare them for the world of work, and launch further 

post-secondary educational opportunities. Career and Technical Education 

equips students with foundational academic skills and the ability to apply those 

skills, appropriate work ethic, interpersonal relationship skills, leadership skills, 

and technical skills in given occupational areas. 

 The level of expectation for students of Career and Technical Education 

programs is high. Many of our high school courses are articulated with post-

secondary institutions, granting college credit for successful completion of high 

school Career and Technical Education programs. Most importantly, our 

programs will continue to be a critical component of the education reform effort 

in the State of Washington. Relevant and rigorous application of the academic 

skills identified in goals one and two of HB 1209 are incorporated throughout 

our curriculum. 

 



 Career and Technical Education provides students with opportunity, 

options, challenge, and the leadership skills necessary for a successful start 

toward their future.  

  



PATHWAY OVERVIEW 
 

 

Business and Marketing - General Information 

The Business and Marketing Pathway 

Business Education and Marketing Education use occupationally specific skills and competencies to prepare 
students to become knowledgeable and ethical decision makers as they fulfill their roles as consumers, workers, 
citizens, and life-long learners. 

Business Education uses relevant and practical business tools for contemporary society, offering students the 
opportunity to master the fundamental knowledge and skills needed to succeed in today’s business. 

Marketing Education allows students to learn and experience how the marketing process seeks to establish 
and satisfy the needs and wants of individuals who buy goods, services, and ideas. Businesses of all types and 
sizes, including non-profit organizations, use marketing in their local, national, and global operations to direct 
products and services from their origin to the ultimate consumer. 

Mission 
Our mission is to bring the Business Education, Marketing Education, and Diversified Occupation 
disciplines together to align curriculum and layout of a cohesive, perpetually-evolving framework, allowing 
students opportunities to explore, prepare, and become proficient within the Business and Marketing 
Pathway. (The Business, Marketing, and Diversified Occupations Collaboration Committee, January 2000).  

 



RCW 28A.700.010 
Career and technical education — Plans — Standards — Technical 
assistance — Leadership development. 

(1) To ensure high quality career and technical programs, the office of the superintendent of public instruction 
shall periodically review and approve the plans of local districts for the delivery of career and technical 
education. Standards for career and technical programs shall be established by the office of the superintendent 
of public instruction. The office of the superintendent of public instruction shall develop a schedule for career 
and technical education plan reapproval under this section that includes an abbreviated review process for 
programs reapproved after 2005, but before June 12, 2008. All school district career and technical education 
programs must meet the requirements of this section by August 31, 2010. 
 
     (2) To receive approval, school district plans must: 
 
     (a) Demonstrate how career and technical education programs will ensure academic rigor; align with the 
state's education reform requirements; help address the skills gap of Washington's economy; and maintain 
strong relationships with local career and technical education advisory councils for the design and delivery of 
career and technical education;  
 
     (b) Demonstrate a strategy to align the five-year planning requirement under the federal Carl Perkins act with 
the state and district career and technical program planning requirements that include: 
 
     (i) An assessment of equipment and technology needs to support the skills training of technical students; 
 
     (ii) An assessment of industry internships required for teachers to ensure the ability to prepare students for 
industry-defined standards or certifications, or both; 
 
     (iii) An assessment of the costs of supporting job shadows, mentors, community service and industry 
internships, and other activities for student learning in the community;  
 
     (iv) A description of the leadership activities to be provided for technical education students; and 
 
     (v) Annual local school board approval; 
 
     (c) Demonstrate that all preparatory career and technical education courses offered by the district meet the 
requirements of RCW 28A.700.030; 
 
     (d) Demonstrate progress toward meeting or exceeding the targets established under RCW 28A.700.040 of 
an increased number of career and technical programs in high-demand fields; and 
 
     (e) Demonstrate that approved career and technical programs maximize opportunities for students to earn 
dual credit for high school and college. 
 
     (3) To ensure high quality career education programs and services in secondary schools, the office of the 
superintendent of public instruction may provide technical assistance to local districts and develop state 
guidelines for the delivery of career guidance in secondary schools. 
 
     (4) To ensure leadership development, the staff of the office of the superintendent of public instruction may 
serve as the state advisors to Washington state FFA, Washington future business leaders of America, 
Washington DECA, Washington SkillsUSA, Washington family, career and community leaders, and Washington 
technology students association, and any additional career or technical student organizations that are formed. 
Working with the directors or executive secretaries of these organizations, the office of the superintendent of 
public instruction may develop tools for the coordination of leadership activities with the curriculum of technical 
education programs. 
 
     (5) As used in this section, "career and technical education" means a planned program of courses and 
learning experiences that begins with exploration of career options; supports basic academic and life skills; and 
enables achievement of high academic standards, leadership, options for high skill, high wage employment 
preparation, and advanced and continuing education.  

[2008 c 170 § 101; 2001 c 336 § 2. Formerly RCW 28C.04.100.] 

 



WHAT'S TECH PREP? 
 

Tech Prep is a unique program that allows students to get a head start on college while still in high 
school.  With a grade of "B" or above, high school students will earn free* college credit—up to 45 in 
all—for their Tech Prep-certified classes.  Because colleges and business and labor leaders are Tech 
Prep partners, students can be sure that they are getting the skills and training they need for today's jobs. 
 
 
 
TECH PREP IS GOOD FOR 
STUDENTS 
 
Students win by: 

 Getting college credits free.  Tech Prep 
students save on college tuition costs by 
earning credits--up to 45--while still in high 
school. 

 Receiving guaranteed admission to 
community college.  Because they already 
have college credits when they apply.  Tech 
Prep students receive priority registration 
when they enter community college. 

 Getting valuable hands-on work experiences.  
Tech Prep students learn about the world of 
work through mentorships, job shadowing, 
and on-the-job experience in different career 
fields. 

 Graduating from college earlier.  Because 
Tech Prep students get college credit for 
qualifying classes, they save money and time. 

 Landing a good job--faster.  Close to 20,000 
jobs in Washington State are unfilled each 
year because applicants don't have the 
necessary post-high school training.  Tech 
Prep students can also expect to earn more--
with an associate's (two-year) community 
college degree, they will make almost three 
times more than a high school graduate. 

 
TECH PREP IS GOOD FOR 
BUSINESSES 
 
Businesses win by: 

 Providing training opportunities for 
students. Tech Prep business 
partners have a pool of potential 
employees who are trained with the 
skills needed in the workplace. 

 Getting the chance to look at 
potential employees before hiring.  
Tech Prep businesses can "try 
before they buy" because they have 
an opportunity to see a student's 
skills and strengths firsthand. 

 Providing meaningful learning 
experiences for students and 
benefits for the community.  Tech 
Prep businesses and the entire 
community benefit from the 
service students are providing. 

 



 
Career Choices 

 
Semesters  

1 - 2 



 
Career Choices 

 
Curriculum Review 

2008-2009 

Career and Technical Education Curriculum Review 2008-2009 





INTRODUCTION 
 

Course Name Career Choices  Grade Level(s)  9-12 
 
 

Course Description 
 

The objective of Career Choices is to prepare students with the 
knowledge, skills, and workplace requirements, in all fields of 
work. The program focuses on the exploration of career 
options, researching career education and training 
requirements, workplace  State and Federal laws, workplace 
health, safety, and legal issues, job acquisition, specific 
occupational skills, successful employment, meeting employer 
expectations, global, national, and local economic trends, 
leadership, community service and civic responsibility, 
personal advocacy, budgeting, and  time management. 

  
Description of Need Career Choices prepares students for employment in any field 

and all economies. Students learn growing careers and 
industries, education and training required, and employment 
outlooks for their selected occupation. Students can make 
informed decisions and plan for their future. 
 

Pathway Connections All District Pathways 
Primary Connection Business and Marketing 
Secondary 
Connection 

Agriculture and Science, Business and Marketing, Health and 
Human Services, Technology and Industry 

  
Sample Scope and 
Sequence 
Opportunities for 
Students 

No prerequisites 
Agriculture and Science, Business and Marketing, Health and 
Human Services, Technology and Industry 

  
Cross Credit This class is not currently cross-credited 

  
Basic Textbook Succeeding in the World of Work 
  
Equipment Computers, pc viewer, Aver-vision, scanner, DVD player, 

calculators, color printer 
  
Software WOIS, BRIDGES, Career Cruising, Discovery  Education, TBD 
  
Supplemental Materials Newspapers and employment articles, field trips, guest 

speakers, internet sites, Advisory , TBD 
 

Career and Technical Education Curriculum Review 2008-2009 



This course is not articulated with community colleges. For more 
information, see an instructor or a Career Counselor. 

 
WHAT'S TECH PREP? 

 
Tech Prep is a unique program that allows students to get a head start on college while still in high 
school.  With a grade of "B" or above, high school students will earn free* college credit - up to 45 
in all - for their Tech Prep-certified classes.  Because colleges, business and labor leaders are 
Tech Prep partners, students can be sure that they are getting the skills and training they need for 
today's jobs. 
 

TECH PREP IS GOOD FOR 
STUDENTS 
 
Students win by: 
 Getting college credits free.  Tech Prep 

students save on college tuition costs 
by earning credits--up to 45--while still 
in high school. 

 Receiving guaranteed admission to 
community college.  Because they 
already have college credits when they 
apply.  Tech Prep students receive 
priority registration when they enter 
community college. 

 Getting valuable hands-on work 
experiences.  Tech Prep students 
learn about the world of work through 
mentorship’s, job shadowing, and on-
the-job experience in different career 
fields. 

 Graduating from college earlier.  
Because Tech Prep students get 
college credit for qualifying classes, 
they save money and time. 

 Landing a good job--faster.  Close to 
20,000 jobs in Washington State are 
unfilled each year because applicants 
don't have the necessary post-high 
school training.  Tech Prep students 
can also expect to earn more--with an 
associate's (two-year) community 
college degree, they will make almost 
three times more than a high school 
graduate. 

 

TECH PREP IS GOOD FOR 
BUSINESSES 
 
Businesses win by: 
 Providing training opportunities for 

students. Tech Prep business partners 
have a pool of potential employees 
who are trained with the skills needed 
in the workplace. 

 Getting the chance to look at potential 
employees before hiring.  Tech Prep 
businesses can "try before they buy" 
because they have an opportunity to 
see a student's skills and strengths 
firsthand. 

 Providing meaningful learning 
experiences for students and benefits 
for the community.  Tech Prep 
businesses and the entire community 
benefit from the service students are 
providing. 
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Career and Technical Education Curriculum Review 2008-2009 

Course Outline 
 

Course Name:  Career Choices  Grade Level: 9-12 
 

The objective of: Career Choices is to prepare students with knowledge, skills, 
and expectations in all fields of work. The program focuses on the exploration of 
career options, research, planning, job acquisition, and leadership, preparation 
for industry-defined work, job acquisition, and successful employment 
 
1. Career Planning Information  
 

A. Acquire, Evaluate, Interpret, and Communicate  
B. Organize and Maintain Information 
C. Use Technology to Find and Process Information 
D. Assess and Identify Career Interests, Aptitudes, Skills, and Values 
E. Decision Making  
F. Select a Suitable Career Pathway 
G. Research Documents 
H. Connect Career Goals to Post High School Opportunities 
I. Acquire Information to Finance Post Secondary Training or Education  
J. 13th Year Plan 
K. Career Plan 
L. Presentation Demonstrating Knowledge of Technology 

     
2.  Employment System  
 

A. Acquire and Evaluate Information 
B. Recognize All Available Job Search Methods 
C. Use Current Technology to Find Job Openings 
D. Identify Job Openings.  
E. Complete Job Acquisition Documents 
F. Job Interview 
G. Conduct Formal Mock Interviews 
H. Follow up 
I. Communication Skills 
J. Demonstrate Appropriate Written and Oral Communication Skills 
K. Body Language 
L. Evaluation 

  
3. Employment Portfolio  
 

A. Business Letters 
B. Reference Request Letter 
C. Resume 
D. Application 
E. Written References 
F. Certificates 
G. Evaluation 
H. Resignation Letter 

 



Career and Technical Education Curriculum Review 2008-2009 

4.  Occupational Skills 
 

A. Research, Identify, and Evaluate Occupational Skills 
B. Related Systems, Tools and Technology 
C. Explain, Present and/or Demonstrate Job Skills Required in Selected 

Occupations 
D. Research Education and Training Required for the Specific Career 

Pathway 
E. Interpersonal and Leadership Skills Necessary for Successful 

Employment 
F. Communication Used in Career Settings 
G. Job Shadow, Field Trips, Cooperative Work Experience, and/or 

Research  
H. Recognize Technological Applications Used in Career Setting 
I. Recognize Oral, Interpersonal, Written, and Electronic Communication 

Utilized in Selected Career. 
J. Identify Tools, Equipment  and Procedures Necessary in the Career 

Field 
K. Presentation 

 
5. Health, Safety, Legal Issues 
 

A.  Personal Health and Stress 
B.   Employment Legal, Health, and Safety Issues 
C.   Minor Labor Laws 
D. Occupational Health and Safety 
E. WOIS 
F. OSHA 
G. Washington State Labor and Industry Laws 
H. Understand Individual Rights and Responsibilities 
I. Understand and Utilize Organizational Systems to Advocate for Issues 

on a State Level 
J. Discrimination 
K. Harassment/ Bullying 
L. Sexual Harassment  
M. Worker/Employer Rights and Responsibilities 

 
6.  Successful Employment  
 

A.  Workplace Policies, Procedures and Protocols 
B.   Job Growth and Promotion Opportunities 
C. Meeting Employer Expectations 
D. Evaluation Process 
E. Teamwork 
F. Attendance, Responsibility, Attitude 
G. Honesty and Work Ethics 
H. Demonstrate Initiative and Goal Setting 
I. Problem Solving  
J. Oral and Written Communication 
K. Recognize Work Site Social, Organizational, and Technological 

Systems 
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7. Global, National, and Local Economies 
 

A. Role of Government 
B. Business Structures 
C. Economic Trends 
D. National and Global Circumstances  
E. Understanding Individual Rights and Responsibilities 
F. Recognize and Understand Worker Rights and Responsibilities 

 
 
8.  Personal Resources and Time Management 
 

A. Establish Financial Goals 
B. Prepare Budget, Make Forecasts, Keep Records, and Make 

Adjustments to Meet Objectives  
C. Demonstrate Ability to Identify, Plan, and Allocate Resources 
D. Acquire, Store, and Allocate Information 
E. Develop Time Line for Accomplishing Goals 
F. Allocate and Manage Time 
G. Prepare and Follow Schedules 
H. Related Activities 

 



Career and Technical Education Course Title: Career Choices 
Model Curriculum Framework  Program:  The Business and Marketing Pathway 
         Exploratory  Preparatory CIP Code:  600091 (180 hours) 
 
Standards and competencies used in this curriculum framework are adapted from the Washington State Work-based Learning Curriculum Guidelines for Cooperative Education Revised May 1997. 
 

Performance 
Task/Assessments 

Standards & 
Competencies 

(Exploratory = pre-
industry content standard 

Preparatory = industry 
standard) 

Essential Academic 
Learning Requirements 

Benchmark 3 Washington 
State Goals 1 & 2 

Integrating 
Analytical, Logical, 
& Creative Thinking 
Washington State 

Goal 3 

Leadership Skills 
and 

Corresponding 
Activity 

 

Employability Skills 

Estimated 
hours of 
student 
learning 

Relevance to 
Work 

Washington State 
Goal 4 

Student will acquire, 
evaluate, interpret 
and communicate 
information related 
to their career plan.  
They will predict and 
make decisions to 
allocate the required 
time to achieve their 
career plan.  They 
will communicate 
their career plan to a 
targeted audience. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Students will use steps 
in the decision making 
process to develop a 
career plan: 
 
Identify occupational 
interests, aptitudes, and 
skills. 
 
Select a suitable career 
pathway. 
 
Connect career goals to 
post high school 
opportunities. 
 
Communicate career plan 
in a written document. 
 
Present career plan to an 
audience utilizing 
technology. 
 

Reading 
3.1 read to learn new 
information 
3.2 read to perform a task 
3.4 read for career 
applications 
 
Writing 
3.2 draft 
3.3 revise 
3.4 publish 
 
Communication 
3.1 use language to interact 
effectively and responsibly 
with others 
4.2 seek and offer feedback 
 

Evaluation 
 
Compare Contrast 
 
Predict 
 
Decision Making 
 
 

The student’s learning 
plan will be customized 
for their chosen pathway 
and will include 
leadership skill 
development specific to 
that pathway.  
 
1.1 The student will 
analyze, refine, and 
apply decision-making 
skills through classroom, 
family, community, and 
business and industry 
(work related) 
experiences. 
 
1.3 The student will 
demonstrate oral, 
interpersonal written and 
electronic 
communication and 
presentation skills and 
understands how to 
apply those skills. 
 
1.4 The student will be 
involved in activities that 
require applying theory, 
problem-solving, and 
using critical and 
creative thinking skills 
while understanding 
outcomes of related 
decisions. 
 
 

Information 
 
A. Acquire and Evaluate Information 
B. Organize and Maintain Information 
C. Interpret and Communicate Information 
D. Use Computer to Process Information 
 
 
 
1.2 The student will demonstrate the ability 
to acquire and use information in family, 
community, business and industry settings. 
This means that the student can acquire and 
evaluate data, organize and maintain files, 
interpret and communicate, and use 
computers to process information. 
 
Resources 
 
 Understands time required for 

achieving career. 
 
 
1.4 The student will demonstrate an ability to 
work with a variety of technologies, identify 
or solve problems with equipment, including 
computers and other technologies. 
This means that the student can select 
equipment and tools, apply technology to 
specific tasks, and maintain and troubleshoot 
equipment. 
 

15 Students use 
career plans to 
direct their 
future, i.e.: 
 
Self-advocacy 
 
Advancement 
 
Independence 
 
Economic 
productivity 
 

X
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Performance 
Task/Assessments 

Standards & 
Competencies 

(Exploratory = pre-
industry content standard 

Preparatory = industry 
standard) 

Essential Academic 
Learning Requirements 

Benchmark 3 Washington 
State Goals 1 & 2 

Integrating 
Analytical, Logical, 
& Creative Thinking 
Washington State 

Goal 3 

Leadership Skills 
and 

Corresponding 
Activity 

 

Employability Skills 

Estimated 
hours of 
student 
learning 

Relevance to 
Work 

Washington State 
Goal 4 

Given available 
resources, the 
student will 
demonstrate 
understanding of the 
employment system 
by acquiring and 
evaluating 
information required 
to conduct a 
successful job 
search. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Students will conduct a 
job search by: 
 
Identify job openings 
 
Complete job acquisition 
portfolio 
  
Complete successful job 
interview 
 
Demonstrate appropriate 
written and oral 
communication skills 
 

Reading 
3.1 read to learn new 
information 
3.2 read to perform a task 
3.4 read for career 
applications 
4.1 assess strengths & 
need for improvement 
 
Writing 
3.2 draft 
3.3 revise 
3.4 publish 
 
Communication 
3.1 use language to interact 
effectively and responsibly 
with others 
4.1 assess strengths and 
need for improvement 
4.2 seek and offer feedback 
 

Compare/Contrast 
 
Analysis 
 
Goal Setting 
 
Decision Making 
 
Persistence 

 
The student’s 
learning plan will be 
customized for their 
chosen pathway 
and will include 
leadership skill 
development 
specific to that 
pathway.  
 
1.3 The student will 
demonstrate oral, 
interpersonal 
written and 
electronic 
communication and 
presentation skills 
and understands 
how to apply those 
skills. 
 
1.5 The student will 
demonstrate self-
advocacy skills by 
achieving planned, 
individual goals. 
 
1.7 The student will 
conduct self in a 
professional 
manner in practical 
career applications, 
organizational 
forums, and 
decision making 
bodies. 
 

Resources 
 Organizes time.  
 WOIS.org 
 Bridges.com 
 Worksource.com 
 Guest Speaker 
1.1 The student will demonstrate the ability 
to identify, organize, plan, and allocate 
resources. This means that the student is 
able to demonstrate allocating time, money, 
materials, space, and staff. 
 
Information 
 Acquires and evaluates. 
 Organize and Maintain Information 
 Uses computers to process 

information. 
 
1.2 The student will demonstrate the ability 
to acquire and use information in family, 
community, business and industry settings. 
This means that the student can acquire and 
evaluate data, organize and maintain files, 
interpret and communicate, and use 
computers to process information. 
 
Systems 
 Understands employment 

system. 
 
1.4 The student will demonstrate an ability to 
work with a variety of technologies, identify 
or solve problems with equipment, including 
computers and other technologies. 
This means that the student can select 
equipment and tools, apply technology to 
specific tasks, and maintain and troubleshoot 
equipment. 
 

37 Students use job 
search techniques 
to evaluate 
employment 
acquisition. 
 
Time—Select goal-
relevant activities, 
rank them, allocate 
time, and prepare 
and follow 
schedules 
 
Materials and 
Facilities—
Acquires, store, 
allocate, and use 
materials or space 
efficiently 
 
Apply Technology 
to Task—
Understand overall 
intent and proper 
procedures for 
setup and 
operation of 
equipment 
 
 
Exercise 
Leadership—
Communicate 
ideas to justify 
position, persuade 
and convinces 
others, 
responsibility,challe
nges, 
existing procedures 
and policies 
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Performance 
Task/Assessments 

Standards & 
Competencies 

(Exploratory = pre-
industry content standard 

Preparatory = industry 
standard) 

Essential Academic 
Learning Requirements 

Benchmark 3 Washington 
State Goals 1 & 2 

Integrating 
Analytical, Logical, 
& Creative Thinking 
Washington State 

Goal 3 

Leadership Skills 
and 

Corresponding 
Activity 

 

Employability Skills 

Estimated 
hours of 
student 
learning 

Relevance to 
Work 

Washington State 
Goal 4 

Students will 
research and identify 
occupational-specific 
skills required by 
their chosen career 
path. During that 
process, the 
students will use a 
variety of resources 
and information to 
learn about related 
systems and 
technologies in their 
career path and 
explain and/or 
demonstrate those 
specific skills. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Refer to appropriate 
industry standards 
related to the student’s 
individual chosen 
career path. These 
standards must be 
reflected in the 
student’s learning plan. 
 
For corresponding 
industry standards, 
refer to the model 
curriculum frameworks 
on the OSPI CTE 
website. 
 
 
 

Reading  
3.1 Read to learn new 

information 
3.2  Read to perform a 

task. 
3.4 Read for career 

applications. 
 
Communication 
4.4 Analyze how 

communication is used 
in career settings. 

 
 

Observe 
 
Analyze 
 
Evaluate 
 
Conclude 
 
Present 

The student’s 
learning plan will be 
customized for their 
chosen pathway 
and will include 
leadership skill 
development 
specific to that 
pathway.  
 

1.3 The student will 
demonstrate oral, 
interpersonal, 
written, and 
electronic 
communication and 
presentation skills 
and understands 
how to apply those 
skills 
 

2.6 The student will 
use knowledge, 
build interest, guide 
and influence 
decisions, organize 
efforts, and involve 
members of a 
group to assure 
that a pre-planned 
group activity is 
completed 
 

3.4 The student will 
understand the 
organizational skills 
necessary to be a 
successful leader 
and citizen and 
practice those skills 
in real life.  

Resources 
 Time—Selects goal-relevant 

activities, ranks them, allocates time, 
and prepares and follows schedules. 

 
Information 
 Acquires and Evaluates 

Information. 
 Organizes and Maintains 

Information. 
 Interprets and Communicates 

Information. 
 
1.2 The student will demonstrate the 
ability to acquire and use information 
in a family, community, business and 
industry settings. This means that the 
student can acquire and evaluate data, 
organize and maintain files, interpret 
and communicate, and use computers 
to process information. 
 
Systems 
 Understands Systems—knows how 

social, organizations, and 
technological systems work and 
operates effectively with them. 

 
Technology 
 Applies Technology to Task—

understands overall intent and 
proper procedures for setup and 
operation of equipment. 

 
1.4 The student will demonstrate an 
ability to work with a variety of 
technologies, identify or solve problems 
with equipment, including computers 
and other technologies. This means 
that the student can select equipment 
and tools, apply technology to specific 
tasks, and maintain and troubleshoot 
equipment. 
 

38 Students use 
acquired 
occupational skills 
to secure further 
training and/or 
employment in 
chosen career 
 
Materials and 
Facilities—
Acquires, store, 
allocate, and use 
materials or space 
efficiently  
 
Human 
Resources—
Assess skills and 
distribute work 
 
Select 
Technology—
Choose 
procedures, tools 
or equipment 
including 
computers and 
related 
technologies 
 
 Apply Technology 
to Task—
Understand overall 
intent and proper 
procedures for 
setup and 
operation of 
equipment 
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Performance 
Task/Assessments 

Standards & 
Competencies 

(Exploratory = pre-
industry content standard 

Preparatory = industry 
standard) 

Essential Academic 
Learning Requirements 

Benchmark 3 Washington 
State Goals 1 & 2 

Integrating 
Analytical, Logical, 
& Creative Thinking 
Washington State 

Goal 3 

Leadership Skills 
and 

Corresponding 
Activity 

 

Employability Skills 

Estimated 
hours of 
student 
learning 

Relevance to 
Work 

Washington State 
Goal 4 

Through problem-
solving/decision-
making processes, 
the student will 
understand the 
resources/informatio
n available regarding 
health, safety, legal 
considerations and 
policies related to 
chosen career 
pathway and 
respond accordingly. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Students will 
understand legal, health 
and safety issues that 
affect employment. 
 
Occupational Health and 
Safety 
 
Discrimination 
 
Harassment 
 
Bullying 
 
Worker/Employer Rights 
& Responsibilities 
 
Minor Labor Laws 

Reading 
3.1 Read to learn new 

information. 
3.2 Read to perform a 

task. 
3.4 Read for career 

applications. 
 
Communication 
3.3 Seek agreement and 

solutions through 
discussion. 

 
Civics 
4.1 Understand individual 

rights and their 
accompanying 
responsibilities. 

 

Detect Bias 
 
Problem Solving  
 
Decision Making 

The student’s 
learning plan will be 
customized for their 
chosen pathway and 
will include leadership 
skill development 
specific to that 
pathway. 
 
1.2 The student will 
identify and analyze 
the characteristics of 
family, community, 
business, and 
industry leaders. 
 
1.5 The student will 
be involved in 
activities that require 
applying theory, 
problem solving, and 
using critical thinking 
skills while 
understanding 
outcomes of related 
decisions.  
 
2.2 The student will 
demonstrate 
knowledge of conflict 
resolution and 
challenge 
management 
 
3.5 The student will 
understand and utilize 
organizational 
systems to advocate 
for issues on the 
local, state, and 
international level. 

Resources 
 Time—selects goal-relevant 

activities, ranks them, allocates 
time, and prepares and follows 
schedules. 

 Material and Facilities—Acquires, 
stores, allocates, and uses 
materials or space efficiently. 

 Human Resources—Assesses 
skills and distributes work 
accordingly, evaluates 
performance and provides 
feedback. 

 
Information 
 Acquires and evaluates 

information. 
 Organizes and maintains 

information. 
 Interprets and communicates 

information. 
 
Systems 
 Understands Systems—knows how 

social, organizational, and 
technological systems work and 
operates effectively with them. 

 
 
 

10 A student 
practice safety on 
the job, and 
follows all work 
rules and legal 
policies related to 
chosen career. 
 
Negotiate—Work 
toward agreements 
involving exchange 
of 
resources, resolve 
divergent interests 
 
Work with 
Diversity—Work 
well with people 
from diverse 
backgrounds 
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Performance 
Task/Assessments 

Standards & 
Competencies 

(Exploratory = pre-
industry content standard 

Preparatory = industry 
standard) 

Essential Academic 
Learning Requirements 

Benchmark 3 Washington 
State Goals 1 & 2 

Integrating 
Analytical, Logical, 
& Creative Thinking 
Washington State 

Goal 3 

Leadership Skills 
and 

Corresponding 
Activity 

 

Employability Skills 

Estimated 
hours of 
student 
learning 

Relevance to 
Work 

Washington State 
Goal 4 

Through problem 
solving, decision-
making and goal 
setting, the student 
will follow workplace 
policies and 
procedures, utilize 
the evaluation 
process to meet 
employer 
expectations, and 
demonstrate job 
growth. 
 
 
 

Students will 
understand and exhibit 
behaviors and qualities 
needed to maintain and 
enhance their 
employment. 
 
Demonstrate knowledge 
of work place policies and 
procedures  
 
Understand evaluation 
process to meet employer 
expectations 
 
Understand job growth 
and promotion 
opportunities. 
 
Add competencies from 
WBL employer 
evaluation lesson plan? 
Initiative? 
Work ethic? 
Dependability? 

Reading 
3.1 Read to learn new 

information. 
3.2 Read to perform a task. 
3.4 Read for career 

applications. 
 
Communication 
3.1 use language to interact 
effectively and responsibly with 
others 
3.2 Work cooperatively as a 
group member 
3.3 Seek agreement & 
solutions through discussion 
4.1 assess strengths and need 
for improvement 
4.2 Seek and offer feedback 
4.4 Analyze how 
communication is used in 
career settings. 
 
Math 
5.3 Relate mathematical 
concepts and procedures to 
real-life situations. 
 
Civics 
4.1 Understand individual 
rights and their accompanying 
responsibilities. 
 
 
 
 
 
 
 
 
 
 

Problem Solving. 
 
Decision Making. 
 
Goal Setting. 
 
Risking. 
 
Persistence. 

The student’s learning plan 
will be customized for their 
chosen pathway and will 
include leadership skill 
development specific to 
that pathway.  

1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving, and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 

1.7 The student will 
conduct self in a 
professional manner in 
practical applications, 
organizational forums, and 
decision-making bodies. 

2.1The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 

2.7 The student will 
demonstrate the ability to 
train others to understand 
the established rules and 
expectations, rationale, and 
consequences and to follow 
those rules and 
expectations. 

3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship.   

3.4 The student will 
understand the 
organizational skills 
necessary to be a 
successful leader and 
citizen and practices those 
skills in real-life. 

Resources 
 Time—Selects goal-relevant activities, 

ranks them, allocates time, and 
prepares and follows schedules. 

 Material and Facilities—Acquires, 
stores, allocates, and uses materials or 
space efficiently. 

 
Interpersonal 
 Exercises Leadership—communicates 

ideas to justify position, persuades and 
convinces others, responsibility 
challenges existing procedures and 
policies. 

 Negotiates—works toward agreements 
involving exchange of resources, 
resolves divergent interests. 

 Works with Diversity—works well with 
men and women from diverse 
backgrounds. 

 
Information 
 Acquires and Evaluates Information. 
 Organizes and Maintains Information. 
 Interprets and Communicates 

Information. 
 
Systems 
 Understands Systems—knows how 

social, organizational, and technological 
systems work and operates effectively 
with them. 

 Monitors and Corrects Performance—
distinguishes trends, predicts impacts 
on system operations, diagnoses 
deviations in systems’ performance and 
corrects malfunction. 

 
Technology 
 Selects Technology—chooses procedures, 

tools or equipment including computers 
and related technologies. 

 Applies Technology to Task—understands 
overall intent and proper procedures for 
setup and operation of equipment. 

 Maintains and Troubleshoots Equipment—
Prevents, identifies, or solves problems 
with equipment, including computers and 
other technologies 

50 Students set 
career goals to 
advance in 
chosen career 
pathways. 
 
 
Participates as a 
Member of a 
Team—Contribute 
to group effort 
 
Teach Others New 
Skills—Help others 
to apply concepts, 
theories, 
recognizing training 
needs and 
conveying job 
information. 
 
Serve 
Clients/Customers 
Work to satisfy 
customers’ 
expectations 
Exercise 
Leadership—
Communicate 
ideas to justify 
position, persuade 
and convinces 
others, 
responsibility, 
challenges, existing 
procedures and 
policies 
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Performance 
Task/Assessments 

Standards & 
Competencies 

(Exploratory = pre-
industry content standard 

Preparatory = industry 
standard) 

Essential Academic 
Learning Requirements 

Benchmark 3 Washington 
State Goals 1 & 2 

Integrating 
Analytical, Logical, 
& Creative Thinking 
Washington State 

Goal 3 

Leadership Skills 
and 

Corresponding 
Activity 

 

Employability Skills 

Estimated 
hours of 
student 
learning 

Relevance to 
Work 

Washington State 
Goal 4 

The student will 
analyze and predict 
how the global 
economy affects 
their career and 
personal life. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 

The student will 
understand how global, 
national, and local 
economies affect their 
quality of life. 
 
Role of government  
 
Business structures 
 
Economic trends 

Reading 
3.1 Read to learn new 
information. 
3.2 Read to perform a task. 
3.4 Read for career 
applications 
Communication 
3.1 Use language to interact 
effectively and responsibly with 
others 
3.2 Work cooperatively as a 
group member 
3.3 Seek agreement and 
solutions through discussion 
4.3 Analyze mass 
communication. 
Math 
5.3 Relate mathematical 
concepts and procedures to 
real-life situations. 
Civics 
4.1 Understand individual 
rights and their accompanying 
responsibilities. 
4.2 Identify and demonstrate 
rights of U.S. citizenship. 
Economics 
To be determined pending the 
completion of the state EALRs 
for benchmark 3. 
 

Compare/Contrast. 
 
Predict. 
 
Cause/Effect. 
 
Analysis. 

The student’s 
learning plan will be 
customized for their 
chosen pathway and 
will include leadership 
skill development 
specific to that 
pathway.  
 
1.4 The student will 
apply leadership skills 
in real world, family, 
community, and 
business and industry 
applications. 
 
3.5 The student will 
understand and utilize 
organizational 
systems to advocate 
for issues on the 
local, state, and 
international level. 

Resources 
 Time—Selects goal-relevant 

activities, ranks them, allocates 
time, and prepares and follows 
schedules. 

 
Information 
 Acquires and Evaluates 

Information. 
 Organizes and Maintains 

Information. 
 Interprets and Communicates 

Information. 
 
Systems 
 Understands Systems—knows 

how social, organizational, and 
technological systems work and 
operates effectively with them. 

 
Technology 
 Selects Technology—chooses 

procedures, tools or equipment 
including computers and related 
technologies. 

 
 

15 Students keep 
abreast of global 
economy and how 
job outlook will 
affect their career 
plans. 
 
 
Money—Use or 
prepare budgets, 
make forecasts, 
keep records, and 
make adjustments 
to meet objectives 
 
 
Select 
Technology—
Choose 
procedures, tools 
or equipment 
including 
computers and 
related 
technologies 
 
 
Work with 
Diversity—Work 
well with people 
from diverse 
backgrounds 
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Performance 
Task/Assessments 

Standards & 
Competencies 

(Exploratory = pre-
industry content standard 
Preparatory = industry 

standard) 

Essential 
Academic 
Learning 

Requirements 
Benchmark 3 

Washington State 
Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington State 

Goal 3 

Leadership Skills 
and 

Corresponding 
Activity 

 

Employability Skills 
Estimated 
hours of 
student 
learning 

Relevance to 
Work 

Washington State 
Goal 4 

The student will 
analyze personal 
resources and 
manage time 
effectively to reach 
short- and long- term 
goals 

Students will manage 
personal resources 
effectively. 
 
Establish financial goals 
and manage finances 
accordingly 
 
Allocate and manage 
time effectively  
 
Develop Time-line for 
accomplishing identified 
goals 
 

Reading 
3.1 Read to learn new 
information. 
 
Math 
3.1 Analyze information 
3.2 Predict results and 
make inferences 
3.3 Draw conclusions and 
verify results.  
4.1 Gather information.  
4.2 Organize and interpret 
information.  
5.3 Relate mathematical 
concepts and procedures in 
real-life situations. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Predict. 
 
Analysis. 
 
Goal setting. 
 
Flexibility. 
 
Persistence. 

The student’s 
learning plan will be 
customized for their 
chosen pathway and 
will include leadership 
skill development 
specific to that 
pathway.  
 
1.1 The student will 
analyze, refine, and 
apply decision-
making skills through 
classroom, family, 
community, and 
business and industry 
(work related) 
experiences. 
 
1.4 The student will 
be involved in 
activities that require 
applying theory, 
problem-solving, and 
using critical and 
creative thinking skills 
while understanding 
outcomes of related 
decisions. 
 
 
1.6 The student will 
demonstrate self 
advocacy skills by 
achieving planned, 
individual goals. 

Resources 
 Time—Selects goal-relevant activities, 

ranks them, allocates time, and prepares 
and follows schedules. 

 Money—Uses or prepares budgets, 
makes forecasts, keeps records, and 
makes adjustments to meet objectives. 

 Material and Facilities—Acquires, stores, 
allocates, and uses materials or space 
efficiently. 

 
1.1 The student will demonstrate the ability 
to identify, organize, plan, and allocate 
resources. This means that the student is 
able to demonstrate allocating time, money, 
materials, space, and staff. 
 
Information 
 Acquires and Evaluates Information. 
 Organizes and Maintains Information. 
 
1.2 The student will demonstrate the ability 
to acquire and use information in a family, 
community, business and industry settings. 
This means that the student can acquire and 
evaluate data, organize and maintain files, 
interpret and communicate, and use 
computers to process information 
 
Technology 
Applies Technology to Task—Understands 
overall intent and proper procedures for 
setup and operation of equipment. 
 
1.4 The student will demonstrate an ability to 
work with a variety of technologies, identify 
or solve problems with equipment, including 
computers and other technologies.  This 
means that the student can select equipment 
and tools, apply technology to specific tasks, 
and maintain and troubleshoot equipment. 

15 Students use life 
skills to achieve 
personal goals. 
 
 
Select 
Technology—
Choose 
procedures, tools 
or equipment 
including 
computers and 
related 
technologies 
 
Money—Use or 
prepare budgets, 
make forecasts, 
keep records, and 
make adjustments 
to meet objectives 
 
 
Materials and 
Facilities—
Acquires, store, 
allocate, and use 
materials or space 
efficiently  
 
 
Self-advocacy 
 
Advancement 
 
Independence 
 
Economic 
productivity 
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INTRODUCTION 
 

Course Name Marketing/DECA I Grade Level(s)  9-12 
 
 

Course Description In this introductory class, students will gain basic 
marketing knowledge and compete in DECA competition. 

 

  
Description of Need Marketing is a process composed of activities designed 
to create exchanges that satisfy individual objectives. The marketing activities 
help to get a good or service to users/consumers, change behaviors, or 
influence ideas. Career opportunities in marketing can be found in all types and 
sizes of business.  In the 21st century, economic survival in nearly any business 
setting or profession will depend on the ability to understand and execute 
business skills such as marketing.  Marketing Education provides those skills. 
 

 

Pathway Connections  
 Primary Connection Business and Marketing  
 Secondary Connection Health and Human Services, Technology and 

Industry 
 

  
Sample Scope and Sequence Opportunities for Students Marketing/DECA 
I, Marketing/DECA II, Marketing/DECA III, AP Economics 

 

  
Cross Credit none  
  
Basic Textbook McGraw Hill/Glencoe Marketing Essentials  
  
Equipment Computers and Applications  
  
Software Microsoft Office, Virtual Business   
  
Supplemental Materials National Marketing Education LAPS, Ohio State 
University 
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This course is articulated with Green River Community College.  
For more information, see an instructor or a Career Counselor. 

 
WHAT'S TECH PREP? 

 
Tech Prep is a unique program that allows students to get a head start on college while still in 
high school.  With a grade of "B" or above, high school students will earn free* college credit - 
up to 45 in all - for their Tech Prep-certified classes.  Because colleges and business and labor 
leaders are Tech Prep partners, students can be sure that they are getting the skills and 
training they need for today's jobs. 
 
TECH PREP IS GOOD FOR 
STUDENTS 
 
Students win by: 

 Getting college credits free.  Tech 
Prep students save on college tuition 
costs by earning credits--up to 45--
while still in high school. 

 Receiving guaranteed admission to 
community college.  Because they 
already have college credits when 
they apply.  Tech Prep students 
receive priority registration when 
they enter community college. 

 Getting valuable hands-on work 
experiences.  Tech Prep students 
learn about the world of work 
through mentorship’s, job 
shadowing, and on-the-job 
experience in different career fields. 

 Graduating from college earlier.  
Because Tech Prep students get 
college credit for qualifying classes, 
they save money and time. 

 Landing a good job--faster.  Close to 
20,000 jobs in Washington State are 
unfilled each year because 
applicants don't have the necessary 
post-high school training.  Tech Prep 
students can also expect to earn 
more--with an associate's (two-year) 
community college degree, they will 
make almost three times more than 
a high school graduate. 

 

TECH PREP IS GOOD FOR 
BUSINESSES 
 
Businesses win by: 

 Providing training opportunities for 
students. Tech Prep business 
partners have a pool of potential 
employees who are trained with the 
skills needed in the workplace. 

 Getting the chance to look at 
potential employees before hiring.  
Tech Prep businesses can "try 
before they buy" because they have 
an opportunity to see a student's 
skills and strengths firsthand. 

 Providing meaningful learning 
experiences for students and 
benefits for the community.  Tech 
Prep businesses and the entire 
community benefit from the service 
students are providing. 

 
 



COURSE OUTLINE 
 
Course Name Marketing/DECA II Grade Level(s)  10-12 

 
Marketing/DECA II prepares students with the knowledge, skills, and practical 
application experiences necessary for careers in the field of Marketing and 
Management. Students will use student store, case studies and or local 
businesses for practical experiences. 
 
1. Business Law 

A. Legal Issues Affecting Business 
B. Contract Law 
C. HRM Legal Issues 

 
 
2. Communication 

A. Staff Communication 
B. Verbal Skills for management 
C. Written Communication for Management 

 
 
3. Economics 

A. Macroeconomics 
B. Global Market Structures 
C. Economics indicators  
D. International Trade 

 
 
4. Emotional Intelligence 
 

A.  Managements role in fostering relationships 
B.  Internal and External Business Relationships 
 
 

5. Financial Analysis 
 
A. Assessing Financial Needs and Goals 
B. Financial Management to Achieve Goals 
C. Financial Service Providers 
D. Understanding Need for Investment 

 
 
6. Marketing Information Management 
 

A. Managing Marketing Information Management 
B. Using Marketing Information to plan Marketing Activities 
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7. Operations 
 

A. Efficiency and workflow 
 
9. Professional Development 
 

A. Self Development Skills 
B. Career Advancement Activities 

 
10.  Product Service Management 

A. Managing Product lines 
B. Generating Product Ideas 
C. Product line effect on Company Brand or Image 
 
 

11.  Promotion 
A. Ethics, Technology and Regulation 
B. Advanced Media Comparison 
C. Maximizing Return on Promotional Activities 
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Curriculum Framework for Marketing/DECA II Program: Marketing  

 Exploratory  Preparatory  CIP Code: 521401 Total Hours: 180 
 
Standards and competencies used in this curriculum framework are from National Marketing Education Standards 2007. 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
 
Students will integrate 
knowledge into 
projects to show 
understanding. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

BUSINESS LAW  
Acquire foundational knowledge of business 
laws and regulations to understand their nature 
and scope. 

Describe legal issues affecting businesses 

Describe the nature of legally binding contracts 
 

Understand human-resource laws and 
regulations to facilitate business operations. 
 
Explain the nature of personnel regulations 
Explain the nature of workplace regulations 
(including OSHA, ADA) 
 
 
 
 
 

Reading 
1.1 Use word 

recognition and 
word meaning 
skills to read and 
comprehend text. 

1.2 Build vocabulary 
through reading. 

2.1 Comprehend 
important ideas 
and details. 

2.2 Expand 
comprehension by 
analyzing, 
interpreting, and 
synthesizing 
information. 

 
 
 
 
 
 
 
 
 
 
 
 

 
Reasoning 

 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Fact/opinion 
 
Detect bias 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 

 
DECA provides leadership 
activities that correlate with 
the Introduction to 
Marketing curriculum.  At a 
minimum 
 
Individual 
1.3 The student will apply 

leadership skills in real 
world, family, 
community, and 
business industry 
applications. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Employee 
understands laws 
as they apply to 
business. 
 
Individuals use 
communication 
tools successfully 
in a variety of 
business situations 
i.e. written reports, 
telephone 
communications, 
oral reports, 
business 
presentations. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
Students will show 
understanding by 
performing on DECA 
role plays and by 
integrating knowledge 
into class projects. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will be tested 
to prove understanding 
of economic 
knowledge. 
 
 

COMMUNICATIONS  
Communicate with staff to clarify workplace 
objectives. 

Explain the nature of staff communication 
Participate in a staff meeting 
 
Apply verbal skills to obtain and convey 
information. 
Participate in group discussions 
Make oral presentations 
 

Write effectively to convey information. 
Write persuasive messages 
Prepare simple written reports 
Write proposals 
 
 
 
 

ECONOMICS  
Analyze cost/profit relationships to guide 
business decision-making. 

Analyze the effects of government expenditures and 
tax policies on productivity 

 
 
 
Communications 
1.3 Check for 

understanding by 
asking questions 
and paraphrasing.

3.1 Use language to 
interact effectively 
and responsibly 
with others. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Economics 
1.1 Comprehend key 

economic 
concepts and 
economic 
systems. 

 
Decision-
making 
 
Compare/con
trast 
 
Analysis 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Reasoning 
 
Main Idea 
 
Compare/ 
Contrast 
 

 
 
 
 
DECA provides leadership 
activities that correlate with 
the Introduction to 
Marketing curriculum.  At a 
minimum 
 
Individual 
1.4 The student will apply 

leadership skills in real 
world, family, 
community, and 
business industry 
applications. 

 
 
 
 
 
 
 
 
 
 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in family, 
community, and 
business and industry. 

 

Interpersonal 
 Participates as a 

member of a team—
contributes to group 
effort. 

 Exercises 
leadership—
communicates ideas 
to justify position, 
persuades and 
convinces others, 
responsibility 
challenges existing 
procedures and 
policies. 

 Negotiates—works 
toward agreements 
involving exchange 
of resources, 
resolves divergent 
interests. 

Information 
 Works with 

diversity—works 
well with men and 
women from diverse 
backgrounds. 

 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

15 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

45 
 
 
 
 
 
 

 
 

Individual will 
understand 
fundamental 
business, 
management, and 
entrepreneurial 
concepts, and the 
use of technology 
that affect 
business decision-
making. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Employees apply 
an understanding 
of the role 
business plays in 
society and how 
business decisions 
affect consumers. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Analyze impact of specialization/division of labor on 
productivity 
Explain the concept of organized labor and 
business 

Explain the impact of the law of diminishing returns 

Describe the concept of economies of scale 

Describe the nature of cost/benefit analysis 

Determine relationships among total revenue, 
marginal revenue, output, and profit 
 

Differentiate among economic systems to 
understand the environments in 

Describe businesses’ market structures 
 
 

Identify economic indicators to measure 
economic trends and conditions. 
Explain measures used to analyze economic 
conditions 

1.2 Observe major 
forms of business 
and related 
careers. 

Reading 
1.4 Use word recognition

and word meaning 
skills to read and 
comprehend text. 

  

1.5 Build vocabulary 
through reading. 

2.3 Comprehend 
important ideas and 
details. 

2.4 Expand 
comprehension by 
analyzing, 
interpreting, and 
synthesizing 
information. 

Communications 
1.6 Check for 

understanding by 
asking questions and
paraphrasing. 

  

3.2 Use language to 
interact effectively 
and responsibly with 
others. 

Social Studies 
1.1 Understands 

historical time, 
chronology, and 
causation. 

3.1 Examine the 
influence of culture 
on U.S., world, and 
Washington State 
history. 

Analysis 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
Observe 
 
Fact/opinion 

 
 
 
 
 
 
 
 
 
 
DECA provides leadership 
activities that correlate with 
the Introduction to 
Marketing curriculum.  At a 
minimum 
 
Individual 
1.5 The student will apply 

leadership skills in real 
world, family, 
community, and 
business industry 
applications. 

 
 
 
 
 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in family, 
community, and 
business and industry. 

 
 
 
 
 
 
 
 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

Systems 
 Understands 

systems—knows 
how social, 
organizations, and 
technological 
systems work and 
operates effectively 
with them. 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Employees 
understand 
relationship 
between business 
risks, profit, and 
competition in the 
free enterprise 
system while 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Was

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 
hington State 

Goals 1 & 2 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will show 
knowledge on DECA 
role plays and 

Describe the concept of price stability as an 
economic measure 
Discuss the measure of consumer spending as an 
economic indicator 
Discuss the impact of a nation’s unemployment 
rates 
Describe the economic impact of inflation on 
business. 
Explain the economic impact of interest-rate 
fluctuations. 
Determine the impact of business cycles on 
business activities 
 

Determine international trade’s impact on 
business decision-making. 

Explain the nature of international trade 

Discuss the impact of cultural and social 
environments on world trade 

EMOTIONAL INTELLIGENCE  

Understand others’ feelings, needs, and 
concerns to enhance interpersonal relations 

Math 
1.1 Understand and 

apply concepts and 
procedures from 
number sense. 

3.1 Analyze 
information. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Writing 
1.1 Develop 

concept and 
design. 

Communications 

 
Detect bias 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Cause and 
effect 
 
Summary 

 
 
 
 
 
 
 
 
 
 
 
 
 
DECA provides leadership 
activities that correlate with 
the Introduction to 
Marketing curriculum.  At a 
minimum 
 
 
 
 
 
 
 
 
 
 
 
 
 
Individual 
1.6 The student will 

demonstrate self-
advocacy skills by 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Interpersonal 
 Participates as a 

member of a team—

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

10 
 
 
 
 

understanding the 
role of government 
in business 
functions. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Individuals need to 
understand and 
apply 
communication 
skills that will 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

hmark 3 
 State 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
ity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 Benc
Washington

Goals 1 & 2 

Corresponding Activ

integrating into 
classroom projects. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will create a 
financial portfolio 
project showing 
understanding of 
financial analysis. 
 
 
 
 
 
 
 

Explain management's role in customer relations 
Develop cultural sensitivity 

Explain the impact of political relationships within an 
organization 
 

Manage internal and external business 
relationships to foster positive interactions. 
Use consensus-building skills 
Persuade others 
Explain ethical considerations in providing 
information 

FINANCIAL ANALYSIS  

Analyze financial needs and goals to determine 
financial requirements. 

Explain the nature of financial needs (e.g., college, 
retirement, wills, insurance, etc.) 
Set financial goals 
Develop personal budget 
 

1.1 Focus 
attention. 

1.2 Listen and 
observe to 
gain and 
interpret 
information. 

2.1 Communicate 
clearly to a 
range of 
audiences for 
different 
purposes. 

 
 
 
 
 
 
 
 
 
Math 
1.2 Understand and 

apply concepts 
and procedures 
from number 
sense. 

3.1 Analyze 
information. 

 
 
 
 
 

 
Reasoning 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Decision-
making 
 
Compare/con
trast 
 
Analysis 
 
 
Reasoning 
 
Fact/opinion 
 

achieving planned, 
individual goals. 

 
 
 
 
 
 
 
 
 
Group 
2.7 The student will 

demonstrate the ability 
to train others to 
understand the 
established rules and 
expectations, rationale, 
and consequences and 
to follow those rules 
and expectations. 

 
 
 
DECA provides leadership 
activities that correlate with 
the Introduction to 
Marketing curriculum.  At a 
minimum 
 
Individual 
1.3 The student will 
demonstrate oral, 
interpersonal, written, and 
electronic communication 

contributes to group 
effort. 

 Exercises 
leadership—
communicates ideas 
to justify position, 
persuades and 
convinces others, 
responsibility 
challenges existing 
procedures and 
policies. 

 Negotiates—works 
toward agreements 
involving exchange of 
resources, resolves 
divergent interests. 

 Works with diversity—
works well with men 
and women from 
diverse backgrounds. 

 
 
 
 

 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

25 
 
 
 
 
 
 
 
 
 
 
 
 

develop 
relationships, 
teamwork and 
cultural sensitivity in 
the workplace. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Individuals will 
understand the 
importance and 
effects of money on 
their lives and to 
business. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Manage personal finances to achieve financial 
goals. 
Maintain financial records 

Read and reconcile bank statements 
Demonstrate the wise use of credit 
Validate credit history 
Protect against identity theft 
Prepare personal income tax forms 
 
Acquire foundational knowledge of financial-
services providers to understand their role in 
financial goal achievement. 

Describe types of financial-services providers 
Discuss considerations in selecting a financial-
services provider 
 
Understand the need for investing to ensure 
financial well being. 
Explain types of investments 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Detect bias 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

and presentation skills and 
understand how to apply 
those skills. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will integrate 
understanding into 
DECA and or 
classroom projects. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will 
demonstrate 
understanding with 
DECA and classroom 
Projects. 
 
 
 
 

 
MARKETING-INFORMATION 
MANAGEMENT 

Acquire foundational knowledge of marketing-
information management to understand its 
nature and scope. 

Assess marketing-information needs 
Develop marketing-information management 
system 
 
Employ marketing information to plan marketing 
activities. 
Set marketing goals and objectives 
Set a marketing budget 
Develop marketing plan 
 

OPERATIONS  
Implement organizational skills to improve 
efficiency and workflow. 
Use time-management principles 
Develop project plan 
Manage projects 
Schedule employees 
 
 

Communications 
2.3Communicate 
clearly to a range 
of audiences for 
different purposes.

3.3 Use language to 
interact effectively 
and responsibly 
with others. 

 
 
Reading 
1.1 Use word 

recognition 
and word 
meaning skills 
to read and 
comprehend 
text. 

1.2 Build vocabulary 
through reading 

 
 
 
 
Communications 

2.3Communicate 
clearly to a range 
of audiences for 
different purposes.

3.4 Use language to 
interact effectively 
and responsibly 
with others. 

 

Compare/con
trast 
 
Analysis 
 
Reasoning 
 
Fact/opinion 
 
Detect bias 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
 

DECA provides leadership 
activities that correlate with 
the Introduction to 
Marketing curriculum.  At a 
minimum 
 
 
Community 
3.5 The student will 

understand and utilize 
organizational systems 
to advocate for issues 
at the local, state, 
national and 
international level. 

 
 
 
 
 
 
 
 
 
 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in family, 
community, and 
business and industry. 

 
 
 

Interpersonal 
 Serves clients/ 
 Customers—works 

to satisfy customers’ 
expectations. 

 Exercises 
leadership—
communicates ideas 
to justify position, 
persuades and 
convinces others, 
responsibility 
challenges existing 
procedures and 
policies. 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 
 

 
Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

 
20 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

10 
 
 
 
 
 
 
 
 
 
 
 

 
Employees must 
create and utilize 
information for the 
ongoing 
effectiveness of 
business. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Employees must 
understand 
management skill 
for the ongoing 
operation of a 
business. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
 
 
 
Students will complete 
a classroom project 
applying skills to their 
career objectives. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PROFESSIONAL DEVELOPMENT -  
Acquire self-development skills to enhance 
relationships and improve efficiency in the work 
environment.  
Demonstrate appropriate creativity 

Demonstrate Time Management Skills 
 

Utilize career-advancement activities to enhance 
professional development. 

Use networking techniques for professional growth 

Identify skills needed to enhance career progression
Utilize resources that can contribute to professional 
development (e.g., trade journals/periodicals, 
professional/trade associations, classes/seminars, 
trade shows, and mentors) 
 
 
 
 
 
 
 

 
 
 
Communications 
1.3 Focus 

attention. 
1.2 Listen and 

observe to 
gain and 
interpret 
information. 

2.1 Communicate 
clearly to a 
range of 
audiences for 
different 
purposes. 

2.2 Develop 
content and 
ideas. 

Use effective 
delivery. 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
DECA provides leadership 
activities that correlate with 
the Introduction to 
Marketing curriculum.  At a 
minimum 
 
 
Individual 
The student will 
demonstrate self-advocacy 
skills by achieving planned, 
individual goals. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
Individuals will set 
goals for their 
careers and devise 
a plan to reach 
them. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
Students will show 
understanding through 
a classroom defined 
project. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PRODUCT/SERVICE MANAGEMENT  
Acquire a foundational knowledge of 
product/service management to understand its 
nature and scope. 
 

Explain the nature and scope of the product/service 
management function 
Identify the impact of product life cycles on 
marketing decisions 

Describe the use of technology in the 
product/service management function 
Explain business ethics in product/service 
management 
 

Generate product ideas to contribute to ongoing 
business success. 
Identify product opportunities 
Identify methods/techniques to generate a product 
idea 
Generate product ideas 

Determine initial feasibility of product idea 

 
 
 
 
Writing 
1.1 Develop 

concept and 
design. 

1.2 Use style 
appropriate to 
the audience 
and purpose. 

Communications 
1.2 Listen and 

observe to 
gain and 
interpret 
information. 

2.3 Communicate 
clearly to a 
range of 
audiences for 
different 
purposes. 

2.4 Develop 
content and 
ideas. 

Use effective 
delivery 
 
 
 
 
 
 

 
 
 
 
 
Observe 
 
Fact/opinion 
 
Detect bias 
 
Inference 
 
Analysis 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
DECA provides leadership 
activities that correlate with the 
Introduction to Marketing 
curriculum.  At a minimum 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in family, 
community, and business 
and industry. 

 
 
Group 
2.6 The student will use 

knowledge, build interest, 
guide and influence 
decisions, organize efforts, 
and involve members of a 
group to assure that a pre-
planned group activity is 
completed. 

 
 
 
 
 
 
 
 

 
 
 
 
 

 
Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 
 
Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
 
 

 
 
 

15 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
Individual will 
understand 
fundamental 
business, 
management, and 
entrepreneurial 
concepts, and the 
use of technology 
that affect business 
decision-making 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will show 
understanding through 
a classroom defined 
project. 

Create processes for ongoing opportunity 
recognition 
 
 
 
Position products/services to acquire desired 
business image. 
Describe factors used by marketers to position 
products/businesses 
Explain the nature of branding 
 
 
 
 

PROMOTION  

Acquire a foundational knowledge of promotion 
to understand its nature and scope. 

Describe the use of business ethics in promotion 
Describe the use of technology in the promotion 
function 

Describe the regulation of promotion 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Reading 
2.1 Comprehend 

important 
ideas and 
details. 

 
Communications 
1.1 Focus 

attention. 
1.2 Listen and 

observe to 
gain and 
interpret 
information. 

2.1 Communicate 
clearly to a 
range of 
audiences for 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Compare/con
trast 
 
Analysis 
 
Reasoning 
 
Fact/opinion 

 
 
 
 
 
 
 
 
 
 
 
 
 
DECA provides leadership 
activities that correlate with the 
Introduction to Marketing 
curriculum.  At a minimum 
 
 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in family, 
community, and business 
and industry. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

20 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Employees will 
need to be able to 
identify promotional 
mix that is effective 
in reaching 
customers for a 
business with end 
profitability and 
ethics maintained. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

hmark 3 
Was  State 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 Benc
hington

Goals 1 & 2 

Advertise to communicate promotional 
messages to targeted audiences. 

Explain the types of advertising media 

Explain the nature of direct advertising strategies 

Manage promotional activities to maximize 
return on promotional efforts. 

Explain the nature of a promotional plan 
Coordinate activities in the promotional mix 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

different 
purposes. 

2.2 Use effective 
delivery. 

2.5 Effectively use 
action, sound, 
and/or images 
to support 
presentations. 

 
 
 
 
 
 
 
 

 
Detect bias 
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INTRODUCTION 
 

Course Name Marketing/DECA III Grade Level(s)  11-12 
 

Course Description This is the capstone course in the Marketing program.  Class 
work is more individual in nature and project oriented.  
Students will prepare an advanced marketing project that 
utilizes written skills, internet and resource research, 
presentation skills, and computer skills.  Marketing finance, 
organization and planning, business management, managerial 
applications, visual communications, community involvement, 
and the execution or application of a marketing plan or project 
are necessary when completing their project.  The opportunity 
also exists to compete in advanced marketing projects for 
area, state, and international competition that require written 
and/or oral presentation skills.  Students will be involved in all 
levels of DECA and the opportunities DECA offers.   

  

Description of Need Career opportunities in marketing can be found in all types and 
sizes of business.  In the 21st century, economic survival in 
nearly any business setting or profession will depend upon 
skills such as the ability to understand and execute business 
skills such as marking.  Marketing Education provides those 
skills. 

Pathway Connections  
 Primary Connection Business and Marketing Pathway 
 Secondary Connection Health and Human Services, Technology and Industry 
  
Sample Scope and 
Sequence 
Opportunities for 
Students 

Marketing I, Marketing II, Marketing Specialist, AP Economics 

  
Cross Credit None 
  
Basic Textbook Marketing Essentials 
  
Equipment  
  
Software Microsoft Office, Virtual Business-Finance 
  
Supplemental Materials Mark-ED LAPS, DECA sample projects and instruction sheet. 
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This course is articulated with Green River Community College.  
For more information, see an instructor or a Career Counselor. 

 
WHAT'S TECH PREP? 

 
Tech Prep is a unique program that allows students to get a head start on college while still in 
high school.  With a grade of "B" or above, high school students will earn free* college credit - 
up to 45 in all - for their Tech Prep-certified classes.  Because colleges and business and labor 
leaders are Tech Prep partners, students can be sure that they are getting the skills and 
training they need for today's jobs. 
 
TECH PREP IS GOOD FOR 
STUDENTS 
 
Students win by: 

 Getting college credits free.  Tech 
Prep students save on college tuition 
costs by earning credits--up to 45--
while still in high school. 

 Receiving guaranteed admission to 
community college.  Because they 
already have college credits when 
they apply.  Tech Prep students 
receive priority registration when 
they enter community college. 

 Getting valuable hands-on work 
experiences.  Tech Prep students 
learn about the world of work 
through mentorship’s, job 
shadowing, and on-the-job 
experience in different career fields. 

 Graduating from college earlier.  
Because Tech Prep students get 
college credit for qualifying classes, 
they save money and time. 

 Landing a good job--faster.  Close to 
20,000 jobs in Washington State are 
unfilled each year because 
applicants don't have the necessary 
post-high school training.  Tech Prep 
students can also expect to earn 
more--with an associate's (two-year) 
community college degree, they will 
make almost three times more than 
a high school graduate. 

 

TECH PREP IS GOOD FOR 
BUSINESSES 
 
Businesses win by: 

 Providing training opportunities for 
students. Tech Prep business 
partners have a pool of potential 
employees who are trained with the 
skills needed in the workplace. 

 Getting the chance to look at 
potential employees before hiring.  
Tech Prep businesses can "try 
before they buy" because they have 
an opportunity to see a student's 
skills and strengths firsthand. 

 Providing meaningful learning 
experiences for students and 
benefits for the community.  Tech 
Prep businesses and the entire 
community benefit from the service 
students are providing. 

 
 



COURSE OUTLINE 
 
Course Name Marketing/DECA III Grade Level(s) 11-12 

 
This is the capstone course in the Marketing program.  Class work is more individual in nature and 
project oriented.  Students will prepare an advanced marketing project that utilizes written skills, 
Internet and resource research, presentation skills, and computer skills.  Marketing finance, 
organization and planning, business management, managerial applications, visual communications, 
community involvement, and the execution or application of a marketing plan or project are necessary 
when completing their project.  The opportunity also exists to compete in advanced marketing projects 
for area, state, and international competition that require written and/or oral presentation skills.  
Students will be involved in all levels of DECA and the opportunities DECA offers.  Students will have 
the opportunity to work in the Junior Achievement Elementary Training Program.   
 
1. Basic marketing economics within the realm of advertising and promotion. 

A.  Define basic marketing 
B.  Identify the functions of marketing and their relationship to advertising. 
C.  Define the economic utilities. 
D.  List the benefits of marketing 
E.  Investigate future trends in advertising and marketing careers 

 
2. Economic marketing concepts necessary to understand how advertising business 

operates 
A.  State the 5 basic marketing concepts 
B.  Distinguish the differences between customers and consumers 
C.  Describe what constitutes value. 
D.  Define what constitutes a market 
E.  Explain the different definitions of the term market 
F.  Describe the importance of customer profile 
G.  Design a customer profile for evaluation 
H.  Identify the 4 P’s in marketing and their importance 

 
3. Economic concepts and how they interrelate in the field of advertising and promotion 

A.  Identify the fundamentals of the free enterprise system 
B.  Explain competition  in advertising 
C.  Discuss profit 
D.  Explain supply and demand 
E.  Describe business cycles 
F.  Explain how advertising effects the product of life cycle 
G.  Construct a product life cycle for a consumer product  

 
4. Basic functions of marketing communication skills 

A. Explain the six elements of good communications 
B. Use listening skills to improve promotional messages 
C. Use reading skills to understand the rules to a successful marketing project 
D. Describe proper telephone skills 
E. Write a formal report on a project 
F. Practice verbal marketing presentation 
G. Give a formal oral presentation to a marketing business manager 

 
5. The five elements of the promotional mix 
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A.  Role of promotions in marketing and products or services 
B.  Costs and characteristics of advertising promotional mix  
C.  Costs and characteristics of sales promotions 
D.  Costs and characteristics of visual merchandising 
E.  Describe the cost and characteristics of publicity 
F.  Describe the cost and characteristics of personal selling 

 
6. Key components of advertising media 

A. Define advertising and explain its purposes 
B. Identify the various types of media 
C. Explain the advantages and disadvantages of various types of media 
D. Calculate costs for the different media 
E. Explain how you would select a specific media for a promotion 

 
7. Sales promotion as a key function in the promotional mix 

A. Explain the nature and scope of sales promotion in the promotional mix 
B. Describe the importance of sales promotion in an advertising campaign 
C. List sales promotional activities 
D. Compare several sales promotional activities 
E. Explain how sales promotion enhances selling activities 
F. Explain what a trade premium is and how gifts encourage sale 
G. Describe point of purchase displays are and how they impact sales 
H. Design a POP display and select appropriate merchandise to be featured 
I. Discuss the importance of trade shows in the field of marketing and advertising 
J. Explain the nature of creativity in planning a sales promotion 
K. Describe the importance of math in budgeting promotions 
L. Plan, organize and write a sales promotional budget 
M. Present a promotional plan for evaluation 

 
8. Understand the nature and scope of public relations and publicity in business and 

marketing promotion 
A.  Describe how a business creates image and goodwill through public relations 
B.  Explain the nature and scope of publicity and how press releases and PSA’s are involved 
C.  State  the benefits of publicity and public relations to a business 
D.  Write a PSA and a press release for a newspaper and a radio station  
E.  Write a story, which fits into the publicity media scope of promotion 
F.  Present a PSA and a press release for evaluation 

 
9. Nature and scope of visual merchandising and display and its importance to marketing 

advertising campaign and related costs and design elements 
A. Explain the nature and scope of display line and design elements and the psychology of 

color 
B. Explain how stores image and character is affected by visual merchandising 
C. List different types of displays and how they are best used in marketing products 
D. Design an end cap display using balance, color product selection and time utility 
E. Design a window display using balance, color product selection and place utility 
F. List equipment that will be necessary when planning a display and their relative cost 
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10. Understand the nature and scope of sales and the components of marketing and the 
importance of the personal selling function 

A. Define and state the goals of the selling function of marketing 
B. Identify the characteristics of an effective sales person 
C. Distinguish between different sales positions in advertising and management  
D. Identify the importance of product knowledge 
E. Explain how customers make buying decisions 
F. Explain how selling skills can be helpful in life and other careers 
G. Define the AIDCA formula 
H. Explain how sales personal find customers 
I. List the eight steps of the selling process 
J. Explain the key importance of the preapproach 
K. Describe the importance of the approach 
L. Demonstrate approaches 
M. Explain the importance of features and benefit selling 
N. Explain the importance of probing 
O. Demonstrate probing 
P. Recognize customer buying signals 
Q. Explain the nature of  sales resistance 
R. Demonstrate techniques important in handling customer objections 
S. Explain the importance of closing the sale 
T. Demonstrate closing 
U. Explain add on, alternate, and multiple selling 
V. Demonstrate add on selling 
W. Demonstrate alternate selling  
X. Demonstrate multiply selling 
Y. Explain  how a sales person needs to understand business math to close a sale 
Z. Demonstrate the business math involved in closing the sale 

 
11. Prepare print media and understand how the different types will relate to an advertising 

campaign 
A. Describe different types of print media 
B. Understand the necessity of being creative and artistic in advertising 
C. Explain how ads are developed and created 
D. Explain the importance of advertising signatures, tag lines, slogans, and other trademarks 
E. Prepare advertising copy 
F. Prepare advertising headlines 
G. Prepare advertising illustrations 
H. Design a retail newspaper ad 
I. Calculate the cost that associated with retail display ads  
J. Design a sign and calculate the cost involved 
K. Design a flier and calculate the cost 
L. Design a billboard and calculate the costs 
M. Compare and contrast the differences between cooperative advertising and primary 

advertising 
N. Understand the different careers in an advertising agency 
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12. Understand the nature and scope of broadcast media including costs and how mass 
media affects the market and customers buying habits 

A. Compare and contrast different media types 
B. List the types of mass media and broadcasting media 
C. Explain the nature and scope of radio advertising and the costs involved 
D. Explain the nature and scope of television advertising and the costs involved 
E. Explain the nature and scope of internet advertising and the costs involved 
F. Design and write a radio ad 
G. Design and write a TV advertisement 
H. Write an institutional and promotional ad for radio 

 
13. Understand the legal implications and trade regulations of marketing and the advertising 

service industry 
A. Describe how the Federal Trade Commission is the watchdog governmental agency for 

fair advertising and how it enforces rules and protects consumers 
B. List the 4 basic ground rules for the fair trade 
C. Understand how rules are enforced by the FTC and what penalties may occur under the 

Wheeler-Lea act of 1938 
D. Compare and contrast the different advertising industry regulations like truth, taste, 

disparagement, bating, guarantees, price claims, and testimonials 
E. Write a report and present it for evaluation 

 
14. Identify different types of advertising marketing careers and understand how they 

operate and the skills necessary to be successful in them 
A. Students will be able to distinguish between different advertising careers 
B. Explain national advertiser’s job skills 
C. Explain local advertiser’s job skills 
D. Explain retail advertiser’s job skills 
E. Explain industrial advertiser’s job skills 
F. Understand job opportunities with surround advertising 
G. Understand the steps needed to prepare for a career in the marketing of advertising and 

promotion  
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Curriculum Framework for Marketing/DECA III Program: Marketing 

 Exploratory  Preparatory  CIP Code: 090903 Total Hours: 180 
 
Standards and competencies used in this curriculum framework are from the National Marketing Education Standards. © 2008 Marketing Education Resource Center, 
Columbus, Ohio. 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Explain marketing in 
general and basic economic 
terms, and apply the basic 
concepts of marketing to 
customers and consumers 
within the realm of 
advertising. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Define basic marketing. 
 
Identify the 6 functions of 
marketing and their 
relationship to advertising. 
 
Define economic utilities. 
 
Name the 5 economic utilities 
and distinguish those related 
to marketing. 
 
List the benefits to marketing. 
 
Discuss reasons for studying 
the advertising function in 
marketing. 
 
Describe future trends in 
marketing career opportunities 
for those trained in marketing. 
 
 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material.  
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 

Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Fact/Opinion 
Fluency 
Interprets and 
communicates 
Main idea  
Observation 
Organizes  
Originality 
Point of view 
Presentation 
Reasoning 
Summary 
Translate knowledge 

DECA – Marketing Leadership 
CTSO 
 
Gather, interpret and organize 
information in to a competitive 
manual and business interview 
for DECA Competition. 
 
Participate in DECA leadership 
activities in class and in the 
community including social 
awareness, team sales 
projects, promotional events 
and community civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication and 
presentation skills and 
understand how to apply those 
skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 

Resources 
Time – Selects goal-
relevant activities, 
ranks them, allocates 
time, and prepares 
and follows 
schedules. 

‘ 
‘Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments to 
meet objectives. 

‘ 
Interpersonal 
Participates as a 
Member of a Team – 
contributes to group 
effort 

 
Systems 
Monitors and Corrects 
Performance—
distinguishes trends, 
predicts impacts on 
system operations, 
diagnoses deviations 
in systems’ 
performance and 
corrects malfunction 

   
  10  
   

Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 

Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and 
service in the 
workplace. 
 

Employees identify 
market segments 
and understand 
how a business will 
identify target 
markets. 
 

Employees select a 
variety of 
promotional 
strategies to 
effectively advertise 
a businesses 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

 
 

1.2Observe major forms of business 
and related careers. 
 
Communications 
1.1Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 
and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 

 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 
forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities. 

 
Information 
Acquires and 
Evaluates 
information 

 
Organizes and 
Maintains 
Information 

 
Interprets and 
communicates 
information 

 
 

products or services 
 
Employees apply 
effective selling 
techniques in the 
workplace. 
 
Using technology, 
employees prepare 
and present sales 
presentations to 
increase sales for a 
business. 
 
Employees 
understand and 
apply adverting and 
promotions in the 
workplace. 
 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Employees 
successfully 
complete selling 
activities in the 
workplace. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Explain basic economic 
marketing concepts 
necessary to understand 
how an advertising 
business operates.  
 
 
 

State 5 basic marketing 
concepts 
 
Distinguish customers from 
consumers and explain why 
the difference is important.  
 
Describe what constitutes 
value for customers and 
consumers. 
 
Define what constitutes a 
market. 
 
Explain the different definitions 
of the term market. 
 
Describe some ways that a 
market can be segmented. 
 
Describe the importance of a 
construct a customer profile. 
 
Design and present a 
customer profile for evaluation.
 
Identify the 4 P’s in marketing, 
their importance and how they 
interrelate  
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR001 
PR002 
PR003. 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
 
 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
 
 
Communications 
1.1 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 

Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Fact/Opinion 
Flexibility 
Goal setting 
Interprets and 
communicates 
Main idea  
Metacognition 
Organizes  
Originality 
Point of view 
Presentation 
Problem solving 
Reasoning 
Risk taking 
Summary 
Translate knowledge 

DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
team sales projects, 
promotional events and 
community civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
 
 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
 
 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

 
  10 hours 
   

 
Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 
Employees must 
be able to apply 
customer service 
skills and policies 
to improve 
customer relations 
and service in the 
workplace. 
 
Employees with 
computer skills will 
be able to 
understand how 
the internet 
contributes to 
business success. 
 
Employees use 
computer skills to 
locate information 
to improve 
business 
promotions. 
 
Employees identify 
market segments 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 
and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
 
 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 

applications, organizational 
forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities. 

 
Information 
Acquires and 
Evaluates 
information 
Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

and understand 
how a business 
will identify target 
markets. 
 
Employees apply 
promotional 
strategies to 
improve a 
businesses public 
image. 
 
Employees apply 
effective selling 
techniques in the 
workplace. 
 
Employees 
understand and 
apply adverting 
and promotions in 
the workplace. 
 
Employees 
successfully 
complete selling 
activities in the 
workplace. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Understand marketing’s 
economic concepts and 
how they interrelate to the 
field of advertising and 
promotion.  
 
 
 
 
 

Identify the basic fundamentals 
of the free enterprise system. 
 
Explain the role of competition 
and how advertising affects it. 
 
Discuss the importance of 
profit to a free enterprise 
system. 
 
Explain how supply and 
demand interrelates in a free 
enterprise system and how it 
relates to advertising. 
 
Explain what an economy is. 
 
Describe the four phases of a 
business cycle. 
 
Explain how advertising effects 
the product life cycle. 
 
Select a consumer product, 
construct a product like cycle 
and present it for evaluation 
with product modification or 
additional advertising to slow 
the  
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR001 
PR002 
PR003 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material.  
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 
1.5Explaine the importance of 
international trade. 
Communications 
1.2 Focus attention 

 
Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Fact/Opinion 
Flexibility 
Goal setting 
Interprets and 
communicates 
Main idea  
Metacognition 
Organizes  
Originality 
Point of view 
Presentation 
Problem solving 
Reasoning 
Risk taking 
Summary 
Translate knowledge 

 
DECA – Marketing 
Leadership CTSO 
 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

 
  10 hours 
 

Employees must 
understand the 
importance of 
communication in the 
business 
environment. 
 
Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and service 
in the workplace. 
 
Employees with 
computer skills will be 
able to understand 
how the internet 
contributes to 
business success. 
 
Employees use 
computer skills to 
locate information to 
improve business 
promotions. 
 
Employees identify 
market segments and 
understand how a 
business will identify 
target markets. 
 
Employees select 
media for successful 
product and service 
promotions in a 
business. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

PR073 
decline stage. 
 
 
 

1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 
and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
Math 
1.1Understand and apply concepts 
and procedures from number sense.
2.3Construct solutions 
3.1Analyze information 
3.2Predict results and make 
inferences. 
3.3Draw conclusions and verify 
results 
4.1Gather math information 
4.2Organize and interpret 
information 
5.3Relate mathematical concepts to 
real-life situations. 
Social Studies 

1.2 Observe major forms of 
business and related careers. 

 

applications, organizational 
forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

Employees apply 
promotional strategies 
to improve a 
businesses public 
image. 
 
Employees select a 
variety of promotional 
strategies to 
effectively advertise a 
businesses products 
or services. 
 
Employees apply 
effective selling 
techniques in the 
workplace. 
 
Employees 
understand and apply 
adverting and 
promotions in the 
workplace. 
 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Managers know how 
to plan, evaluate and 
improve a promotional 
plan for the business. 
 
Employees 
successfully complete 
selling activities in the 
workplace. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Effectively explain the basic 
functions of communication 
skills by speaking, listening, 
writing, and reading. 
 
 
 

Explain the 6 primary elements 
of good communication. 
 
Use listening skills to improve 
the understanding of 
promotional messages. 
 
Use reading skills to 
understand the rules to 
successful marketing project 
completion. 
 
Describe proper telephone 
skills. 
 
Write a formal report on a 
project. 
 
Practice marketing 
presentations. 
 
Give a formal oral presentation 
to a marketing manager. 
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR001 
PR016 
PR057 
PR084 
 
 
 

Reading 
1.1Use word recognition and word 
meaning skills to read and comprehend 
text. 
1.2Build vocabulary through reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading for 
purpose and material. 
2.1 Comprehend important ideas and 
details 
2.2 Expand Comprehension by analyzing, 
interpreting and synthesizing information. 
3.1 Read and learn new information. 
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the audience 
and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Communications 
1.3 Focus attention. 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range of 
audiences for different purposes. 
2.2Use effective delivery 
2.4Use effective language and style. 
2.5Effectively use action, sound, and/or 
images to support presentations. 
3.1Use language to interact effectively and 
responsibly with others. 
3.2Work cooperatively as a member of a 
group. 
4.4Analyze how communications is used 
in career settings. 

Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Flexibility 
Interprets and 
communicates 
Main idea  
Observation 
Organizes  
Point of view 
Presentation 
Problem solving 
Reasoning 
Risk taking 
Summary 
Translate knowledge 

DECA – Marketing Leadership 
CTSO 
Gather, interpret and organize 
information in to a competitive 
manual and business interview for 
DECA Competition. 
Participate in DECA leadership 
activities in class and in the 
community including social 
awareness, sales, promotional and 
civic consciousness. 
Leadership 
1.3 The student will demonstrate 
oral, interpersonal, written and 
electronic communication and 
presentation skills and understand 
how to apply those skills. 
1.5 The student will be involved in 
activities that require applying 
theory, problem solving and using 
critical thinking skills while 
understanding outcomes of related 
decisions. 
1.7 The student will conduct self in 
a professional manner in practical 
career applications, organizational 
forums, and decision-making 
bodies. 
Group Skills 
2.1 The student will communicate, 
participate, and advocate 
effectively in pairs, small groups, 
teams, and large groups in order to 
reach common goals. 
2.2 The Student will demonstrate 
knowledge of conflict resolution 
and challenge management. 
Community and Career Skills 
3.1 The student will analyze the 
roles and responsibilities of 
citizenship. 
3.3 The student will understand 
their role, participate in and 
evaluate community service 
learning activities 

Resources 
Time – Selects goal-
relevant activities, 
ranks them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments to 
meet objectives. 
 
Interpersonal 
Participates as a 
Member of a Team – 
contributes to group 
effort 
 
Systems 
Monitors and Corrects 
Performance—
distinguishes trends, 
predicts impacts on 
system operations, 
diagnoses deviations 
in systems’ 
performance and 
corrects malfunction 
 
Information 
Acquires and 
Evaluates information 
Organizes and 
Maintains Information 
Interprets and 
communicates 
information 

 
      10 hours 
 
 

Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 
Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and 
service in the 
workplace. 
 
Employees use 
computer skills to 
locate information 
to improve business 
promotions. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Explain the elements of the 
promotion mix and how the 
5 elements work together to 
create an advertising 
campaign.  
 
 
 
 

 Explain the role of promotions 
in marketing a product or 
service. 
 

Describe the costs and 
characteristics of Advertising 
and how it fits into the 
promotional mix. 
 

Describe the costs and 
characteristics of Advertising 
and how it fits into the 
promotional mix. 
 

Describe the costs and 
characteristics of Sales 
Promotion and how it fits into 
the promotional mix. 
 

Describe the costs and 
characteristics of Visual 
Merchandising and how it fits 
into the promotional mix. 
 

Describe the costs and 
characteristics of Publicity and 
how it fits into the promotional 
mix. 
 

Describe the costs and 
characteristics of Personal 
Selling and how it fits into the 
promotional mix. 
 

National Advertising and 
Promotional Performance 
Indicators listed below. 
PR003 
PR073 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Communications 
1.4 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 
and/or images to support 
presentations. 

 
Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Flexibility 
Fluency 
Goal setting 
Interprets and 
communicates 
Main idea  
Metacognition 
Organizes  
Originality 
Point of view 
Presentation 
Problem solving 
Reasoning 
Risk taking 
Translate knowledge 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

 
  10 hours 
   

Conduct market 
research and analysis 
 
Employees must 
understand the 
importance of 
communication in the 
business 
environment. 
 
Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and service 
in the workplace. 
 
Employees with 
computer skills will be 
able to understand 
how the internet 
contributes to 
business success. 
 
Employees use 
computer skills to 
locate information to 
improve business 
promotions. 
 
Employees identify 
market segments and 
understand how a 
business will identify 
target markets. 
 
Employees select 
media for successful 
product and service 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

PR076 
PR079 
PR094 

3.1Use language to interact 
effectively and responsibly with 
others 
4.4Analyze how communications is 
used in career settings. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 
Math 
1.1Understand and apply concepts 
and procedures from number sense.
3.1Analyze information. 
4.1Gather math information 
4.2Organize and interpret 
information 
5.3Relate mathematical concepts to 
real-life situations. 
 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

promotions in a 
business. 
 
Employees apply 
promotional strategies 
to improve a 
businesses public 
image. 
 
Employees select a 
variety of promotional 
strategies to 
effectively advertise a 
businesses products 
or services. 
 
Employees 
understand and apply 
adverting and 
promotions in the 
workplace. 
 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Managers know how 
to plan, evaluate and 
improve a promotional 
plan for the business. 
 
Employees 
successfully complete 
selling activities in the 
workplace. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Comprehend the key 
components of the many 
forms of advertising media, 
including expenses, shelf 
life, exposures, target 
marketing, and which media 
fits best in certain 
situations. 
 
 
 
 

Define advertising and explain 
its purposes. 
 
Identify the various types of 
media. 
 
Explain the advantages and 
disadvantages of various types 
of media. 
 
Describe how the various rate 
schedules are set up for the 
different media. 
 
Calculate costs for the different
media. 

 3.2Read to perform a task 

 
Explain how you would select 
a specific media for a 
promotion. 
 
Explain how target marketing 
is important in the selection of 
a media. 
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR007 
PR010 
PR013 
PR014 
PR016 
PR089 
 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.

3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.3Apply writing conventions 
2.2Write for different situations. 
Communications 
1.5 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 
and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 

 
Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Fact/Opinion 
Flexibility 
Interprets and 
communicates 
Main idea  
Observation 
Originality 
Point of view 
Presentation 
Reasoning 
 
 
 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

 
  15 hours 
   

Conduct market 
research and analysis 
 

Employees must 
understand the 
importance of 
communication in the 
business 
environment. 
 

Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and service 
in the workplace. 
 

Employees with 
computer skills will be 
able to understand 
how the internet 
contributes to 
business success. 
 

Employees use 
computer skills to 
locate information to 
improve business 
promotions. 
 

Employees identify 
market segments and 
understand how a 
business will identify 
target markets. 
 

Employees select 
media for successful 
product and service 
promotions in a 
business. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 
Math 
1.1Understand and apply concepts 
and procedures from number sense.
2.3Construct solutions 
3.1Analyze information 
3.2Predict results and make 
inferences. 
3.3Draw conclusions and verify 
results 
4.1Gather math information 
4.2Organize and interpret 
information 
5.3Relate mathematical concepts to 
real-life situations. 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.2 The student will 
demonstrate a working 
knowledge of Parliamentary 
Procedures in a members 
meeting. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

Employees apply 
promotional strategies 
to improve a 
businesses public 
image. 
 

Employees select a 
variety of promotional 
strategies to 
effectively advertise a 
businesses products 
or services. 
 

Employees apply 
effective selling 
techniques in the 
workplace. 
 

Employees 
understand and apply 
adverting and 
promotions in the 
workplace. 
 

Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 

Managers know how 
to plan, evaluate and 
improve a promotional 
plan for the business. 
 

Employees 
successfully complete 
selling activities in the 
workplace. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Understand the importance 
of sales promotion as a key 
function in the promotional 
mix and present for 
evaluation how important 
the sales staff of a 
marketing business is. 
 
 
 
 
 

Explain the nature and scope 
of sales promotion in the 
promotional mix. 
 
Describe the importance of 
sales promotion in an 
adverting campaign. 
 
List sales promotional activities
that an advertising manager 
might plan. 

 1.5Read fluently, adjusting reading 
for purpose and material. 

 
Compare the several sales 
promotional activities and how 
they will impact sales in a 
business. 
 
Explain how sales promotion 
enhances selling activities. 
 
Explain what a trade premium 
is and how gifts encourage 
sales. 
 
Describe what point of 
purchase displays are and how
they impact sales. 

 Communications 

 
Design a POP display, and 
select appropriate 
merchandise to be featured. 
 
Discuss the importance of 
trade shows in the field of 
marketing and advertising. 
 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 

2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 

1.6 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 

 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Fact / Opinion 
Interprets and 
communicates 
Main idea  
Metacognition 
Observation 
Organizes  
Originality 
Presentation 
Problem solving 
Reasoning 
Risk taking 
 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

   
  15 hours 
 

 
Employees must 
understand the 
importance of 
communication in the 
business 
environment. 
 
Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and service 
in the workplace. 
 
Employees with 
computer skills will be 
able to understand 
how the internet 
contributes to 
business success. 
 
Employees use 
computer skills to 
locate information to 
improve business 
promotions. 
 
Employees identify 
market segments and 
understand how a 
business will identify 
target markets. 
 
Employees select 
media for successful 
product and service 
promotions in a 
business. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Explain the nature of creativity 
in planning a sales promotion. 
 
Describe the importance of 
math when a promotions 
manager budgets for a sales 
promotion. 
 
Plan, organize and write a 
sales promotion budget. 
 
Present a promotional plan for 
evaluation.  
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR003 
PR094 
PR105 
PR106 
 

and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.5Explaine the importance of 
international trade. 
Social Studies 

1.2 Observe major forms of 
business and related careers. 

2.1 Gather and research 
information. 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

 
Employees apply 
promotional strategies 
to improve a 
businesses public 
image. 
 
Employees select a 
variety of promotional 
strategies to 
effectively advertise a 
businesses products 
or services. 
 
Employees apply 
effective selling 
techniques in the 
workplace. 
 
Employees 
understand and apply 
adverting and 
promotions in the 
workplace. 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Managers know how 
to plan, evaluate and 
improve a promotional 
plan for the business. 
 
Employees 
successfully complete 
selling activities in the 
workplace 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Understand the nature and 
scope of public relations 
and publicity in business 
and marketing promotion 
and how it fits into the 
overall promotional mix, and
subsequently describe the 
costs involved in an 
advertising campaign.  

 
Explain the nature and scope 
of publicity and how press 
releases and public service 
announcements are involved. 

 
 
 
 

Describe how a business 
creates image and goodwill 
through public relations and 
publicity and the relative cost 
involved. 
 

 
State the benefits of publicity 
and public relations to a 
business. 
 
Write a public service 
announcement and a press 
release for newspaper and 
radio media. 
 
Write a story, which fits into 
the publicity media scope. 
 
Present a PSA or press 
release for evaluation. 
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR055 
PR056 
PR057 
PR058 
PR088 
 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
2.2Write for different situations. 
2.4Write for career applications. 
Communications 
1.7 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.5Effectively use action, sound, 
and/or images to support 
presentations. 

 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Fact/Opinion 
Flexibility 
Interprets and 
communicates 
Main idea  
Metacognition 
Organizes  
Presentation 
Reasoning 
Summary 
Translate knowledge 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

   
   15 hours 
  

 
Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 
Employees with 
computer skills will 
be able to 
understand how the 
internet contributes 
to business 
success. 
 
Employees use 
computer skills to 
locate information 
to improve business 
promotions. 
 
Employees identify 
market segments 
and understand 
how a business will 
identify target 
markets. 
 
Employees select 
media for 
successful product 
and service 
promotions in a 
business. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
Math 
1.1Understand and apply concepts 
and procedures from number sense.
2.3Construct solutions 
3.1Analyze information 
3.3Draw conclusions and verify 
results 
4.1Gather math information 
4.2Organize and interpret 
information 
5.3Relate mathematical concepts to 
real-life situations. 
Social Studies 

1.2Observe major forms of 
business and related careers. 

2.1Investigate and research 
information. 
 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

Employees apply 
promotional 
strategies to 
improve a 
businesses public 
image. 
 
Employees select a 
variety of 
promotional 
strategies to 
effectively advertise 
a businesses 
products or 
services. 
 
Employees 
understand and 
apply adverting and 
promotions in the 
workplace. 
 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Managers know 
how to plan, 
evaluate and 
improve a 
promotional plan for 
the business. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Understand the nature and 
scope of visual 
merchandising and display 
and how important it is to a 
marketing advertising 
campaign and related costs 
and design elements. 

 
 

 
 
 

Explain the nature and scope 
of display line and design and 
the psychology of color in 
visual merchandising. 
 
Explain how a stores image 
and character is affected by 
visual merchandising. 
 
List different types of displays 
and how they are best used in 
marketing products. 
 
Design an end cap display 
using balance, color, product 
selection and time utility. 
 
Design a window display using 
balance, color, product 
selection and time utility. 
 
List equipment that will be 
necessary when planning a 
display and their relative costs.
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR002 
PR009 
PR076 
PR106 
 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
 
Writing 
1.1Develope concepts and designs.
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
 
Communications 
1.8 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 

 
Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Evaluation 
Interprets and 
communicates 
Observation 
Organizes  
Originality 
Point of view 
Presentation 
Reasoning 
Summary 
Translate knowledge 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

  
    
 15 Hours 
  

 
Conduct market 
research and 
analysis 
 
Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 
Employees use 
computer skills to 
locate information 
to improve business 
promotions. 
 
Employees identify 
market segments 
and understand 
how a business will 
identify target 
markets. 
 
Employees select 
media for 
successful product 
and service 
promotions in a 
business. 
 
Employees apply 
promotional 
strategies to 
improve a 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

2.4Use effective language and style.
2.5Effectively use action, sound,  
and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
 

Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 
 

Math 
1.1Understand and apply concepts 
and procedures from number sense.
3.1Analyze information 
3.3Draw conclusions and verify 
results 
4.1Gather math information 
4.2Organize and interpret 
information 
5.3Relate mathematical concepts to 
real-life situations. 
 

Social Studies 
1.2Observe major forms of 

business and related careers. 
2.1Investigate and research 
information 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

businesses public 
image. 
 
Employees select a 
variety of 
promotional 
strategies to 
effectively advertise 
a businesses 
products or 
services. 
 
Employees 
understand and 
apply adverting and 
promotions in the 
workplace. 
 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Managers know 
how to plan, 
evaluate and 
improve a 
promotional plan for 
the business. 
 

Page 17 of 27 



Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 
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Students will: 
 
Understand the nature and 
scope of sales as one of the 
most important components 
of marketing and the 
importance of the personal 
selling function in the 
promotional mix. 
 
 
 
 

Define selling and state its 
goals. 
 
Identify the characteristics of 
an effective sales person. 
 
Distinguish between different 
sales positions in advertising 
from beginning to 
management. 
 
Identify the importance of 
product knowledge in the 
selling profession. 
 
Explain how customers make 
buying decisions. 
 
Explain how selling skills can 
be helpful in life and in other 
careers outside of advertising 
sales. 
 
Define the AIDCA formula in 
the selling process. 
 
Explain how sales personal 
find customers 
List the eight steps of the 
selling process. 
 
Explain the key importance of 
the preapproach in advertising 
sales. 

Reading 
 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 

 
Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Differentiate 
Draw conclusions 
Evaluation 
Goal setting 
Interprets and 
communicates 
Observation 
Originality 
Point of view 
Presentation 
Problem solving 
Reasoning 
Risk taking 
Summary 
Translate knowledge 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 

Resources 
Time – Selects goal-
relevant activities, 
ranks them, allocates 
time, and prepares and 
follows schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments to 
meet objectives. 
Interpersonal 
Participates as a 
Member of a Team – 
contributes to group 
effort 
Systems 
Monitors and Corrects 
Performance—
distinguishes trends, 
predicts impacts on 
system operations, 
diagnoses deviations 
in systems’ 
performance and 
corrects malfunction 

Information 
Acquires and 
Evaluates information 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

   
   20 hours 
  

Employees must 
understand the 
importance of 
communication in the 
business environment. 
 
Employees must be 
able to apply customer 
service skills and 
policies to improve 
customer relations and 
service in the 
workplace. 
 
Employees with 
computer skills will be 
able to understand how 
the internet contributes 
to business success. 
 
Employees identify 
market segments and 
understand how a 
business will identify 
target markets. 
 
Employees apply 
promotional strategies 
to improve a 
businesses public 
image. 
 
Employees apply 
effective selling 
techniques in the 
workplace. 
 
Employees 
successfully complete 
selling activities in the 
workplace. 



Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington S e Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4  tat
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Demonstrate 4 approach techniques. 
 
Explain the importance of features and 
benefit selling. 
 
Demonstrate features and benefit selling.
 
Discuss the importance of probing. 
 
Demonstrate probing techniques. 
 
Recognize customer buying signals. 
 
Explain the nature of sales resistance 
and how a sales person handles 
customer objections. 
 
Demonstrate techniques important in 
handling customer objections. 
 
Explain the importance of closing the 
sale. 
 
Explain add-on selling, alternate selling 
and the importance of multiple selling. 
 
Demonstrate add-on selling 
 
Demonstrate alternate selling. 
 
Demonstrate multiple selling. 
 
Explain how customer and the selling 
process interrelate. 
 
Describe how a sales person needs to 
understand business math to close a 
sale. 
 
Demonstrate the business math when 
finishing a sales transaction. 
 
Demonstrate a complete sales 
presentation.  
 
National Advertising and Promotional 
Performance Indicators listed below. 
PR014 
PR073 
PR075 
PR076 
 

Communications 
 
1.9 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range of 
audiences for different purposes. 
2.2Use effective delivery 
2.4Use effective language and style. 
2.5Effectively use action, sound, and/or 
images to support presentations. 
3.1Use language to interact effectively 
and responsibly with others 
4.4Analyze how communications is 
used in career settings. 
 
Math 
1.1Understand and apply concepts and 
procedures from number sense. 
2.3Construct solutions 
3.1Analyze information 
3.2Predict results and make inferences.
3.3Draw conclusions and verify results 
4.1Gather math information 
4.2Organize and interpret information 
5.3Relate mathematical concepts to 
real-life situations. 
 
Social Studies 

1.2 Observe major forms of 
business and related careers. 

2.1investigate and research information.
 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1.7 The student will conduct 
self in a professional manner in
practical career applications, 
organizational forums, and 
decision-making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, and 
advocate effectively in pairs, 
small groups, teams, and large 
groups in order to reach 
common goals. 
2.2 The student will 
demonstrate a working 
knowledge of Parliamentary 
Procedures in a members 
meeting. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group dynamics in 
a variety of settings. 
 
Community and Career Skills 
3.1 The student will analyze 
the roles and responsibilities of 
citizenship. 
3.3 The student will understand
their role, participate in and 
evaluate community service 
learning activities. 

  

3.4 The student will understand 
the organizational skills 
necessary to be a successful 
leader and citizen and 
practices those shills in real 
life. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Prepare different types of 
print media and understand 
how the different types will 
relate to an advertising 
campaign and determine 
the cost associated with 
different print media forms. 
 
 
 
 

Describe the different types of 
print media and the relative 
cost factors. 
 
Understand the necessity of 
creativity and artistic skill in 
advertising. 
 
Explain how ads are 
developed. 
 
Explain the significance of 
advertising signatures, tag 
lines, slogans, and other 
trademarks. 
 
Prepare advertising copy 
 
Prepare advertising headlines.
 
Prepare advertising 
illustrations. 
 
Design retail newspaper 
advertising with appropriate 
elements and calculate the 
cost. 
 
Design a sign with appropriate 
elements and calculate the 
cost. 
 
Design a flier with appropriate 
elements and calculate the 
cost. 
 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 
Communications 
1.10 Focus attention 
1.2Listen and observe to gain and 
interpret information. 

Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Evaluation 
Fact/Opinion 
Flexibility 
Interprets and 
communicates 
Metacognition 
Organizes  
Originality 
Presentation 
Problem solving 
Reasoning 
 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

 
Resources 

Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 

 
  15 Hours 
 

Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 
Employees with 
computer skills will 
be able to 
understand how the 
internet contributes 
to business 
success. 
 
Employees use 
computer skills to 
locate information 
to improve business 
promotions. 
 
Employees identify 
market segments 
and understand 
how a business will 
identify target 
markets. 
 
Employees select 
media for 
successful product 
and service 
promotions in a 
business. 
 
Employees apply 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Design a billboard with 
appropriate elements and 
calculate the cost. 
 
Compare and contract the 
differences between 
cooperative advertising and 
primary advertising. 
 
Understand different careers in 
an advertising agency. 
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR007 
PR009 
PR016 
 
 
 
 
 

1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 
and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
Math 
1.1Understand and apply concepts 
and procedures from number sense.
2.3Construct solutions 
3.1Analyze information 
3.2Predict results and make 
inferences. 
3.3Draw conclusions and verify 
results 
4.1Gather math information 
4.2Organize and interpret 
information 
5.3Relate mathematical concepts to 
real-life situations. 
Social Studies 

1.2 Observe major forms of 
business and related careers. 

 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

information 
Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

promotional 
strategies to improve 
a businesses public 
image. 
 

Employees select a 
variety of 
promotional 
strategies to 
effectively advertise 
a businesses 
products or services. 
 

Employees 
understand and 
apply adverting and 
promotions in the 
workplace. 
 

Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 

Managers know how 
to plan, evaluate and 
improve a 
promotional plan for 
the business. 
 

Employees 
successfully 
complete selling 
activities in the 
workplace. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Understand the nature and 
scope of broadcast media, 
including costs and how 
mass media affects market 
customer buying habits.   
 
 
 

Compare and contrast different 
media types. 
 
List the types of mass media 
and broadcast media. 
 
Explain the nature and scope 
of radio advertising and the 
costs involved. 
 
Explain the nature and scope 
of television advertising and 
the costs involved. 
 
Explain the nature and scope 
of internet advertising and the 
costs involved. 
 
Design and write a radio 
advertisement script with the 
necessary specialized 
language. 
 
Design a TV advertisement 
 
Write an institutional and a 
promotional advertisement for 
radio.   
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR007 
PR009 
PR010 
PR013 
PR014 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
Communications 
1.1Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 

 
Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Draw conclusions 
Evaluation 
Flexibility 
Goal setting 
Interprets and 
communicates 
Main idea  
Metacognition 
Observation 
Organizes  
Originality 
Presentation 
Problem solving 
Reasoning 
Risk taking 
 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

   
  15 hours 
   

 
Employees must 
understand the 
importance of 
communication in the 
business 
environment. 
 
Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and service 
in the workplace. 
 
Employees with 
computer skills will be 
able to understand 
how the internet 
contributes to 
business success. 
 
Employees use 
computer skills to 
locate information to 
improve business 
promotions. 
 
Employees identify 
market segments and 
understand how a 
business will identify 
target markets. 
 
Employees select 
media for successful 
product and service 
promotions in a 
business. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

2.1 Communicate clearly to a range 
of audiences for different purposes.
2.2Use effective delivery 
2.4Use effective language and style.
2.5Effectively use action, sound, 
and/or images to support 
presentations. 
3.1Use language to interact 
effectively and responsibly with 
others 
3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
Math 
1.1Understand and apply concepts 
and procedures from number sense.
2.3Construct solutions. 
3.1Analyze information 
3.2Predict results and make 
inferences. 
3.3Draw conclusions and verify 
results 
4.1Gather math information 
4.2Organize and interpret 
information 
5.3Relate mathematical concepts to 
real-life situations. 
Social Studies 

1.2 Observe major forms of 
business and related careers. 

 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.2 The student will 
demonstrate a working 
knowledge of Parliamentary 
Procedures in a members 
meeting. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

Employees apply 
promotional strategies 
to improve a 
businesses public 
image. 
 
Employees select a 
variety of promotional 
strategies to 
effectively advertise a 
businesses products 
or services. 
 
Employees apply 
effective selling 
techniques in the 
workplace. 
 
Employees 
understand and apply 
adverting and 
promotions in the 
workplace. 
 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Managers know how 
to plan, evaluate and 
improve a promotional 
plan for the business. 
 
Employees 
successfully complete 
selling activities in the 
workplace. 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Understand the legal 
implications and trade 
regulations of marketing 
and advertising services 
industry. 
 
 
 

Describe how the Federal 
Trade Commission is the 
watch dog governmental 
agency for fair advertising and 
how it enforces rules and laws 
to protect consumers. 
 
List the 4 basic ground rules 
for fair advertising. 
 
Understand how rules are 
enforced by the FTC, and what 
penalties may occur under the 
Wheeler-Lea act of 1938. 
 
Compare and contrast different
advertising industry regulations
like truth, taste, 
disparagement, baiting, 
guarantees, price claims, and 
testimonials. 

 3.1 Read and learn new information.
 3.2Read to perform a task 

 
Write a report and present it 
for evaluation to a marketing 
manager.  
 
National Advertising and 
Promotional Performance 
Indicators listed below. 
PR101 
PR099 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 

3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Communications 
1.11 Focus attention 
1.2Listen and observe to gain and 
interpret information. 
1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
3.1Use language to interact 
effectively and responsibly with 
others 

 
Analysis 
Cause and effect 
Compare/Contrast 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Flexibility 
Goal setting 
Interprets and 
communicates 
Observation 
Organizes  
Point of view 
Problem solving 
Reasoning 
Summary 
Translate knowledge 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

 
10 hours 
 

 
Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 
Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and service 
in the workplace. 
 
Employees with 
computer skills will 
be able to 
understand how the 
internet contributes 
to business success. 
 
Employees use 
computer skills to 
locate information to 
improve business 
promotions. 
 
Employees identify 
market segments 
and understand how 
a business will 
identify target 
markets. 
 
Employees apply 
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Auburn School District #408 
Career and Technical Education 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

3.2Work cooperatively as a member 
of a group. 
4.4Analyze how communications is 
used in career settings. 
Economics 
1.1Comprehend key economic 
concepts and economic systems. 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 
1.5Explain the importance of 
international trade. 
 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

promotional 
strategies to improve 
a businesses public 
image. 
 
Employees select a 
variety of 
promotional 
strategies to 
effectively advertise 
a businesses 
products or services. 
 
Employees apply 
effective selling 
techniques in the 
workplace. 
 
Employees 
understand and 
apply adverting and 
promotions in the 
workplace. 
 
Managers develop 
public relations 
strategies and 
analyze cost-
effectiveness to 
business. 
 
Employees 
successfully 
complete selling 
activities in the 
workplace. 
 

Page 25 of 27 



Auburn School District #408 
Career and Technical Education 

 

Page 26 of 27 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will: 
 
Be able to identify different 
types of advertising 
marketing careers and 
understand how they 
operate and the skills 
necessary to be successful 
in them.   
 
 
 
 

Student will be able to 
distinguish between different 
advertising careers. 
 
Explain what a National 
Advertisers job skills are. 
 
Explain what a Local 
Advertisers job skills and job 
tasks are. 
 
Explain what a Retail 
Advertisers job skills and job 
tasks are. 
 
Explain what a Cooperative 
advertiser’s job and job tasks 
are. 
 
Explain what an Industrial 
Advertisers job tasks are. 
 
Understand the job 
opportunities which surround 
advertising, such as media 
workers, advertising agencies, 
retail stores, manufactures, 
direct mail and catalog houses,
and specialty firms. 

 1.2Listen and observe to gain and 
interpret information. 

 
Understand the steps needed 
to prepare for a career in the 
marketing of promotion and 
advertising  
 
National Advertising and 

Reading 
1.1Use word recognition and word 
meaning skills to read and 
comprehend text. 
1.2Build vocabulary through 
reading. 
1.3Read fluently, adjust reading for 
purpose and material. 
1.5Read fluently, adjusting reading 
for purpose and material. 
2.1 Comprehend important ideas 
and details 
2.2 Expand Comprehension by 
analyzing, interpreting and 
synthesizing information. 
3.1 Read and learn new information.
3.2Read to perform a task 
3.4Read for career application 
Writing 
1.1Develop concepts and designs. 
1.2Use style appropriate to the 
audience and purpose. 
1.3Apply writing conventions 
2.2Write for different situations. 
2.4Write for career applications. 
Communications 
1.12 Focus attention 

1.3Check for information by asking 
questions and paraphrasing. 
2.1 Communicate clearly to a range 
of audiences for different purposes.
2.4Use effective language and style.
3.1Use language to interact 
effectively and responsibly with 

 
Analysis 
Cause and effect 
Compare/ 
Contrast 
Classify 
Critical thinking 
Decision-making 
Differentiate 
Draw conclusions 
Elaboration 
Evaluation 
Flexibility 
Goal setting 
Main idea  
Observation 
Point of view 
Reasoning 
 

 
DECA – Marketing 
Leadership CTSO 
 
Gather, interpret and 
organize information in to a 
competitive manual and 
business interview for 
DECA Competition. 
 
Participate in DECA 
leadership activities in class 
and in the community 
including social awareness, 
sales, promotional and civic 
consciousness. 
 
Leadership 
1.3 The student will 
demonstrate oral, 
interpersonal, written and 
electronic communication 
and presentation skills and 
understand how to apply 
those skills. 
1.5 The student will be 
involved in activities that 
require applying theory, 
problem solving and using 
critical thinking skills while 
understanding outcomes of 
related decisions. 
1.7 The student will conduct 
self in a professional 
manner in practical career 
applications, organizational 

Resources 
Time – Selects 
goal-relevant 
activities, ranks 
them, allocates 
time, and prepares 
and follows 
schedules. 
Money – Uses or 
prepares budgets, 
makes forecasts, 
keeps records, and 
makes adjustments 
to meet objectives. 
Interpersonal 
Participates as a 
Member of a Team 
– contributes to 
group effort 
Systems 
Monitors and 
Corrects 
Performance—
distinguishes 
trends, predicts 
impacts on system 
operations, 
diagnoses 
deviations in 
systems’ 
performance and 
corrects malfunction

Information 
Acquires and 
Evaluates 
information 

   
 
  10 hours 
 

 
Employees must 
understand the 
importance of 
communication in 
the business 
environment. 
 
Employees must be 
able to apply 
customer service 
skills and policies to 
improve customer 
relations and 
service in the 
workplace. 
 
Employees with 
computer skills will 
be able to 
understand how the 
internet contributes 
to business 
success. 
 
Employees identify 
market segments 
and understand 
how a business will 
identify target 
markets. 
 
Employees select 
media for 
successful product 
and service 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry 

content standard 
Preparatory = industry 

standard) 

Essential Academic Learning 
Requirements & GLEs 

Benchmark 3 
Washington State Goals 1 & 2 

Integrating Analytical, 
Logical, & Creative 

Thinking Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity 

Employability 
Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Promotional Performance 
Indicators listed below. 
PR002 
PR079 
PR097 
PR081. 

others. 
4.4Analyze how communications is 
used in career settings. 
Economics 
1.2Observe major forms of business 
and related careers. 
1.4Explain how government policies 
influence the economy. 
1.5Explaine the importance of 
international trade. 
Social Studies 

1.2 Observe major forms of 
business and related careers. 

 
 

forums, and decision-
making bodies. 
 
Group Skills 
2.1 The student will 
communicate, participate, 
and advocate effectively in 
pairs, small groups, teams, 
and large groups in order to 
reach common goals. 
2.8 The student will 
demonstrate the ability to 
incorporate and utilize the 
principles of group 
dynamics in a variety of 
settings. 
 
Community and Career 
Skills 
3.1 The student will analyze 
the roles and 
responsibilities of 
citizenship. 
3.3 The student will 
understand their role, 
participate in and evaluate 
community service learning 
activities 

Organizes and 
Maintains 
Information 
Interprets and 
communicates 
information 

 
 

promotions in a 
business. 
 
Employees apply 
promotional 
strategies to 
improve a 
businesses public 
image. 
 
Employees select a 
variety of 
promotional 
strategies to 
effectively advertise 
a businesses 
products or 
services. 
 
Employees 
understand and 
apply adverting and 
promotions in the 
workplace. 
 
Managers know 
how to plan, 
evaluate and 
improve a 
promotional plan for 
the business. 
 
 
 
 

 



 
Sports & Entertainment 

Marketing 
 

Sports & Entertainment 
Management 

 



 
Sports & Entertainment 

Marketing 
 

Sports & Entertainment 
Management 
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INTRODUCTION 
 

Course Name Sports & Entertainment 
Marketing/Management 

Grade Level(s)  11-12 

 
 

Course Description Sports and Entertainment is designed for students interested in 
an advanced study of sports, entertainment and event 
marketing.  Emphasis will be placed on the following principles 
as they apply to the industry; business management, 
professional development, client relations, promotion, legal 
issues and contracts, sponsorships and marketing research. 
Marketing simulations, projects, teamwork, DECA leadership 
activities, conferences and competitions all enhance the 
opportunities for students to apply instruction competencies. 

  
Description of Need Sports and Entertainment Degree Programs in post-secondary 

education are increasing due to the need for Sports and 
Entertainment professionals.  There is a projected 30% 
increase in employment opportunities between 2006 and 2016.  
http://www.bls.gov/oco/cg/cgs031.htm 

Pathway Connections  
 Primary Connection Business And Marketing 
 Secondary Connection  
  
Sample Scope and 
Sequence 
Opportunities for 
Students 

Sports and Entertainment Marketing 
Sports and Entertainment Management 
Marketing Management/DECA 
Marketing Specialist/DECA 

  
Cross Credit None 
  
Basic Textbook  
  
Equipment Computers 
  
Software  
  
Supplemental Materials Sports Career Consulting online text and weekly resources 
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COURSE OUTLINE 
 
Course Name Sports & Entertainment Marketing 

and Management 
Grade Level(s)  11-12 

 

Sports and Entertainment is designed for students interested in an advanced study of sports, 
entertainment and event marketing.  Emphasis will be placed on the following principles as they apply 
to the industry; business management, professional development, client relations, promotion, legal 
issues and contracts, sponsorships and marketing research. Marketing simulations, projects, teamwork, 
DECA leadership activities, conferences and competitions all enhance the opportunities for students to 
apply instruction competencies 

Sports and Entertainment Marketing 

 
Semester # 1         Hours 
 
Unit #1  Business Law          2 

A. Contracts and Licensing 
 
Unit #2  Customer Relations          8 

A. Customer Experience 
 
Unit #3  Economics           20 

A. Economic Impact of Sports 
 
Unit #4  Information Management         5 

A. Customer Profile Tracking 
 
Unit # 5  Emotional Intelligence         10 

A. Athletes Image 
 
Unit #6  Marketing           5 

A. Marketing Sports 
 
Unit #7  Promotion           20 

A. Sponsorship 
B. Advertising a sporting event 

 
Unit #8  Selling           20 

A. Ticket Sales 
B. Group Sales 

 
Total      65       90 
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Career and Technical Education Curriculum Review 2008-2009 

Sports and Entertainment Management 
 
Semester #2         Hours 
 
Unit # 9  Communications       18 

A. Event Planning 
 
Unit # 10  Channel Management      5 

A. Distribution as it applies to Sports  
 
Unit # 11 Marketing Information Management    5 

A. Using marketing research to track 
 
Unit # 12 Promotion        10 

A. Promote a local Concert 
 
Unit # 13 Strategic Management      5 

A. Management of Sports and Entertainment Organizations 
 
Unit # 14 Human Resource Management     2 

A. Hiring Needs in Sports and Entertainment Marketing 
  
Unit # 15 Operations        10 

A. Virtual Sports 
 
Unit # 16 Professional Development      15 

A. Post – Secondary Programs and opportunities in professional 
 
Unit # 17 Product Service Management     15 

A. Event Management 
 

Unit # 18  Pricing        5 
A. Rising ticket prices 

 
 

  Total                   90 
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Curriculum Framework for Sports Marketing Program: Marketing  

 Exploratory  Preparatory  CIP Code: 310504 Total Hours: 90 
 
Standards and competencies used in this curriculum framework are from National Marketing Education Standards 2007. 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

Demonstrate 
understanding of 
ownership in sports 
and entertainment. 
 
Understand the legal
implications of 
contracts and 
licensing  

  

 
 
Students will 
demonstrate 
importance of good 
customer service in 
the sports and 
entertainment 
experience 
 
 
 
 
 
 
 

Business Law 
Explain types of business ownership 
 
 
 

 
 
 
Customer Relations 
Foster positive relationships with customers to 
enhance the company image 
Explain the nature of positive customer relations in 
the Sports and Entertainment Business 
Demonstrate a customer-service mindset 
Reinforce service orientation through 
communication 
 
 
 
 
 
 
 
 

Reading 
1.1 Use word 

recognition and 
word meaning 
skills to read and 
comprehend text.

1.2 Build vocabulary 
through reading.

 
Reading 
2.1 Comprehend 

important ideas 
and details. 

2.2 Expand 
comprehension 
by analyzing, 
interpreting, and 
synthesizing 
information. 

Communications 
1.1.1 Apply a variety 
of listening 
strategies to 
accommodate the 
listening situation. 

Observe 
 
Fact/Opinion 

 
 
 
 
 
 

Observe 
 
Cause and 
effect 
 
Reasoning 
 
Fact/opinion 
 
Detect bias 
 
Inference 
 
 
 
 

DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
1.7 The student will apply 

leadership skills in 
real world, family, 
community, and 
business industry 
applications. 

 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
Interpersonal 
 Exercises 

leadership—
communicates 
ideas to justify 
position, 
persuades and 
convinces others, 
responsibility 
challenges 
existing 
procedures and 
policies. 

 Negotiates—
works toward 
agreements 
involving 

2 
 
 
 
 
 

 
 
 

8 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Employee 
understands laws 
as they apply to 
business. 
 
 
 
Individuals use 
communication 
tools successfully 
in a variety of 
business 
situations i.e. 
written reports, 
telephone 
communications, 
oral reports, 
business 
presentations. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will 
understand and 
apply basic 
economic principles 
to the sports and 
entertainment 
industry 
 
 
 
 
 
 
Student will 
complete research 
on the impact of 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Economics 
Understand fundamental economic concepts in 
business operations for Sports Entertainment 
Distinguish between economic goods and services 
Explain the concept of economic resources 
Describe the concepts of economic scarcity and 
economic activities 
Determine economic utilities created by business 
activities 
Explain the principles of supply and demand 
Describe the concept of price 
 
Recognize the nature of business to 
understand its contribution to society. 
Explain the role of sports and entertainment 

1.2.1  Evaluate 
effectiveness 
and create a 
personal 
response to 
visual and 
auditory 
information 

2.2.1  Use 
communication 
skills that 
demonstrate 
respect 

 
 
Reading 
1.3 Use word 

recognition and 
word meaning 
skills to read and 
comprehend text.

1.4 Build vocabulary 
through reading.

2.3 Comprehend 
important ideas 
and details. 

2.4 Expand 
comprehension 
by analyzing, 
interpreting, and 
synthesizing 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Decision-
making 
 
Compare/co
ntrast 
 
Analysis 
  
Reasoning 
 
Main Idea 
 
Compare/ 
Contrast 
 
Analysis 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
1.8 The student will apply 

leadership skills in 
real world, family, 
community, and 
business industry 
applications. 

 
 

exchange of 
resources, 
resolves divergent 
interests. 

 
 
 
 
 
 
 
 
 
 
 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
Systems 
 Understands 

systems—knows 
how social, 
organizations, and 
technological 
systems work and 
operates 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

20 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Employees apply 
an understanding 
of the role 
business plays in 
society and how 
business 
decisions affect 
consumers. 
 
 
Employees 
understand 
relationship 
between 
business risks, 
profit, and 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 

 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 Washington State 

Goals 1 & 2

sports and 
entertainment events
and organizations on
the economy. 

 
 
Describe types of business activities for sports and 
entertainment 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

business in society  

 
Understand economic systems to be able to 
recognize the environment that sports and 
entertainment businesses function. 
Explain the types of economic systems 
Explain the concept of private enterprise 
Identify factors affecting a business’s profit 
Determine factors affecting business risk 
Explain the concept of competition in the sports 
and entertainment business 
 
Determine the impact of government on sports 
and entertainment business activities to make 
informed business decisions 
Determine the relationship between government 
and business 
 
 
 
 
 
 
 
 
 
 
 
 

information. 
Communications 
1.5 Check for 

understanding by
asking questions 
and 
paraphrasing. 

  

3.1 Use language to 
interact 
effectively and 
responsibly with 
others. 

Social Studies 
1.1 Understands 

historical time, 
chronology, and 
causation. 

3.1 Examine the 
influence of 
culture on U.S., 
world, and 
Washington 
State history. 

 
 
 
 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

effectively with 
them. 

 
Interpersonal 
 Participates as a 

member of a 
team—contributes 
to group effort. 

 Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 Negotiates—works 
toward agreements 
involving exchange 
of resources, 
resolves divergent 
interests. 

 Works with 
diversity—works 
well with men and 
women from 
diverse 
backgrounds. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

competition in 
the free 
enterprise 
system while 
understanding 
the role of 
government in 
business 
functions. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will 
determine the impact
of athletes and 
brand on society 

 
Emotional Intelligence 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Foster self-understanding to recognize the 
impact of personal feelings on others. 
Describe the nature of emotional intelligence 
Explain the concept of self-esteem 
Recognize personal biases and stereotypes  
Assess personal strengths and weaknesses 
Identify ways that technology impacts business 
Demonstrate basic web-search skills 
Explain the role of information systems 
Demonstrate basic word processing skills 
Demonstrate basic presentation applications 
Demonstrate basic spreadsheet applications 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Communications 

2.3Communicate 
clearly to a range
of audiences for 
different 
purposes. 

  

3.2 Use language to 
interact 
effectively and 
responsibly with 
others. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Cause and 
effect 

Summary 
 
Reasoning 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
 
Individual 
1.9 The student will apply 

leadership skills in 
real world, family, 
community, and 
business industry 
applications. 

 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
 
 
 

 
 
Interpersonal 
 Serves clients/ 
 Customers—

works to satisfy 
customers’ 
expectations. 

 Exercises 
leadership—
communicates 
ideas to justify 
position, 
persuades and 
convinces others, 
responsibility 
challenges 
existing 
procedures and 
policies. 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Individuals need 
to understand and 
apply 
communication 
skills that will 
develop 
relationships, 
teamwork and 
cultural sensitivity 
in the workplace. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will identify 
and track sports and 
entertainment 
information using 
technology 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Information Management 
Utilize information-technology told to manage 
and perform work responsibilities. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Writing 
1.1 Develop 

concept and 
design. 

Communications 
1.1 Focus 

attention. 
2.1 Communicat

e clearly to a 
range of 
audiences 
for different 
purposes. 

Math 
1.1 Understand and 

apply concepts 
and procedures 
from number 
sense. 

 
 
 
 
 
 
 
 
 
 

 
 
Observe 
 
Fact/opinion 
 
Detect bias 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
 
Individual 
1.3 The student will 
demonstrate oral, 
interpersonal, written, 
and electronic 
communication and 
presentation skills and 
understand how to apply 
those skills. 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Students will be 
able to identify 
and interpret the 
impact of 
technology on 
business 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will 
determine marketing 
strategies for sports 
and entertainment 
companies 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Marketing 
Acquire an understanding of marketing’s role 
and function in business to facilitate economic 
exchange customers 
Explain marketing and its importance in a global 
economy 
Describe marketing functions and related activities 
in sports 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Reading 
1.1 Use word 

recognition 
and word 
meaning 
skills to read 
and 
comprehend 
text. 

1.2 Build vocabulary 
through reading

 
 
Reading 
2.1 Comprehend 

important 
ideas and 
details. 

Writing 
1.1 Develop 

concept and 
design. 

1.2 Use style 
appropriate 
to the 
audience 
and purpose. 

1.3 Apply writing 
conventions. 

 
 
Decision-
making 
 
Compare/co
ntrast 
 
Analysis 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
The student will 
demonstrate self-
advocacy skills by 
achieving planned, 
individual goals. 

 
 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
Interpersonal 
 Exercises 

leadership—
communicates 
ideas to justify 
position, 
persuades and 
convinces others, 
responsibility 
challenges 
existing 
procedures and 
policies. 

 
 
 
 
 
 
 
 

 
 
 

5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Employees will 
understand the 
importance 
marketing in 
sports and 
entertainment. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will 
understand, apply 
and assess 
elements of 
promotions to real 
products/companies 
in sports and 
entertainment 
marketing. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Promotion 
Acquire a foundational knowledge of 
promotion to understand its nature and scope 
Explain the role of promotion as a marketing 
function 
Explain the types of promotion 
Identify the elements of the promotional mix 
 
Advertise to communicate promotional 
messages to target audiences 
Explain components of advertisements 
Explain importance of coordinating elements in ads 
Describe the use of business ethics in promotion 
Explain the types of advertising media 
Explain the nature of direct advertising strategies 
 
Manage promotional activities to maximize 
return on promotional efforts 
Explain the nature of a promotional plan 
Coordinate activities in a promotional mix 
 
 
 
 
 
 
 
 

Communications 
1.3 Focus 

attention. 
1.2 Listen and 

observe to gain 
and interpret 
information. 

2.1 Communicate 
clearly to a 
range of 
audiences for 
different 
purposes. 

2.2 Develop 
Reading 

1.1 Use word 
recognition and 
word meaning 
skills to read 
and 
comprehend 
text. 

2.1 Comprehend 
important ideas 
and details. 

 
Writing 
1.4 Develop 

concept and 
design. 

1.5 Use style 
appropriate to 
the audience 
and purpose. 

1.6 Apply writing 
conventions. 

 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Compare/co
ntrast 
 
Analysis 
 
Fact/opinion 
 
Detect bias 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

20 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Students will be 
able to develop 
promotional 
materials for an 
actual sporting 
and/or 
entertainment  
Event. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential 
Academic Learning

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washingto
n State 
Goal 3 

Leadership Skills and 
Corresponding Activity

Employability 
Skills 

Estimated 
Hours of 
Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will 
understand the sales
process and 
demonstrate 
effective sales skills. 

 
Selling 

 
 
 

 
 

Acquire a foundational knowledge of selling to 
understand its nature and scope. 
Explain the nature and scope of the selling function 
Explain the role of customer service as a 
component of relationships 
Explain key factors in building a clientele 
Explain company selling policies 
Explain business ethics in selling 
Describe the use of technology in the selling 
function 
Acquire product knowledge to communicate 
product benefits and to ensure 
appropriateness of product for the customer  
Acquire product information for use in selling 
Analyze product information to identify product 
features and benefits 
Employ sales processes and techniques to 
enhance customer relationships and to 
increase the likelihood of making sales 
Explain the selling process 
Discuss motivational theories that impact buying 
behavior 

 
 
Communications 
1.3 Focus 

attention. 
1.2 Listen and 

observe to 
gain and 
interpret 
information. 

2.3 Communicat
e clearly to a 
range of 
audiences 
for different 
purposes. 

2.4 Develop 
content and 
ideas. 

Use effective 
delivery 
 
 
 
 
 

 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Compare/co
ntrast 
 
Analysis 
 
Fact/opinion 
 
Detect bias 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
Group 
2.6 The student will use 

knowledge, build 
interest, guide and 
influence decisions, 
organize efforts, and 
involve members of a 
group to assure that a 
pre-planned group 
activity is completed. 

 
 
 

 
 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
Interpersonal 
 Negotiates—

works toward 
agreements 
involving 
exchange of 
resources, 
resolves divergent 
interests. 

 
 
 
 
 

 
 
 

20 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
Employees 
understand the 
concepts and 
actions needed to 
determine client 
needs and wants 
and responds 
through planned, 
personalized 
communication 
that influences 
purchase 
decisions and 
enhances future 
business 
opportunities. 

 



Auburn School District #408 
Career and Technical Education 

 

Curriculum Framework for Sports Management Program: Marketing  

 Exploratory  Preparatory  CIP Code: 310504 Total Hours: 90 
 
Standards and competencies used in this curriculum framework are from National Marketing Education Standards 2007. 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & 
GLEs 

Benchmark 3 
Washington State 

Goals 1 & 2 

Integrating 
Analytical, 
Logical, & 
Creative 
Thinking 

Washington 
State Goal 3 

Leadership Skills and 
Corresponding Activity Employability Skills 

Estimated 
Hours of 
Student 

Learning Time 

Relevance to Work
Washington State 

Goal 4 

Students will identify 
and assess 
intermediaries in the 
channel of 
distribution for sports
and entertainment 
marketing 

 Channel Management 

 
Explain the nature and scope of distribution 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Acquire foundational knowledge of distribution 
to understand it’s role in marketing 

Explain the relationship between customer service 
and distribution 
Explain the natures of channels of distribution 
Explain the use of technology in the distribution 
function 
Explain legal consideration in distribution 
Describe ethical considerations in distribution 
 
 
 
 
 
 
 
 
 
 
 
 
 

Reading 
1.1 Use word 

recognition and 
word meaning 
skills to read and 
comprehend text.

1.2 Build vocabulary 
through reading.

2.1 Comprehend 
important ideas 
and details. 

Communications 
1.3 Check for 

understanding by
asking questions 
and 
paraphrasing. 

  

 
 
 
 
 
 

Reasoning 
 
Main Idea 
 
 
Main Idea 
 
Compare/ 
Contrast 
 
Analysis 
 
 

 
 
 
 
 
 
 
 
 
 

DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
1.3 The student will 
demonstrate oral, 
interpersonal, written, 
and electronic 
communication and 
presentation skills and 
understand how to apply 
those skills. 
 
 
 
 
 
 
 
 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

Systems 
 Understands 

systems—knows 
how social, 
organizations, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
 
 
 
 
 

5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Students will 
identify the 
importance of 
distribution and 
practice customer 
service with 
channel partners. 
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Auburn School District #408 
Career and Technical Education 

 

 
 
Student will 
complete primary 
and secondary 
research on a sports 
and entertainment 
marketing 
organization 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Marketing Information Management 
Acquire foundational knowledge of marketing 
information managements to understand its 
nature and scope. 
Describe the need for marketing information 
Explain the nature and scope of the marketing 
information management function 
Explain the role of ethics in the marketing 
information management function 
Describe the nature of target marketing in the 
sports and entertainment industry 
Acquire an understanding of marketing’s role 
and function in business to facilitate economic 
exchange customers. 
Explain marketing and its importance in a global 
economy 
Describe marketing functions and related activities 
in sports. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Writing 
1.1 Develop 

concept and 
design. 

1.2  
Communication
s 
1.1 Focus 

attention. 
2.1 Communicat

e clearly to a 
range of 
audiences 
for different 
purposes. 

 
Math 
1.1 Understand and 

apply concepts 
and procedures 
from number 
sense. 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
Observe 
 
Fact/opinion 
 
Detect bias 
 
Inference 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
The student will 
demonstrate self-
advocacy skills by 
achieving planned, 
individual goals. 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 
 
Students will 
know how to 
utilize marketing 
research and 
analyze data to 
make business 
decisions. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Page 2 of 10 



Auburn School District #408 
Career and Technical Education 

 

 
 
Students will 
research and 
demonstrate 
understanding of 
factors affecting 
prices for sports and 
entertainment events 

Explain the use of technology in the pricing 
function 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Pricing 
Develop a foundational knowledge of pricing to 
understand it’s role in marketing 
Explain the nature and scope of the pricing 
function 

Explain the legal considerations for pricing 
Explain the role of business ethics in pricing  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Communication
s 
2.2 Communicat

e clearly to a 
range of 
audiences 
for different 
purposes. 

Math 
1.2 Understand and 

apply concepts 
and procedures 
from number 
sense. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Decision-
making 
 
Compare/co
ntrast 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
1.3 The student will 
demonstrate oral, 
interpersonal, written, 
and electronic 
communication and 
presentation skills and 
understand how to apply 
those skills. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Information 
 Acquires and 

evaluates 
information. 

 
Systems 
 Understands 

systems—knows 
how social, 
organizations, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 
 
As employees 
students will 
understand and 
be able to explain 
the pricing 
function to 
customers 
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Auburn School District #408 
Career and Technical Education 

 

 
 
Student will plan a 
Sports and/or 
entertainment 
marketing event for 
their school 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Product Service Management 
Acquire a foundational knowledge of 
product/service management to understand it’s 
nature and scope 
Explain the nature and scope of the 
product/service management function 
Describe the use of technology in the 
product/service management function 
Explain business ethics in product/service 
management 
Develop an understanding of quality 
assurances to enhance product/service 
knowledge 
Explain warranties and guarantees 
Evaluate customer experience 
Employ product-mix strategies to meet 
customer expectations 
Explain the concept of product mix 
Describe the nature of product bundling 
Identify products to fill customer needs 
Plan product mix 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Reading 
2.1 Comprehend 

important 
ideas and 
details. 

Writing 
1.1 Develop 

concept and 
design. 

1.2 Use style 
appropriate 
to the 
audience 
and purpose. 

1.3 Apply writing 
conventions. 

Communication
s 
1.3 Focus 

attention. 
1.2 Listen and 

observe to 
gain and 
interpret 
information. 

 
 
 
 
 
 
 
 
 

 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Compare/co
ntrast 
 
Analysis 
 
Fact/opinion 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
Group 
2.6 The student will use 

knowledge, build 
interest, guide and 
influence decisions, 
organize efforts, and 
involve members of a 
group to assure that a
pre-planned group 
activity is completed. 

 
Systems 

 
 
 
 
 
 
 
 
 

 
 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

Interpersonal 
 Participates as a 

member of a 
team—contributes 
to group effort. 

 Negotiates—
works toward 
agreements 
involving 
exchange of 
resources, 
resolves 
divergent 
interests. 

Understands 
systems—knows 
how social, 
organizations, 
and 
technological 
systems work 
and operates 
effectively with 
them. 
 
 

 
 

15 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 
 
 
 
 

 
 
Student  will make 
decisions on 
products and 
services to 
optimize 
effectiveness in 
the workplace  
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Auburn School District #408 
Career and Technical Education 

 

 
 
Students will 
demonstrate the 
importance of 
communication in 
the sports and 
entertainment 
industry through 
planning a sports or 
entertainment 
marketing event 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Communications 
Read to acquire meaning from written material 
and to apply the information to a task. 
Analyze company resources to ascertain policies 
and procedures. 
Apply verbal skills to obtain and convey 
information 
Handle telephone inquiries in a business-like 
manner  
Participate in group discussions 
Make oral presentations 
Write effectively to convey information 
Explain the nature of effective written 
communication 
Write business letters 
Write informational messages and inquiries 
Write persuasive messages 
Prepare complex written reports 
Write proposals 
Communicate with staff to clarify workplace 
objectives 
Explain the nature of staff communication 
Participate in a staff meeting 
Provide directions for completing a task 
 
 
 
 
 
 
 
 
 
 

 
Reading 
1.4 Use word 

recognition and 
word meaning 
skills to read and 
comprehend text.

1.5 Build vocabulary 
through reading.

Communications 
1.1.1 Apply a variety 
of listening 
strategies to 
accommodate the 
listening situation. 
1.2.1  Evaluate 

effectiveness 
and create a 
personal 
response to 
visual and 
auditory 
information 

2.2.1  Use 
communication 
skills that 
demonstrate 
respect 

Writing 
1.4 Use style 

appropriate 
to the 
audience 
and purpose. 

1.5 Apply writing 
conventions. 

 
 
Observe 
 
Fact/Opinio
n 

 
Cause and 
effect 
 
Reasoning 
 
Detect bias 
 
Decision-
making 
 
Analysis 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
1.12 The student will 

apply leadership skills 
in real world, family, 
community, and 
business industry 
applications. 

 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

Interpersonal 
 Exercises 

leadership—
communicates 
ideas to justify 
position, 
persuades and 
convinces others, 
responsibility 
challenges 
existing 
procedures and 
policies. 

 Negotiates—
works toward 
agreements 
involving 
exchange of 
resources, 
resolves divergent 
interests. 
 

 
 
 
 
 

 
 

18 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Individuals use 
communication 
tools successfully 
in a variety of 
business 
situations i.e. 
written reports, 
telephone 
communications, 
oral reports, 
business 
presentations. 
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Career and Technical Education 

 

 
 
Students will 
demonstrate 
knowledge of the 
importance of sports 
and entertainment 
management 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Strategic Management 
Recognize management’s role to understand 
the contribution to business success 
Explain the concept of management 
Explain the nature of managerial ethics 
Explain the nature of organizational culture 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Reading 
2.2 Comprehend 

important ideas 
and details. 

2.3 Expand 
comprehension 
by analyzing, 
interpreting, and 
synthesizing 
information. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Observe 
 
Fact/opinion 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
1.13 The student will 

apply leadership skills 
in real world, family, 
community, and 
business industry 
applications. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Interpersonal 
 Exercises 

leadership—
communicates 
ideas to justify 
position, 
persuades and 
convinces others, 
responsibility 
challenges 
existing 
procedures and 
policies. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Students will 
understand and 
respect  
managers and 
their role in the 
organization 
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Career and Technical Education 

 

 
 
Students will 
demonstrate 
knowledge of 
operations of a 
sports and 
entertainment 
company through 
business simulations 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Operations 
Evaluate safety issues needed to protect 
employees 
Follow safety precautions 
Maintain a safe work environment 
Explain procedures for handling accidents 
Hand and report emergency situations 
Analyze purchasing activities implemented to 
obtain business supplies and equipment 
Explain the nature and scope of purchasing  
Maintain inventory of supplies 
Acquire an understanding of production’s role 
and function in business to recognize it’s need 
in a company 
Explain the concept of production 
Describe production activities 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Reading 
1.6 Use word 

recognition and 
word meaning 
skills to read and 
comprehend text.

1.7 Build vocabulary 
through reading.

2.4 Comprehend 
important ideas 
and details. 

2.5 Expand 
comprehension 
by analyzing, 
interpreting, and 
synthesizing 
information. 

Writing 
1.6 Develop 

concept and 
design. 

1.7  Apply writing 
conventions  
 
 
 
 
 
 
 
 
 
 
 

 
 
Observe 
 
Decision-
making 
 
Analysis 
  
Reasoning 
 
Main Idea 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
The student will 
demonstrate self-
advocacy skills by 
achieving planned, 
individual goals. 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates effectively 
with them. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 
 

10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
As employees the 
student will 
understand the 
different functions 
of operations and 
how they affect 
business 
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Students will 
demonstrate 
knowledge by 
promoting a local 
sports and 
entertainment event 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
Promotion 
Acquire a foundational knowledge of 
promotion to understand it’s nature and scope 
Explain the role of promotion as a marketing 
function 
Explain the types of promotion 
Identify the elements of the promotional mix 
Describe the use of business ethics in promotion 
Describe the use of technology in the promotion 
function 
Describe the regulation of promotion 
Advertise to communicate promotional 
messages to targeted audiences. 
Explain components of advertisements 
Describe considerations in using databases in 
advertising 
Describe the use of business ethics in promotion 
Explain the types of advertising media 
Explain the nature of direct advertising strategies 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Reading 
2.1 Comprehend 

important 
ideas and 
details. 

Writing 
1.7 Develop 

concept and 
design. 

1.8 Use style 
appropriate 
to the 
audience 
and purpose. 

1.9 Apply writing 
conventions. 

Communications 
1.3 Focus 

attention. 
1.2 Listen and 

observe to 
gain and 
interpret 
information. 

2.1 Communicat
e clearly to a 
range of 
audiences 
for different 
purposes. 

 
 
 
 

 
 
Observe 
 
Cause and 
effect 
 
Summary 
 
Reasoning 
 
Compare/co
ntrast 
 
Analysis 
 
Fact/opinion 
 
Detect bias 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Community 
3.2 The student will 

demonstrate social 
responsibility in 
family, community, 
and business and 
industry. 

 
Group 
2.7 The student will use 

knowledge, build 
interest, guide and 
influence decisions, 
organize efforts, and 
involve members of a 
group to assure that a 
pre-planned group 
activity is completed. 

 
 
 
 
 
 
 
 
 

 
 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

Interpersonal 
 Participates as a 

member of a team—
contributes to group 
effort. 

 Exercises 
leadership—
communicates ideas 
to justify position, 
persuades and 
convinces others, 
responsibility 
challenges existing 
procedures and 
policies. 

 Negotiates—works 
toward agreements 
involving exchange 
of resources, 
resolves divergent 
interests. 

 Works with 
diversity—works 
well with men and 
women from diverse 
backgrounds. 

 
 
 
 

 
 

10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Students will be 
able to develop 
effective 
promotional 
materials for an 
actual sporting 
and/or 
entertainment  
Events. 
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Students will 
research and follow 
through on 
opportunities in post-
secondary, amateur 
and professional 
sports. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Professional Development 
Acquire self-development skills to enhance 
relationships and improve efficiency in the 
work environment 
Set personal goals 
Demonstrate negotiation skills 
Demonstrate appropriate creativity 
Participate in career-planning to enhance job 
success potential 
Identify sources of career information 
Identify tentative occupational interest 
Explain employment opportunities in the Sports 
and Entertainment Industry 
Implement job-seeking skills to obtain 
employment 
Write a letter of application 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Communications 

2.3Communicate 
clearly to a range
of audiences for 
different 
purposes. 

 Cause and 
effect 

3.1 Use language to 
interact 
effectively and 
responsibly with 
others. 

Writing 
1.3 Develop 

concept and 
design. 

1.10 Use style 
appropriate 
to the 
audience 
and purpose. 

1.11 Apply writing 
conventions. 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
Observe 
 

 
Summary 
 
Reasoning 
 
Analysis 
 
Fact/opinion 
 
Detect bias 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
1.3 The student will 
demonstrate oral, 
interpersonal, written, 
and electronic 
communication and 
presentation skills and 
understand how to apply 
those skills. 
 
 
Group 
2.8 The student will use 

knowledge, build 
interest, guide and 
influence decisions, 
organize efforts, and 
involve members of a 
group to assure that a 
pre-planned group 
activity is completed. 

 
 
 
 
 
 

 
 

Information 
 Acquires and 

evaluates 
information. 

 Interprets and 
communicates 
information. 

 
Interpersonal 
 Negotiates—

works toward 
agreements 
involving 
exchange of 
resources, 
resolves divergent 
interests. 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

 
 

15 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
Students will set 
goals and identify 
opportunities for 
advancement and 
improvement in 
their work 
performance and 
opportunities in 
the industry 
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Students will 
research  
Local hiring needs in 
the sports and 
entertainment 
industry 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Human Resource Management 
Employ skills needed to organize and facilitate 
work efforts 
Describe ethics in personnel issues 
Explain the nature of wage and benefit programs 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Communications 
1.2.1  Evaluate 

effectiveness 
and create a 
personal 
response to 
visual and 
auditory 
information 

1.2 Listen and 
observe to 
gain and 
interpret 
information. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Observe 
 
Fact/opinion 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
 
Individual 
1.3 The student will 
demonstrate oral, 
interpersonal, written, 
and electronic 
communication and 
presentation skills and 
understand how to apply 
those skills. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Interpersonal 
 Exercises 

leadership—
communicates 
ideas to justify 
position, 
persuades and 
convinces others, 
responsibility 
challenges 
existing 
procedures and 
policies. 

 Negotiates—
works toward 
agreements 
involving 
exchange of 
resources, 
resolves divergent 
interests. 

 
 
 
 
 
 
 
 
 
 

 

 
 

2 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
Students will 
understand the 
specific hiring 
needs of local 
businesses and 
how wages are 
set 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Store Operations 

 
Retail Operations 



 
STORE OPERATIONS  

1 & 2/ 
Retail Operations 

 
Curriculum Review 

2008-2009 

 
 

Career and Technical Education Curriculum Review 2008-2009 
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INTRODUCTION 
 

Course Name Store Operations 1 & 2 
Retail Operations 

Grade Level(s)  10-12 

 
 

Course Description:  As members of the student store team, students will operate 
the DECA store.  Curriculum focus includes working as a team, 
selling, pricing, purchasing, cash register operations, visual 
merchandising, inventory, customer relations and overall 
marketing operations.  DECA leadership activities, conferences 
and competitions all enhance the opportunities for students to 
apply instruction competencies. 

  
Description of Need Students need entry level retail skills to obtain jobs in today’s 

tough competitive job market. 
Pathway Connections  
 Primary Connection Business and Marketing 
  Secondary Connection  
  
Sample Scope and 
Sequence 
Opportunities for 
Students 

 
Store Operations 1 & 2/Retail Operations 
Store Operations 3 & 4/Small Business Management 

  
Cross Credit None 
  
Basic Textbook None 
  
Equipment POS System, various appliances 
  
Software HD Baker POS Software 
  
Supplemental Materials None 
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Career and Technical Education Curriculum Review 2008-2009 

This course is articulated with Green River Community College. 
For more information, see an instructor or a Career Counselor. 

 
WHAT'S TECH PREP? 

 
Tech Prep is a unique program that allows students to get a head start on college while still in 
high school.  With a grade of "B" or above, high school students will earn free* college credit - 
up to 45 in all - for their Tech Prep-certified classes.  Because colleges and business and labor 
leaders are Tech Prep partners, students can be sure that they are getting the skills and 
training they need for today's jobs. 
 
TECH PREP IS GOOD FOR 
STUDENTS 
 
Students win by: 

 Getting college credits free.  Tech 
Prep students save on college tuition 
costs by earning credits--up to 45--
while still in high school. 

 Receiving guaranteed admission to 
community college.  Because they 
already have college credits when 
they apply.  Tech Prep students 
receive priority registration when 
they enter community college. 

 Getting valuable hands-on work 
experiences.  Tech Prep students 
learn about the world of work 
through mentorship’s, job 
shadowing, and on-the-job 
experience in different career fields. 

 Graduating from college earlier.  
Because Tech Prep students get 
college credit for qualifying classes, 
they save money and time. 

 Landing a good job--faster.  Close to 
20,000 jobs in Washington State are 
unfilled each year because 
applicants don't have the necessary 
post-high school training.  Tech Prep 
students can also expect to earn 
more--with an associate's (two-year) 
community college degree, they will 
make almost three times more than 
a high school graduate. 

 

TECH PREP IS GOOD FOR 
BUSINESSES 
 
Businesses win by: 

 Providing training opportunities for 
students. Tech Prep business 
partners have a pool of potential 
employees who are trained with the 
skills needed in the workplace. 

 Getting the chance to look at 
potential employees before hiring.  
Tech Prep businesses can "try 
before they buy" because they have 
an opportunity to see a student's 
skills and strengths firsthand. 

 Providing meaningful learning 
experiences for students and 
benefits for the community.  Tech 
Prep businesses and the entire 
community benefit from the service 
students are providing. 

 
 



COURSE OUTLINE 
 
Course Name Store Operations 1 & 2 Grade Level(s)  10-12 

 
Store Operations 1 & 2 is a year-long course that focuses on the general process and 
techniques of direct wholesale and retail buying and selling operations and introduces 
individuals to related careers. Includes instruction in the principles of basic sales skills, cash 
register operations, selling, the distribution channels for goods and services, and supervised 
practical application experiences. Also includes instruction in food production, safety, 
retailing and wholesaling Operations.  DECA leadership activities, conferences and 
competitions all enhance the opportunities for students to apply instruction competencies. 
(up to 180 hours)                                                                                  CIP CODE # 089999 
 
 

First Semester 
 
Unit #1. Store Training/ Emotional Intelligence    10 Hours 

A.  Team Building/Store Prep 
B.  Store Training 

 
Unit #2. Pricing         10 Hours 

A.  Mark-up 
B.  Profit and Loss Goals/ 

 
Unit #3. Marketing         10 Hours 

A.  Target Market Activity 
 
Unit #4. Promotion         15 Hours 

A.  Develop Advertising Campaign 
B.  Visual Merchandising 

 
Unit #5. Selling         20 Hours 

A.  Selling Skills 
B.  Selling Skills 

 
Unit #6. Marketing Information Management     10 Hours 

A. Marketing Research Survey Design and Implementation 
B. Marketing Research Survey Design and Implementation 

 
Unit #7. Communication        20 Hours 

A.  Self-Evaluation, Peer Evaluation, Advisor Evaluation 
 
 
TOTAL           95 Hours 
 
 
 

Second Semester 
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Career and Technical Education Curriculum Review 2008-2009 

 
Unit #8. Operations         20 Hours 

A. Health & Safety 
B. Inventory Control 
C. Inventory Control 

 
Unit #9. Product Service Management      5 Hours 

A. Product mix strategies 
 
Unit #10.  Financial Analysis        10 Hours 

A. Review and interpret basic financial reports    
 
Unit #11.   Information Management       10 Hours 
 A. Student Store Report Analysis 
 B. Student Store Inventory Report Analysis 
 
Unit #12.   Professional Development      20 Hours  

A. Career Conference 
 
Unit #13.   Business Law        5 Hours 
 A. Review laws affecting SBE 
 
Unit #14. Customer Relations       20 Hours 

A. Customer Profile 
B. Build Relationships 

   
 
TOTAL           90 Hours 
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Page 1 of 8 

Curriculum Framework for Store Operations 1 & 2/Retail Operations Program: Marketing Education 

 Exploratory  Preparatory  CIP Code: 089999 Total Hours: 180 
 
Standards and competencies used in this curriculum framework are from National Marketing Education Standards. 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Student will demonstrate 
effective teamwork in 
reaching established 
goals in the student store 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Emotional Intelligence 
 

Implement teamwork techniques to accomplish 
goals. 
  Participate as a team member 
 
Manage internal and external business 
relationships to foster positive interactions 
Foster positive working relationships 
Maintain collaborative partnerships with                          
colleagues 
Explain the impact of political relationships within an 
organization 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Communications 
3.1 Use language to 

interact effectively and 
responsibly with others.

3.2 Work cooperatively as a 
member of a group. 

3.3 Seek agreement and 
solutions through 
discussion. 

4.2 Seek and offer 
feedback. 

      
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Summary 
 
Reasoning 
 
Cause and Effect 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
 Group 
Communicate, 
participate and 
advocate effectively in 
pairs small groups, 
teams and large 
groups in order to 
reach common goals 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Information 
Acquires and 
evaluates 
information. 
Interprets and 
communicates 
information. 

Interpersonal  
Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 
 
 
 
 
 
 
 
 
 
 

10 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Employees must 
understand the 
importance of 
communication 
and effect it has 
in the business 
environment. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Demonstrate an 
understanding of the 
factors involved in the 
pricing function. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will identify and 
Communicate buying 
behavior and use that 
behavior to identify and 
utilize service standards  
 
 
 
 
 
 

Pricing 
 

Develop a foundational knowledge of pricing to 
understand its role in marketing 
Explain the nature and scope of the pricing function 
Describe the role of business ethics in pricing 
Explain the use of technology in the pricing function 
Explain the legal considerations for pricing 
Explain factors affecting pricing decisions 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Marketing 
 
Acquire foundational knowledge of 
customer/client/business behavior to 
understand what motivates decision-making; 
Explain customer/client/business buying behavior 
Discuss levers employees can use to motivate 
decision-making 
 
Understand company’s unique selling 
proposition to recognize what sets the company 
apart from its competitors. 
Identify company’s unique selling proposition 
Identify internal and external service standards 

Math 
4.1 Gather information. 
4.2   Organize and interpret 
information 
  
Reading 
2.1 Comprehend 

important ideas and 
details. 

 
Communications 
1.1 Focus attention. 
1.2 Listen and observe to 

gain and interpret 
information. 

 
 
 
 
 
 
 
 
 
 
Communications  
2.1   Communicate clearly to
        a range of audiences 
2.2   Develop content and 
        Ideas 
4.1  Assess Strengths and 
need for improvement 
 
Reading 
2.1    Comprehend important 

ideas and details. 
 

 
 
Analysis 
 
Evaluation 
 
Summary 
 
 
Cause and Effect 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Analysis 
 
Fact/opinion 
 
Detect bias 
 

DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Conduct self in a 
professional manner in 
practical career 
applications, 
organizational forums 
and decision-making 
goals. 

Information 
Acquires and 
evaluates 
information. 
Interprets and 
communicates 
information. 
 

Interpersonal  
Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 
 
 
 
 
Resources 

Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 
 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 

10 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

10 
Hours 

 
 
 
 
 
 
 
 
 
 

Employees with 
these skills will 
understand how 
cost affects the 
retail price of 
products and 
profit. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Employees will 
understand the 
importance of 
marketing in our 
economy. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
 
 
 
 
Students will understand 
the importance of 
promotion in the school 
based enterprise and 
apply the elements of the 
promotional mix in the 
student store. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Build a clientele in the 
school based enterprise 
while demonstrating the 
steps of the selling 
process using product 
knowledge. 
 
 
 

 
Promotion 

 
Acquire a foundational knowledge of promotion 
to understand its nature and scope 
Explain the role of promotion as a marketing 
function 
Explain the types of promotion 
Identify the elements of the promotional mix 
 
Understand the use of advertisement 
components to communicate with targeted 
audiences. 
Explain the components of an advertisement 
Explain the importance of coordinating elements in 
an advertisement 
Describe the use of business ethics in promotion 
Describe the use of technology in the promotion  
Describe the regulation of promotion 
 
 
 
 
 

Selling 
 

Acquire a foundational knowledge of selling to 
understand its nature and scope 
Explain the nature and scope of the selling function 
Explain the role of customer service as a 
component of selling. 
Explain key factors in building a clientele 
Explain company selling policies 
Explain business ethics in selling 
Describe the use of technology in the selling 
function 
 

 
 
 
 
 
Reading 
1.5 Use word 

recognition and 
word meaning skills 
to read and 
comprehend text. 

2.1 Comprehend 
important ideas and 
details. 

1.1 Check for 
understanding by 
asking questions 
and paraphrasing. 

2.1 Communicate clearly 
to a range of 
audiences for 
different purposes. 

2.5 Effectively use 
action, sound, 
and/or images to 
support 
presentations. 

 
 
 
Reading 
1.2 Build vocabulary 

through reading. 
3.1 Read and learn new 

information. 
 

Communication 

 
 
 
 
 
Observe 
 
Cause and effect 
 
Reasoning 
 
Compare/contrast 
 
Analysis 
 
Fact/opinion 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Fact/opinion 

 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Group 
Use knowledge, build 
interest, guide and 
influence decisions, 
organize efforts and 
involve members of a 
group to assure that a 
pre-planned group 
activity is completed 
 
 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Demonstrate oral, 
interpersonal, written 

technological 
systems work and 
operates 
effectively with 
them. 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 

Information 
Acquires and 
evaluates 
information. 
Interprets and 
communicates 
information 

 
 
 
 
 

 
 Information 

Acquires and 
evaluates 
information. 
Interprets and 
communicates 
information. 

Interpersonal  
Exercises 

 
 

15 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

20 
Hours 

 
 
 
 
 
 
 
 
 

 
 
 
 

Employees with 
these skills 
understand what 
motivates 
customers to 
purchase and the 
competitive  
Strengths of their 
own company. 

 
Employees will 
need to be able to 
identify 
promotional mix 
that is effective in 
reaching 
customers for a 
business with end 
profitability and 
ethics maintained 
 
 
 
 
Employees 
understand the 
concepts and 
actions needed to 
determine client 
needs and wants 
and responds 
through planned, 
personalized 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will demonstrate 
understanding of the 
marketing information 
function and the 
importance of technology 
in the function 
 
 
 
 
 
 
 
 
 
 

Acquire product knowledge to communicate 
product benefits and to ensure appropriateness 
of product for the customer 
Acquire product information for use in selling 
Analyze product information to identify product 
features and benefits 
Employee sales processes and techniques to 
enhance customer relationships and to increase 
the likelihood of making a sale 
Explain the selling process 
Discuss motivational theories that impact buying 
behavior 
 
 
 
 
 

Marketing Information Management 
 

Acquire foundational knowledge of marketing-
information management to understand its 
nature and scope. 
Describe the need for marketing information 
Explain the nature and scope of the marketing-
information management function 
Explain the role of ethics in marketing-information 
management 
Describe the use of technology in the marketing-
information management function 
 
 
 
 
 
 
 
 

1.1 Focus attention. 
1.3 Listen and observe 

to gain and interpret 
information. 

1.4 Check for 
understanding by 
asking questions 
and paraphrasing. 

2.2   Use effective delivery. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Reading 
2.1 Comprehend 

important ideas and 
details. 

Writing 
1.1 Develop concept 

and design. 
1.2 Apply writing 

conventions. 
 
 
 
 
 
 

 
Inference 
 
Detect Bias 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Observe 
 
Cause and effect 
 
Reasoning 
 
Analysis 
 
Inference 
 
 
 
 
 

and electronic 
communication and 
presentation skills and 
understand how to 
apply those skills. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of related 
decisions. 
 
 
 
 
 
 
 
 
 

leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 
 
 

 
 
 
 
 
 
 
 
 
Resources 

Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

10 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

communication 
that influences 
purchase 
decisions and 
enhances future 
business 
opportunities. 
 
 
 
 
 
 
 
 
 
 
 
Employees will 
create and utilize 
information for 
the ongoing 
effectiveness of 
business. 
 
 
 
 
 
 
 
 
 
 
 
 
 



Auburn School District #408 
Career and Technical Education 

Page 5 of 8 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will utilize 
communication skills to 
deal with business 
situations in the 
workplace. 
 
 
 
 
 
 
 
 
 
Students will demonstrate 
understanding and 
comply with all safety, 
health and security 
procedures that apply to 
the school based 
enterprise. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Communication 
 
Read to acquire meaning from written material 
and to apply information to a task. 
Analyze company resources to ascertain policies 
and procedures 
 
Apply verbal skills to obtain and convey 
information 
Defend ideas objectively 
Handle telephone calls in a businesslike manner 
Participate in group discussions 
Make oral presentations. 
 
 

Operations 
 

Adhere to health and safety regulations to 
support a safe work environment 
Describe health and safety regulations in business 
Report noncompliance with business health and 
safety regulations 
 
Implement safety procedures to minimize loss 
Follow instructions for use of equipment tools and 
machinery 
Follow safety precautions 
Maintain a safe work environment 
 
Implement security policies/procedures to 
minimize chance for loss 
Explain routine precautions 
Follow established security procedures/policies 
 
Implement purchasing activities to obtain 
business supplies, equipment and service 
Explain the nature and scope of purchasing 

 
 
 
Communications  
2.1   Communicate clearly to
        a range of audiences 
2.2   Develop content and 
        Ideas 
4.1  Assess Strengths and 
need for improvement 
Writing 
1.3 Use style 

appropriate to the 
audience and 
purpose. 

 
Communications 
1.3 Focus attention. 
1.2 Listen and observe 

to gain and interpret 
information. 

2.1 Communicate clearly 
to a range of 
audiences for 
different purposes. 

2.2 Develop content and 
ideas. 

 
 
 
 
 
 
 
 
 
 

 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Decision-making 
 
Fact/opinion 
 
Inference 
 
 
 

Cause and effect 
 
Reasoning 
 
Compare/contrast 
 
Analysis 
 
Fact/opinion 
 
 
 
 
 
 
 
 
 
 
 
 

Group  
Communicate, 
participate and 
advocate effectively in 
pairs, small groups, 
teams, and large 
groups in order to 
reach common goals. 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Group  
Communicate, 
participate and 
advocate effectively in 
pairs, small groups, 
teams, and large 
groups in order to 
reach common goals. 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 
 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
 
 
 
 

 
20 

Hours 
 
 
 
 
 
 
 
 
 
 
 
 

20 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Employees will be 
able to 
communicate 
effectively with 
customers, 
coworkers and 
supervisors 
 
 
 
 
 
 
 
 
Employees will 
understand 
security and 
safety procedures 
to maintain a safe 
work environment 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Perform customer service 
strategies to help build 
brand image 
 
 
 
 
 
 
 
 
 
 
 
Students will practice 
forms of financial 
exchange as instructed 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Product Service Management 
 
Position products/services to acquire desired 
business image. 
Explain the role of customer service in 
positioning/image 
Build product/service brand 
 
 
 
 
 
 
 

Financial Analysis 
 

Understand the fundamental principles of 
money needed to make financial exchanges 
Explain forms of financial exchange  
Identify types of  
Describe functions of money 
Describe sources of income 
Explain the time value of money 
Explain legal responsibilities associated with 
financial exchanges 
 
 
 
 
 
 
 
 
 
 

 
 
Reading 
2.1 Comprehend 

important ideas and 
details. 

Writing 
1.4 Develop concept 

and design. 
 
Communication 
2.4   Develop content and 

ideas 
 
 
 
Math 
1.1 Understand and apply 

concepts and procedures 
from number sense. 

3.1 Analyze information. 
 
Communication 
2.3 Communicate clearly 

to a range of 
audiences for 
different purposes. 

 
 
 
 
 
 
 
 
 
 
 

 
 
Analysis 
 
Reasoning 
 
Inference 
 
 
 
 
 
 
 
 
 

Cause and effect 
 
Reasoning 
 
Analysis 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
 
 
 
 
 
 

 
 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

 
 
 
 
 
 
 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

5 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 

10 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Employees will 
know how to 
assist in building 
brand image 
 
 
 
 
 
 
 
 
 
 
 
 
Individuals will 
understand the 
importance and 
effects of money 
on their lives and 
to business. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
Students will demonstrate 
understanding of the 
importance of correct 
financial records and the 
importance of technology 
in the information 
management function. 
 
 
 
 
 
 
 
 
 
Students will set establish 
goals and demonstrate 
effective processes to 
reach those goals. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Information Management 

 
Maintain business records to facilitate business 
operations 
Describe the nature of business records 
Maintain customer records 
 
Utilize information-technology tools to manage 
and perform work responsibilities 
Identify ways that technology impacts business 
Explain the role of information systems 
Use basic operating systems 
Use an integrated business software application 
package 
Demonstrate collaborative/groupware applications 
 

Professional Development 
 
Acquire self-development skills to enhance 
relationships and improve efficiency in the work 
environment 
Maintain appropriate personal appearance 
Set personal goals  
Make decisions 
 
Utilize critical-thinking skills to determine best 
options/outcomes 
Explain the need for innovation skills 
Demonstrate problem solving skills 
 
Participate in career-planning to enhance job-
success skills 
Analyze employer expectations in the business 
environment 
Explain the rights of workers 
Identify sources of career information 

 
Communications 

2.3Communicate clearly 
to a range of audiences 
for different purposes. 

3.1 Use language to interact 
effectively and responsibly 
with others. 

 
 
 
 
 
 
 
 
 
Reading 
1.1 Use word 

recognition and 
word meaning skills 
to read and 
comprehend text. 

2.2 Comprehend 
important ideas and 
details. 

Writing 
1.6   Apply writing                
conventions 
Communications 
1.3 Focus attention. 
1.2 Listen and observe 

to gain and interpret 
information. 

2.4 Communicate clearly 
to a range of 
audiences for 
different purposes. 

Cause and effect 
 
Compare/contrast 
 
Analysis 
 
Fact/opinion 
 
Inference 
 
 
 
 
 
 
 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Decision Making 
 
Fact/opinion 
 
Inference 
 

 
 
 
 
 
 
 
 

DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
 
 
 
 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Community 
Participate in the 
development of a 
program of work or 
strategic plan and work 
to implement the 
organizations goals 
 
Individual 
Demonstrate self-
advocacy skills by 
achieving planned, 
individual goals. 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
Interpersonal  

Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 
 
 
 
 
 
 
 

 
10 

Hours 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

20 
Hours 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Employees will 
use computer 
applications to 
further their 
business efforts 
and best inform 
the appropriate 
audience. 
 
 
 
 
 
 
 
 
 
Individuals will set 
goals for their 
careers and set a 
realistic but 
challenging plan 
to reach those 
goals 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

Benchmark 3 
Washington State Goals 1 

& 2 
 
 
 
 
 
 
Demonstrate knowledge 
of work place standards 
including interaction with 
other employees. 
 
 
 
 
 
 
 
Students will demonstrate 
customer service skills 
and maintain brand image 
by handling customer 
service problems. 

Identify tentative opportunities in business 
Explain employment opportunities in business 
 
 
 

Business Law 
 

Understand human-resources laws and 
regulations to facilitate business operations 
Explain the nature of workplace regulations 
Discuss employment relationships 
 
 
 

Customer Relations 
 

Foster positive relationships with customers to 
enhance company image 
Explain the nature of positive customer relations 
Demonstrate a customer-service mindset 
Reinforce customer service orientation through 
communication 
Respond to customer inquiries 
Interpret business policies to customers/clients 
Explain managements role in customer relations 
 
Resolve conflicts with customers to encourage repeat 
business 
Handle difficult customers 
Handle customers/client complaints 
 
Reinforce company’s image to exhibit the company’s 
brand promise 
Identify company’ brand promise 
Determine ways of reinforcing the company’s image 
through employee performance 

2.5 Develop content and 
ideas. 

 
 
 
 
Reading 
1.1    Use word recognition and 

word meaning skills to 
read and comprehend text

 
 
 
 
 
 
 
Reading 
2.1 Comprehend important 

ideas and details. 
2.2 Expand comprehension by 

analyzing, interpreting, and 
synthesizing information. 

 
Communications 
1.1 Check for understanding by 

asking questions and 
paraphrasing. 

3.2 Use language to interact 
effectively and responsibly 
with others. 

 
 
 
 
 

 
 
 
 
 
 
Cause and effect 
 
Analysis 
 
 
 
 
 
 
Observe 
 
Cause and effect 
 
Reasoning 
 
Decision Making 
 
Fact/opinion 
 
Inference 
 

 

 
 
 
 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Group  
Communicate, 
participate and 
advocate effectively in 
pairs, small groups, 
teams, and large 
groups in order to 
reach common goals 

 
 
 
 
Resources 
Material and 
facilities-acquires, 
stores, allocates and 
uses materials 
efficiently 
 
 
 
 
Interpersonal  

Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 
 
 
 
 

 

 
 
 
 
 

5 
Hours 

 
 
 
 
 
 
 
 
 

20 
Hours 

 
 
 
 
 
 
Employee 
understands 
laws as they 
apply to 
business. 

 
 
 
 
 
 
Employees will 
understand a 
customer service-
mindset and have 
the tools 
necessary to 
handle difficult 
customers 

 



 
Store Operations 

 
Small Business 

Management 
 



 
STORE OPERATIONS  

3 & 4/ 
SMALL BUSINESS 

MANAGEMENT 
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INTRODUCTION 
 

Course Name Store Operations 3 & 4/ 
Small Business Management 

     Grade 
Level(s)  

11-12 

 
 

Course Description    Future entrepreneurs and business managers are introduced 
to the aspects of starting and operating a small business, 
utilizing the student store as a school based enterprise.  
Students will develop practical skills in small business 
management, marketing, retailing and promotion of the small 
business ideas and activities.  In addition, financial analysis, 
operations and selling skills will be emphasized. DECA 
leadership activities, conferences and competitions all enhance 
the opportunities for students to apply instructional 
competencies.  

  
Description of Need All students will benefit from learning skills to start and manage 

their own small business. Currently 50% percent of Americans 
are employed by or operate a small business in the U.S. 

Pathway Connections  
 Primary Connection Business and Marketing 
 Secondary Connection  
  
Sample Scope and 
Sequence 
Opportunities for 
Students 

Store Operations 1 & 2/Retail Operations 
Store Operations 3 & 4/Small Business Management 

  
Cross Credit None 
  
Basic Textbook School Based Enterprise; DECA Inc. 
  
Equipment POS Software; Computers; various appliances 
  
Software HD Baker 
  
Supplemental Materials  
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This course is articulated with Green River Community College. 
For more information, see an instructor or a Career Counselor. 

 
WHAT'S TECH PREP? 

 
Tech Prep is a unique program that allows students to get a head start on college while still in 
high school.  With a grade of "B" or above, high school students will earn free* college credit - 
up to 45 in all - for their Tech Prep-certified classes.  Because colleges and business and labor 
leaders are Tech Prep partners, students can be sure that they are getting the skills and 
training they need for today's jobs. 
 
TECH PREP IS GOOD FOR 
STUDENTS 
 
Students win by: 

 Getting college credits free.  Tech 
Prep students save on college tuition 
costs by earning credits--up to 45--
while still in high school. 

 Receiving guaranteed admission to 
community college.  Because they 
already have college credits when 
they apply.  Tech Prep students 
receive priority registration when 
they enter community college. 

 Getting valuable hands-on work 
experiences.  Tech Prep students 
learn about the world of work 
through mentorship’s, job 
shadowing, and on-the-job 
experience in different career fields. 

 Graduating from college earlier.  
Because Tech Prep students get 
college credit for qualifying classes, 
they save money and time. 

 Landing a good job--faster.  Close to 
20,000 jobs in Washington State are 
unfilled each year because 
applicants don't have the necessary 
post-high school training.  Tech Prep 
students can also expect to earn 
more--with an associate's (two-year) 
community college degree, they will 
make almost three times more than 
a high school graduate. 

 

TECH PREP IS GOOD FOR 
BUSINESSES 
 
Businesses win by: 

 Providing training opportunities for 
students. Tech Prep business 
partners have a pool of potential 
employees who are trained with the 
skills needed in the workplace. 

 Getting the chance to look at 
potential employees before hiring.  
Tech Prep businesses can "try 
before they buy" because they have 
an opportunity to see a student's 
skills and strengths firsthand. 

 Providing meaningful learning 
experiences for students and 
benefits for the community.  Tech 
Prep businesses and the entire 
community benefit from the service 
students are providing. 

 
 



COURSE OUTLINE 
 
Course Name Store Operations 3 & 4/ 

Small Business Management 
Grade Level(s)  11-12 

 
Future entrepreneurs and business managers are introduced to the skills needed to start 
and operate a small business, extending the learning in the student store lab.  Students will 
develop practical skills in small business management, marketing, product/service 
management, financial analysis, operations and communications. DECA leadership 
activities, conferences and competitions all enhance the opportunities for students to apply 
instructional competencies. 
 (up to 180 hours)                                                                                                     CIP CODE 
# 521804 
 
 

First Semester 
 
Unit  #1. Team Building/Emotional Intelligence    5 Hours 

A.  Team Building/Store Prep 
 
Unit #2. Communications       15 Hours 

A. Store Training and Goal Setting 
B. Staff Meeting 

 
Unit #3. Entrepreneurship       30 Hours 

A. Business Plan Development 
B. School Based Enterprise Project 

 
Unit #4. Professional Development     10 Hours 

A.  Food Handlers Permit training and test 
 
Unit #5. Business Law       10 Hours 

A.  Regulations affecting business 
 

Unit #6. Information Management      10 Hours 
A. Maintain business records 
B. Conduct an environmental scan 

 
Unit #7. Operations        10 Hours 

A. SWOT Analysis 
B. Inventory Control Procedures 

 
 
TOTAL          90 Hours 
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Second Semester 
 

Unit #8. Operations        20 Hours 
A. Develop Safety Checklist 
B. Develop security procedures 

 
Unit #9.  Marketing        10 Hours 

A. Customer Profile  
   

Unit #10.   Professional Development     10 Hours 
 A. Tradeshow 
 
Unit #11.   Product Service Management     10 Hours 
 A. New Product Proposals 

B. Product Positioning 
 
Unit #12.   Human Resource Management     20 Hours 

A. Screen Job Applicants 
B. Maintain Personnel Records 
C. Evaluate Employees 

 
Unit #13.   Financial Analysis       20 Hours 
 A. Profit and Loss Statements 
 B. Cash Flow Statement 
 C. Balance Sheets 
 
 
TOTAL          90 Hours 
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Curriculum Framework for Store Operations 3 & 4/Small Business Management Program: Marketing Education 

 Exploratory  Preparatory  CIP Code: 089999 Total Hours: 180 
 
Standards and competencies used in this curriculum framework are from National Marketing Education Standards. 

 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will take a 
leadership role in training 
and store preparations. 
 
 
 
 
 
 
 
 
 
 
 
 
Students will demonstrate 
leadership skills by 
communicating to staff 
through team meetings, 
memos and policies. 
 
 
 
 
 
 
 

Emotional Intelligence 
 

Manage internal and external business 
relationships to foster positive interactions 
Foster positive working relationships 
Explain the impact of political relationships within an 
organization 
 
 
 
 
 
 
 

 
 
 

Communication 
 
Write internal and external business 
correspondence to convey and obtain 
information effectively 
Write persuasive messages 
Write executive summaries 
Write proposals 
Communicate with staff to clarify workplace 
objectives 
Conduct  a staff meeting 
Provide directions for completing job tasks 

Communications 
3.1 Use language to 

interact effectively and 
responsibly with others.

3.3 Seek agreement and 
solutions through 
discussion. 

4.2 Seek and offer 
feedback. 

      
 
 
 
 
 
 
 
Communications 
3.1 Use language to 

interact effectively and 
responsibly with others.

3.3 Seek agreement and 
solutions through 
discussion. 

4.2 Seek and offer 
feedback. 

Writing 
1.1 Develop concept 

and design. 

 
Summary 
 
Reasoning 
 
Cause and Effect 
 
 
 
 
 
 
 
 
 
 
 
 
Observe 
 
Reasoning 
 
Cause and Effect 
 
 
 
 
 
 

DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
 Group 
Communicate, 
participate and 
advocate effectively in 
pairs small groups, 
teams and large 
groups in order to 
reach common goals 
 
 
 
Individual 
Conduct self in a 
professional manner in 
practical career 
applications, 
organizational forums 
and decision-making 
goals. 
 
 
 
 
 

Interpersonal  
Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 
 
 
 

 
Interpersonal  

Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

15  
 

 
 
 
 
 
 
 
 
 

 
Employees must 
understand the 
importance of 
communication 
team efforts in 
the work 
environment. 
 
 
 
 
 
 
 
 
Managers will be 
able to write 
effective 
communication 
to staff member 
to provide 
direction 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 

State Goals 1 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

Benchmark 3 
Washington 

& 2 
 
 
Students will prepare a 
business plan for the 
student store 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will schedule 
food handlers training and 
certifications.  They will 
also develop a plan for 
personal professional 
development. 
 
 
 
 
 
 

 
 

Entrepreneurship 
 
Explain the nature of business plans 
Determine technical assistance needed by business 
owners 
Develop company objectives 
 Develop strategies to achieve company 
goals/objectives 
 Explain external planning considerations 
Identify assumptions for creating projected cash-flows 
statements 
Identify assumptions for creating projected profit-and-
loss statements 
Develop business plan 
 
 
 
 
 
 
 

 
 

Professional Development 
 
Acquire self-development skills to enhance 
relationships and improve efficiency in the work 
environment 
Maintain appropriate personal appearance 
Set personal goals  
Make decisions 
 
Utilize critical-thinking skills to determine best 
options/outcomes 

1.2 Apply writing 
conventions. 

Reading 
2.1 comprehend important 
ideas and details. 
3.2 Read to perform task. 
3.4 Read for career 
applications. 

Writing 
2.2 Write for different 
purposes. 
2.4 Write for career 
applications. 

Communication 
2.2 Develop content and 
ideas. 
3.3 Seek agreement and 
solutions through discussion.

Mathematics 
3.1 Analyze information. 
5.3 Relate mathematical 
concepts and procedures to 
real-life situations. 
 
 
 
Reading 
1.1 Use word 

recognition and 
word meaning skills 
to read and 
comprehend text. 

2.1 Comprehend 
important ideas and 
details. 

Writing 
1.6   Apply writing                

 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Analysis 
 
Fact/opinion 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Evaluation 
 
Summary 
 

Cause and Effect 
 

Reasoning 
 
Analysis 
 
Fact/opinion 

 
 
Individual 
Conduct self in a 
professional manner in 
practical career 
applications, 
organizational forums 
and decision-making 
goals. 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
 
 
 
 
 
 
 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
 
Group  
Communicate, 

 
 
Interpersonal  

Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 
 
 
 
 
 
 
 
 
 
 
Resources 

Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 
 

Systems 
Understands 
systems—knows 
how social, 

 
 

30  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

20  
 
 
 
 
 
 
 
 
 
 
 

 
 
Students will 
demonstrate 
understanding  
and prepare a 
business plans 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Understand the 
importance of 
goal setting and 
life-long learning 
in career 
advancement 
 
 
 
 
 
 



Auburn School District #408 
Career and Technical Education 

 

Page 3 of 7 

Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will determine 
regulations affecting 
school based enterprise 
and assess the impact. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Explain the need for innovation skills 
Demonstrate problem solving skills 
 
Participate in career-planning to enhance job-
success skills 
Analyze employer expectations in the business 
environment 
Explain the rights of workers 
Identify sources of career information 
Identify tentative opportunities in business 
Explain employment opportunities in business 
 
 
 
 

Business Law 
 

Understand human-resources laws and 
regulations to facilitate business operations 
Explain the nature of workplace regulations 
Discuss employment relationships 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

conventions 
Communications 
1.3 Focus attention. 
1.2 Listen and observe 

to gain and interpret 
information. 

2.1 Communicate clearly 
to a range of 
audiences for 
different purposes. 

2.2 Develop content and 
ideas. 

 
 
 
Reading 
1.1    Use word recognition and 

word meaning skills to 
read and comprehend text

 
4.1  Assess Strengths and 

need for improvement 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Detect bias 
 

 
 
 
 
 
 
 
 
 
 
 
 
Cause and effect 
 
Reasoning 
 
Analysis 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

participate and 
advocate effectively in 
pairs, small groups, 
teams, and large 
groups in order to 
reach common goals. 
 
 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Conduct self in a 
professional manner in 
practical career 
applications, 
organizational forums 
and decision-making 
goals. 
 
 
 
 
 
 
 

organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 
 
 
 
 
 
 
 
 
 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

10  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
As entry level 
employees 
students must 
understand 
regulations in the 
workplace 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will maintain 
accurate business 
records and continue to 
evaluate effectiveness of 
policies 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Information Management 
 

Maintain business records to facilitate business 
operations 
Describe the nature of business records 
Maintain customer records 
 
Utilize information-technology tools to manage 
and perform work responsibilities 
Identify ways that technology impacts business 
Explain the role of information systems 
Use basic operating systems 
Use an integrated business software application 
package 
Demonstrate collaborative/groupware applications 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Math 
4.1 Gather information. 
4.2   Organize and interpret 
information 
  
Reading 
2.1 Comprehend 

important ideas and 
details. 

 
Communications 
1.1 Focus attention. 
1.2 Listen and observe to 

gain and interpret 
information. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Fact/opinion 
 
Inference 
 
Detect Bias 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Group 
Use knowledge, build 
interest, guide and 
influence decisions, 
organize efforts and 
involve members of a 
group to assure that a 
pre-planned group 
activity is completed 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Information 
Acquires and 
evaluates 
information. 
Interprets and 
communicates 
information 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
 
 
 
 
 
 
 
 
 
 

 
 

10  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 Employees must 
understand the 
role they play in 
maintaining 
accurate 
business records 
through accuracy 
in business 
systems. 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Students will conduct 
safety and health 
regulations audits and 
ensure that staff is 
maintaining compliance 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will prepare a 
customer profile and 
direct all marketing 
activities to the customer 
 
 
 
 
 
 

 
 

Operations 
 

Adhere to health and safety regulations to 
support a safe work environment 
Describe health and safety regulations in business 
Report noncompliance with business health and 
safety regulations 
 
Implement safety procedures to minimize loss 
Follow instructions for use of equipment tools and 
machinery 
Follow safety precautions 
Maintain a safe work environment 
 
Implement security policies/procedures to 
minimize chance for loss 
Explain routine precautions 
Follow established security procedures/policies 
 
Implement purchasing activities to obtain 
business supplies, equipment and service 
Explain the nature and scope of purchasing 
 
 
Marketing 
 
Acquire foundational knowledge of 
customer/client/business behavior to 
understand what motivates decision-making; 
Explain customer/client/business buying behavior 
Discuss levers employees can use to motivate 
decision-making 
 
 

 
 
Communications  
2.1   Communicate clearly to
        a range of audiences 
2.2   Develop content and 
        Ideas 
Reading 
2.1    Comprehend important 

ideas and details. 
2.5   Effectively use 
action, sound, and/or 
images to support 
presentations. 
 
 
 
 
 
 
 
 
 
 
 
 
Reading 
1.1 Build vocabulary 

through reading. 
3.1 Read and learn new 

information. 
 

Communication 
1.1 Focus attention. 
1.2 Listen and observe 

to gain and interpret 

 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Analysis 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Observe 
 
Cause and effect 
 
Reasoning 
 
Decision-making 
 
Fact/opinion 
 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Demonstrate oral, 
interpersonal, written 
and electronic 
communication and 
presentation skills and 
understand how to 
apply those skills. 
 
 
 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Group  
Communicate, 
participate and 

 
 
Interpersonal  

Exercises 
leadership—
communicates 
ideas to justify 
position, persuades 
and convinces 
others, 
responsibility 
challenges existing 
procedures and 
policies. 

 
 
 
 
 
 
 
 
 
 
 
 
Resources 

Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

Systems 
Understands 
systems—knows 
how social, 

 
 

30 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

10 
 
 
 
 
 
 
 
 
 

 
 
Employees must 
understand and 
implement safety, 
security and 
health procedures 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Understand what 
motivates 
customer buying 
decisions and 
promote the 
unique 
advantages of the 
company 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 

State Goals 1 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

Benchmark 3 
hington 

& 2 
Was

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will evaluate 
opportunities for new 
products and develop 
plans to implement. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Understand company’s unique selling 
proposition to recognize what sets the company 
apart from its competitors. 
Identify company’s unique selling proposition 
Identify internal and external service standards 
 
 
 
 
 
 

Professional Development 
See Professional Development on page 2.   
 
 
 
 

Product Service Management 
Position products/services to acquire desired 
business image. 
Explain the role of customer service in 
positioning/image 
Build product/service brand 
 
 
 
 
 
 
 
 
 
 
 
 
 

information. 
1.3 Check for 

understanding by 
asking questions 
and paraphrasing. 

. 
 
 
 
 
 
 
 
 
 
 
 
Reading 
2.1 Comprehend 

important ideas and 
details. 

Writing 
1.3 Develop concept 

and design. 
Communications  
2.1   Communicate clearly to
        a range of audiences 
2.2   Develop content and 
        Ideas 
4.1  Assess Strengths and 
need for improvements 
 
 
 
 
 

Inference 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
Cause and effect 
 
Reasoning 
 
Compare/contrast 
 
Analysis 
 
Fact/opinion 
 
 
 
 
 
 
 
 
 
 

advocate effectively in 
pairs, small groups, 
teams, and large 
groups in order to 
reach common goals. 
 
 
 
 
 
 
 
 
 
 
 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
 
 
 
 

organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
 
 
 
 
 
 
 

 
 
 
 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

10 
 
 
 
 
 

10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Understand the 
importance of 
customer service 
in brand image 
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Performance Task/ 
Assessments 

Standards & Competencies 
(Exploratory = pre-industry content standard 

Preparatory = industry standard) 

Essential Academic 
Learning 

Requirements & GLEs 
Benchmark 3 

Washington State Goals 1 
& 2 

Integrating 
Analytical, 
Logical, & 

Creative Thinking 
Washington 
State Goal 3 

Leadership Skills and 
Corresponding 

Activity 
Employability Skills 

Estimated 
Hours 

Student 
Learning 

Time 

Relevance to 
Work 

Washington 
State Goal 4 

 
 
Store Managers will 
maintain employee 
records and evaluate 
employees 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Students will prepare 
quarterly and annual profit
and loss statements, cash
flow statements and 
balance sheets. 

 
 

 
 
 
 
 

 
Human Resource Management 

 
Utilize techniques to staff an organization or a 
department within an organization 
Determine hiring needs 
Screen job applications/resumes 
Interview job applicants 
Select and hire new employees 
Conduct exit interview 
Dismiss/fire employees 
Maintain personnel records 
 
Lead staff growth and development to increase 
productivity and employee satisfaction 
Orient new employees 
Explain the role of training and human resources 
Coach employees 
Recognize/reward employees 
Handle employee complaints and grievances 
Ensure equitable opportunities for employees 
Assess employee performance 
 
 
 

Financial Analysis 
 

Understand the fundamental principles of 
money needed to make financial exchanges 
Explain forms of financial exchange  
Identify types of  
Describe functions of money 
Describe sources of income 
Explain the time value of money 
Explain legal responsibilities associated with 
financial exchanges 

 
 
Communication 
2.1  Communicates clearly to 
a range of audiences 
4.1  Assess Strengths and 
need for improvement 
 
Writing 
1.4 Develop concept 

and design. 
1.5   Apply writing 
conventions 
 
 
 
 
 
 
 
 
 
Math 
4.1 Gather information. 
4.2   Organize and interpret 
information 
 Writing 
1.6   Apply writing                
conventions 
Communications 
1.3 Focus attention. 
1.2 Listen and observe to 

gain and interpret 
information. 

2.3 Develop content and 
ideas. 

 
 
Reasoning 
 
Analysis 
 
Inference 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  Analysis 
 
Reasoning 
 
Inference 
 
 
 
 
 

 

 
 
DECA provides 
leadership activities that 
correlate with the 
Introduction to Marketing 
curriculum.  At a 
minimum 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
 
 
 
 
 
 
Individual 
Be involved in 
activities that require 
applying theory, 
problem-solving and 
using critical thinking 
skills while 
understanding the 
outcomes of decisions
 
 
 
 

 
 
Acquires and 
evaluates 
information. 
Interprets and 
communicates 
information 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

 
 
 
 
 
 

Resources 
Material and 
facilities-acquires, 
stores, allocates 
and uses materials 
efficiently 

Systems 
Understands 
systems—knows 
how social, 
organizational, and 
technological 
systems work and 
operates 
effectively with 
them. 

 
 

20 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
20 
 
 
 

 
 
 
 
 
 

 

 
 
Students must 
understand the 
importance of 
employee 
performance and 
hiring, evaluation 
and termination 
practices in the 
workplace 
 
 
 
 
 
 
 
 
 
 
 
 
Be able to handle 
money accurately 
and identify the 
different types of 
financial 
exchanges 
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PERSONNEL--CERTIFICATED AND CLASSIFIED 
 
1. Certificated and Classified Personnel Report 
 
 Attached is the personnel report, for certificated and classified 

personnel, for the board’s approval. 
 
 Recommendation: That the board approve the attached 

report. 
 
2. 
 

Request for Travel 

 Shawna Leonard Hodge and Judy Shaw, Auburn Riverside High School science 
teachers, request permission to travel to Orlando, Florida, Sunday to 
Thursday, August 2-6.  The purpose of the trip would be to attend the 
National Science Teachers’ Association (NTSA) PLC Conference.  Lodging 
will be at the Buena Vista Palace Hotel, meals will be at local 
restaurants, and travel will be by air.  The cost of the trip will be 
paid by I-728 funds.  No substitutes will be needed. 

 
 Recommendation: That the above request for travel be 

approved as presented. 
 
3. 
 

Ratification of Agreement 

 Tim Cummings, assistant superintendent of human resources, will present 
the tentative agreement with the Auburn Education Association and answer 
questions.  This agreement has been reviewed by the Auburn board of 
directors subcommittee for certificated negotiations, Ray Vefik and 
Carol Helgerson. 

 
 Recommendation: That the tentative agreement with the 

Auburn Education Association be ratified 
and the school board president be 
authorized to sign the negotiated 
Agreement as presented. 
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PERSONNEL--CERTIFICATED

Curriculum/Non-Curriculum hours

Align teaching resources

Mohler, Eric 6 hour(s) @ hourly rate of pay effective 
6/5/2009 

1 .

Camp Auburn director

Christiansen, Stephen As needed effective 4/28/2009 1 .
Stipend $3393.32

Certificated Interview Team

Barlow, Colleen 4.25 hour(s) @ hourly rate of pay effective 
6/25/2009 

1 .

Fulton, Tara 4.5 hour(s) @ hourly rate of pay effective 
6/24/2009 

2 .

King, Norma 4.5 hour(s) @ hourly rate of pay effective 
6/24/2009 

3 .

COE submittals

DeBolt, Peter As needed effective 6/10/2009 1 .
Stipend $2,863.50

Gravning, Kirsten As needed effective 6/10/2009 2 .
Stipend $1,173.00

Hammer, Evelyn As needed effective 6/10/2009 3 .
Stipend $1,966.50

O'Brien, Leahmarie As needed effective 6/10/2009 4 .
Stipend $897.00

Curriculum support

McKeehan, Janalyn 25 hour(s) @ hourly rate of pay effective 
6/1/2009 

1 .

Development of math resources

Jenks, Karen 32 hour(s) @ hourly rate of pay effective 
6/5/2009 

1 .

Voiles, Peter 32 hour(s) @ hourly rate of pay effective 
6/5/2009 

2 .

ELL summer school

Page 1
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Calhoun, Heidi 52 hour(s) @ hourly rate of pay effective 
8/10/2009 

1 .

Carlson-Ray, Carol 42.5 hour(s) @ hourly rate of pay effective 
8/3/2009 

2 .

Carrizosa, Carla 42.5 hour(s) @ hourly rate of pay effective 
8/3/2009 

3 .

Garcia, Deayrdra 52 hour(s) @ hourly rate of pay effective 
8/10/2009 

4 .

Kilburg, Kristi 52 hour(s) @ hourly rate of pay effective 
8/10/2009 

5 .

Nurzhanov, Nuka 60 hour(s) @ hourly rate of pay effective 
6/22/2009 

6 .

Telford, Christopher 60 hour(s) @ hourly rate of pay effective 
6/22/2009 

7 .

Fundraiser for ARHS boys' basketball

Adams, Thomas 21 hour(s) @ hourly rate of pay effective 
5/1/2009 

1 .

Health CBA implementation

Crain, Lori 14 hour(s) @ hourly rate of pay effective 
6/23/2009 

1 .

Daniels, Treena 14 hour(s) @ hourly rate of pay effective 
6/23/2009 

2 .

Jeffreys, Brendan 14 hour(s) @ hourly rate of pay effective 
6/23/2009 

3 .

Sweeney, Devan 14 hour(s) @ hourly rate of pay effective 
6/23/2009 

4 .

Involuntary room move

Enz, Kimberly 14 hour(s) @ hourly rate of pay effective 
6/22/2009 

1 .

Grant, Anna 14 hour(s) @ hourly rate of pay effective 
6/22/2009 

2 .

Martin, Michael 14 hour(s) @ hourly rate of pay effective 
6/22/2009 

3 .
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Orr, Megan 14 hour(s) @ hourly rate of pay effective 
6/22/2009 

4 .

LAP summer school

Stalmaster, Margaret 22 hour(s) effective 6/8/2009 1 .
Stipend $1,234

Swanson, Darlene 40 hour(s) @ hourly rate of pay effective 
8/10/2009 

2 .

Wickstrom, Erin 40 hour(s) @ hourly rate of pay effective 
8/10/2009 

3 .

Mathematics inservice

Cartwright-Marvik, LaWanda 6 hour(s) @ hourly rate of pay effective 
6/17/2009 

1 .

Koger, Angela 6 hour(s) @ hourly rate of pay effective 
6/17/2009 

2 .

Music consultant

Harper, James 37 hour(s) @ hourly rate of pay effective 
2/2/2009 

1 .

PLC workshop

Morgan, Robert 7 hour(s) @ hourly rate of pay effective 
6/23/2009 

1 .

Neu, Susan 7 hour(s) @ hourly rate of pay effective 
6/23/2009 

2 .

Wright, Timothy 7 hour(s) @ hourly rate of pay effective 
6/23/2009 

3 .

Portfolio and advisory updating

Hodge, Shawna 10 hour(s) @ hourly rate of pay effective 
6/1/2009 

1 .

Professional learning workshop

Harris, Shelley 14 hour(s) @ hourly rate of pay effective 
6/22/2009 

1 .

Radcliff, Beth 14 hour(s) @ hourly rate of pay effective 
6/22/2009 

2 .
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Reading first conference

Dragseth, Paula 21 hour(s) @ hourly rate of pay effective 
6/8/2009 

1 .

Erickson, Seasan 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

2 .

Espinoza, Cori 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

3 .

Graham, Jennifer 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

4 .

Hadley, Barbara 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

5 .

Harris, Shelley 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

6 .

Helm, Debra 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

7 .

Hopkins, Jill 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

8 .

Johnson, Lindsey 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

9 .

Monroe, Stephanie 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

10 .

Nissen-Haney, Jacqueline 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

11 .

Pratt, Robin 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

12 .

Price, Sarah 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

13 .

Radcliff, Beth 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

14 .

Saiki, Donna 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

15 .

Signal, Michael 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

16 .
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Urling, Leah 21 hour(s) @ hourly rate of pay effective 
7/27/2009 

17 .

Rebranding committee

Harlor II, John 4 hour(s) @ hourly rate of pay effective 
6/17/2009 

1 .

James, Susan E. 4 hour(s) @ hourly rate of pay effective 
6/17/2009 

2 .

Summer curriculum for science

Crain, Lori 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

1 .

Evans, Michael 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

2 .

Fettig, Michael 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

3 .

Gustafson, Gena 10 hour(s) @ hourly rate of pay effective 
6/23/2009 

4 .

Harlor, Roxanne 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

5 .

Leaf, Vicki 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

6 .

Luettgen, Jocelyn 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

7 .

Mansour, Najwa 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

8 .

Schiesz, Jeryl Diane 5 hour(s) @ hourly rate of pay effective 
6/23/2009 

9 .

Summer school

Ammons, Tori 28 hour(s) @ hourly rate of pay effective 
6/24/2009 

1 .

Birk, Karen 42 hour(s) @ hourly rate of pay effective 
8/10/2009 

2 .

Buetow, Jennie 56 hour(s) @ hourly rate of pay effective 
6/24/2009 

3 .
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Coffey, Regan 56 hour(s) @ hourly rate of pay effective 
6/24/2009 

4 .

Davis, Jennifer 4 hour(s) @ hourly rate of pay effective 
7/27/2009 

5 .

Gomez, Caroline 4 hour(s) @ hourly rate of pay effective 
7/27/2009 

6 .

Hammer, Evelyn 48 hour(s) @ hourly rate of pay effective 
7/20/2009 

7 .

Harlor II, John 42 hour(s) @ hourly rate of pay effective 
8/10/2009 

8 .

Locascio, Anne 4 hour(s) @ hourly rate of pay effective 
7/27/2009 

9 .

Osborne, Norene 28 hour(s) @ hourly rate of pay effective 
6/24/2009 

10 .

Petrie, Amber 4 hour(s) @ hourly rate of pay effective 
7/27/2009 

11 .

Summer school prep

Ammons, Tori 3.5 hour(s) @ hourly rate of pay effective 
6/24/2009 

1 .

Buetow, Jennie 7 hour(s) @ hourly rate of pay effective 
6/24/2009 

2 .

Coffey, Reagan 7 hour(s) @ hourly rate of pay effective 
6/24/2009 

3 .

Hammer, Evelyn 6 hour(s) @ hourly rate of pay effective 
6/24/2009 

4 .

Lee, Jessica 7 hour(s) @ hourly rate of pay effective 
6/24/2009 

5 .

Osborne, Norene 3.5 hour(s) @ hourly rate of pay effective 
6/24/2009 

6 .

Rumbaugh, Deborah 2 hour(s) @ hourly rate of pay effective 
6/24/2009 

7 .

Supervise junior olympics
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St Mary, Daniel 7 hour(s) @ hourly rate of pay effective 
6/12/2009 

1 .

Title 1 summer school

Beers, Timothy 52 hour(s) @ hourly rate of pay effective 
8/10/2009 

1 .

Long, Stephanie 60 hour(s) @ hourly rate of pay effective 
8/3/2009 

2 .

Riestra, Jennifer 60 hour(s) @ hourly rate of pay effective 
8/3/2009 

3 .

Smith, Tori 52 hour(s) @ hourly rate of pay effective 
8/10/2009 

4 .

Volk, Travis 52 hour(s) @ hourly rate of pay effective 
8/10/2009 

5 .

WASL PAS summer school

Dooley, Laurie 10 hour(s) @ hourly rate of pay effective 
6/23/2009 

1 .

Hartt, Samuel 10 hour(s) @ hourly rate of pay effective 
6/23/2009 

2 .

Mead, Steven 10 hour(s) @ hourly rate of pay effective 
6/23/2009 

3 .

Polley, Daniel 10 hour(s) @ hourly rate of pay effective 
6/23/2009 

4 .

Raguzin-Holloman, Veronika 10 hour(s) @ hourly rate of pay effective 
6/23/2009 

5 .

Sigurdson, Janice 10 hour(s) @ hourly rate of pay effective 
6/23/2009 

6 .

Leave

Teacher

Berg, Kelby effective 6/22/2009 1 .
Childrearing

Martens, Anna effective 6/22/2009 2 .
Temporary relocation
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Phinney, Jennifer effective 6/19/2009 3 .
Temporary relocation
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PERSONNEL--CLASSIFIED

Curriculum/Non-Curriculum hours

Consultant - Music

Paustian, Anthony 27 hour(s) @ hourly rate of pay effective 
6/1/2009 

1 .

Wagner, Ryan 23 hour(s) @ hourly rate of pay effective 
6/1/2009 

2 .

Consultant - Orchestra

Paustian, Anthony 20 hour(s) @ hourly rate of pay effective 
6/1/2009 

1 .

Head Start - Recruitment and enrollment

Adams, Jennifer 56 hour(s) @ hourly rate of pay effective 
6/19/2009 

1 .

Dowden-Hughes, Sherith 76 hour(s) @ hourly rate of pay effective 
6/19/2009 

2 .

Murphy, Jennifer 66 hour(s) @ hourly rate of pay effective 
6/19/2009 

3 .

Placement testing - ELL

Jensen, Lois 18 hour(s) @ hourly rate of pay effective 
6/18/2009 

1 .

SIP grant training

Cruickshank, Cristi 20 hour(s) @ hourly rate of pay effective 
6/1/2009 

1 .

Lee, Kathleen 20 hour(s) @ hourly rate of pay effective 
6/1/2009 

2 .

Summer custodial helper

Piper, Mark 384 hour(s) @ hourly rate of pay effective 
6/24/2009 

1 .

Summer feeding program - Assistant cook

Aguinaldo, Yolanda As needed @ hourly rate of pay effective 
6/23/2009 

1 .
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Alexander, Cindy As needed @ hourly rate of pay effective 
6/23/2009 

2 .

Brown, Lisa As needed @ hourly rate of pay effective 
6/23/2009 

3 .

Casad, Diana As needed @ hourly rate of pay effective 
6/23/2009 

4 .

Coronado, Azucena As needed @ hourly rate of pay effective 
6/23/2009 

5 .

Estrada, Susanne As needed @ hourly rate of pay effective 
6/23/2009 

6 .

Flores, Frances As needed @ hourly rate of pay effective 
6/23/2009 

7 .

Gerard, Terry As needed @ hourly rate of pay effective 
6/23/2009 

8 .

Gieszler, Kathy As needed @ hourly rate of pay effective 
6/23/2009 

9 .

Kalasountas, Julie As needed @ hourly rate of pay effective 
6/23/2009 

10 .

Kumar, Rajni As needed @ hourly rate of pay effective 
6/23/2009 

11 .

Lindsey, Heidi As needed @ hourly rate of pay effective 
6/23/2009 

12 .

McCarty, Krystal As needed @ hourly rate of pay effective 
6/23/2009 

13 .

Nawaz, Rizwana As needed @ hourly rate of pay effective 
6/23/2009 

14 .

Newman, Kristi As needed @ hourly rate of pay effective 
6/23/2009 

15 .

Quarnstrom, Luz Mary As needed @ hourly rate of pay effective 
6/23/2009 

16 .

Rockey, Susanna As needed @ hourly rate of pay effective 
6/23/2009 

17 .

Rogers, Doreen As needed @ hourly rate of pay effective 
6/23/2009 

18 .
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Rossiytseva, Valentina As needed @ hourly rate of pay effective 
6/23/2009 

19 .

Smirnova, Irina As needed @ hourly rate of pay effective 
6/23/2009 

20 .

Smith, Melody As needed @ hourly rate of pay effective 
6/23/2009 

21 .

Ward, Michelle As needed @ hourly rate of pay effective 
6/23/2009 

22 .

Warren, Lorie As needed @ hourly rate of pay effective 
6/23/2009 

23 .

Summer feeding program - Kitchen manager

Alexander, Cindy As needed @ hourly rate of pay effective 
6/23/2009 

1 .

Ball, Loretta As needed @ hourly rate of pay effective 
6/23/2009 

2 .

Bernier, Leona As needed @ hourly rate of pay effective 
6/23/2009 

3 .

Gieszler, Kathy As needed @ hourly rate of pay effective 
6/23/2009 

4 .

Hutchinson, Pamela As needed @ hourly rate of pay effective 
6/23/2009 

5 .

Jones, Tresa As needed @ hourly rate of pay effective 
6/23/2009 

6 .

Madrid, Breanna As needed @ hourly rate of pay effective 
6/23/2009 

7 .

McMichael, Rebecca As needed @ hourly rate of pay effective 
6/23/2009 

8 .

Smith, Melody As needed @ hourly rate of pay effective 
6/23/2009 

9 .

Stroomer, Claudia As needed @ hourly rate of pay effective 
6/23/2009 

10 .

Wagner, Sheryl As needed @ hourly rate of pay effective 
6/23/2009 

11 .
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Warren, Lorie As needed @ hourly rate of pay effective 
6/23/2009 

12 .

Wilson, Shellie As needed @ hourly rate of pay effective 
6/23/2009 

13 .

Summer maintenance helper

Julio, Rafael As needed @ hourly rate of pay effective 
7/6/2009 

1 .

Kyllonen, Robert As needed @ hourly rate of pay effective 
7/6/2009 

2 .

Summer school para

Ankerfelt, Patty 72 hour(s) @ hourly rate of pay effective 
7/6/2009 

1 .

Bassham. Chantal 72 hour(s) @ hourly rate of pay effective 
7/6/2009 

2 .

Binetti, Michelle 60 hour(s) @ hourly rate of pay effective 
7/20/2009 

3 .

Carter, Diane 52.5 hour(s) @ hourly rate of pay effective 
8/10/2009 

4 .

Erickson, Christine 44 hour(s) @ hourly rate of pay effective 
7/10/2009 

5 .

Hall, Sarah 72 hour(s) @ hourly rate of pay effective 
7/6/2009 

6 .

Harris, Kellie 72 hour(s) @ hourly rate of pay effective 
7/6/2009 

7 .

Isom, Kimberly 72 hour(s) @ hourly rate of pay effective 
7/6/2009 

8 .

Jensen, Lois 52 hour(s) @ hourly rate of pay effective 
8/10/2009 

9 .

Lisitsyna, Irina 60 hour(s) @ hourly rate of pay effective 
6/23/2009 

10 .

Muhich, Stephanie 44 hour(s) @ hourly rate of pay effective 
7/10/2009 

11 .
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Ortiz, Mary 52.5 hour(s) @ hourly rate of pay effective 
8/10/2009 

12 .

Roberts, Patricia 72 hour(s) @ hourly rate of pay effective 
7/6/2009 

13 .

Rossman, Rhonda 44 hour(s) @ hourly rate of pay effective 
7/10/2009 

14 .

Shemchuck, Natalya 42.5 hour(s) @ hourly rate of pay effective 
8/3/2009 

15 .

Spaid, Dixie 72 hour(s) @ hourly rate of pay effective 
7/6/2009 

16 .

Spyksma, Cali 42.5 hour(s) @ hourly rate of pay effective 
8/3/2009 

17 .

Spyksma, Carita 44 hour(s) @ hourly rate of pay effective 
7/10/2009 

18 .

Tyree, Jill 45 hour(s) @ hourly rate of pay effective 
7/27/2009 

19 .

Supervisory Duties

District/Non-district activities and events

Olsen, Mohamadou As needed @ hourly rate of pay effective 
5/6/2009 

1 .

Shelton, Shennon As needed @ hourly rate of pay effective 
5/6/2009 

2 .

Supplemental Assignment

Boy's basketball fundraiser

Pegram, Derek 5 hour(s) @ hourly rate of pay effective 
5/1/2009 

1 .

Coach - 6th grade boy's track

Weaver, Rory 40 hour(s) @ hourly rate of pay effective 
6/19/2009 

1 .

Stipend - $865

Post season pay - Fastpitch

Thompson, Alicia As needed effective 5/11/2009 1 .
Stipend - $524
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BUILDING PROGRAM 
 
1. 

 

Authorization of Award of Contract--Auburn High School Hydronic Piping 
Replacement Project 

Bids for the Auburn High School Hydronic Piping Replacement project were 
received July 8, 2009.  Bids were received from eight bidders.  Regency 
NW Construction, Inc. of Bellevue was the apparent low bidder with a 
base bid in the amount of $104,000.  A bid tabulation and recommendation 
from the Engineer are attached. 
 
Jeffrey Grose, executive director of capital projects, will recommend 
award of contract. 
 

 Recommendation: That the contract for the Auburn High 
School Hydronic Piping Replacement 
project be awarded to the low responsive 
bidder, Regency NW Construction, Inc. 
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FINANCE 
 
1. 
 

Vouchers 

 Vouchers will be presented. 
 
 Recommendation: That these vouchers be signed. 
 
2. 
 

Award of Contract--Bid 631--Lunchtime School Pizza Delivery 

 A tabulation of the bids received for the purchase and delivery of 
lunchtime pizza products for the Child Nutrition Services school lunch 
program and the DECA student stores for the 2009-10 school year is 
attached.  It is recommended to award the contract to the low bidder, 
Pizza Time, as shown on the attached tabulation.  Total recommended 
award is $130,000, based on previous usage and estimated quantities. 

 
 Recommendation: That the contract be awarded to the sole 

bidder as indicated above. 
 













































































AUBURN SCHOOL DISTRICT NO. 408 BID-631 - LUNCHTIME SCHOOL PIZZA

PURCHASING SERVICES 2009-10 SCHOOL YEAR
BID OPENING:  2:00 PM  July 6, 2009 TABULATION

Bidding Firm's Name: Bidding Firm's Name: Bidding Firm's Name:

Description Delivered Unit Price Delivered Unit Price Delivered Unit Price

PEPPERONI PIZZA $4.57 $5.65 $6.09
CHEESE PIZZA $4.57 $5.50 $5.89
HAWAIIAN (Canadian bacon & pineapple) $4.80 $5.75 $6.29
VEGGIE PIZZA $4.80 $5.75 $6.29
BLACK OLIVE
SAUSAGE $6.09
PEPPERONI AND MUSHROOM
CANADIAN BACON 1 TOPPING $4.57
PEPPERONI AND MUSHROOM

2-2OZ.  .60
BREADSTICKS 4-2OZ.  .99 $0.95 $3.00
NUTRITIONAL ANALYSIS:
NUTRITIONAL ANALYSIS REQUIRED WITH 
BID
INCLUDED?  
RENEWAL OPTION YES
2009-2010 RENEWAL 5% 5% 3%
2010-2011 RENEWAL 5% 5% 3%
2011-2012 RENEWAL 5% 5% 3%

DOMINOES PIZZA

YESYES YES

PIZZA TIME PIZZA FROM PARADIZ

Tabulation
Page   1
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DIRECTORS 
 
1. 
 

Approval of Minutes 

The minutes of the special and regular board meetings of Monday, 
June 22, have been forwarded to the board. 

Recommendation: That the minutes be approved. 
 
2. 
 

Options for the November 3, 2009, election 

 The board will consider options for November 3, 2009, election.  
Michael Newman, deputy superintendent, will review the options and 
answer questions that the board may have regarding the options 
presented. 

 
Recommendation: That the board directs the administration 

to bring a resolution for the selected 
option to the July 27, 2009, board 
meeting to set forth the election for 
November 3, 2009. 

 
3. 
 

Evaluation of 2008-09 Board Objectives 

 The Evaluation of 2008-09 Stated District Objectives has been reviewed 
and revised by the board committee.  The final draft of the Evaluation 
of the 2008-09 Stated District Objectives is attached for the board’s 
review. 

 
Recommendation: That the board approve the Evaluation of 

the 2008-09 Stated District Objectives as 
presented. 

 
4. 
 

Board Objectives Development Criteria for 2009-10 

 Attached is a draft of the board objectives development criteria 
utilized by the board subcommittee for the 2009-10 Stated District 
Objectives.  A draft of the 2009-10 Stated District Objectives will be 
presented at the Monday, July 27, board meeting. 

 
5. 
 

Special Board Meeting 

 It is being recommended that a special board meeting be held on Monday, 
August 10, 6 p.m. in the James P. Fugate Administration Building to 
conduct the board’s annual evaluation for the 2008-09 school year. 

 
Recommendation: That the board hold a special board 

meeting on Monday, August 10, 6 p.m., to 
conduct their annual evaluation for the 
2008-09 school year. 

 
6. 
 

Legislative Report 

7. 
 

Discussion 

8. Executive Session 



Options A, B, C, D and E v2 

 
 

Background: 
At the June 22, 2009 school board meeting, the board requested that the 
administration bring a number of options for them to consider for the General 
Election to be held on November 3, 2009.  With the assistance of a DA Davidson 
analyst, we have generated five options for consideration.  Details of those 
options are attached. 
 
Options A and B are for the Capital Improvement Levy only.  Options C, D and E 
use the Option A levy and then add the elementary replacement in Option C, the 
replacement Olympic Middle School only in Option D, and the replacement of 
Auburn High School only in Option E. 
 
Assumptions: 
The following assumptions are included in determining the tax rates and costs. 
1.  No assessed valuation growth in 2010 and 2011. 
2. Assessed valuation growth in 2012 and beyond at 3%. 
3. Assessed valuation for final section of Kent property transfer in 2014. 
4. No change in the Capital Improvements Levy and same costs for replacement 

schools. 
 
Options A and B – $46.4 million Capital Improvements Levy 
 Option A structures the Capital Improvements Levy in a manner that allows 

for collection of $33.7 million in the first three years and then drops to collect 
the remaining $12.7 million in the last three years.  Combined tax rate is 
projected to be $4.93 per $1000.  This would allow the district to address 
those immediate need projects.  This structure drops the rate by 12 cents per 
$1000 from the advertised March election amount of $5.05. This increases the 
current tax rate 55 cents per $1000 over the 2009 rate of $4.38.  The structure 
allows for future bonds and/or levies. On a $300,000 home that would be an 
increase of $165 for the tax year. 

 
 Option B structures the Capital Improvements Levy in a manner that allows 

for collection of $21.3 million in the first three years and then drops to collect 
the remaining $25.1 million in the last three years.  Combined tax rate is 
projected to be $4.52 per $1000.  This structure is the lowest level tax rate 
possible in the given assumptions by 53 cents per $1000 from the advertised 
March election amount of $5.05. This increases current tax rate 14 cents per 
$1000 over the 2009 rate of $4.38.  The structure allows for future bonds 
and/or levies.  On a $300,000 home that would be an increase of $42 for the 
tax year.  It should also be noted that this structure would lengthen the time to 
address those immediate need projects as the structure would take two tax 
years to collect what is collected in the first year of Option A. 

 

Options C, D and E - $46.4 million Capital Improvements Levy, plus Bond 
 Option C structures the Capital Improvements Levy similar to Option A and 

adds in the elementary bond issue of $36 million.  The bonds would be sold 
starting in 2012 and tax collections would start in 2013 and run through 2033.  
The combined tax rate is projected to be $4.93 in 2010-2012 and then step 
down to $4.36 in 2013 and then another step down to $3.92 in 2016.  



Options A, B, C, D and E v2 

   
 Option D structures the Capital Improvements Levy similar to Option A and 

adds in the middle school bond issue of $67 million.  The bonds would be 
sold starting in 2012 and tax collections would start in 2013 and run through 
2033.  The combined tax rate is projected to be $4.93 in 2010-2012 and then 
step down to $4.48 in 2013 and then another step down to $4.07 in 2016. 
 

 Option E structures the Capital Improvements Levy similar to Option A and 
adds in the high school bond issue of $137 million.  The bonds would be sold 
starting in 2012 and tax collections would start in 2013 and run through 2033.  
The combined tax rate is projected to be $4.93 in 2010-2012 and then step 
down to $4.62 in 2013 and then step down to $4.41 in 2016. 

 
The Capital Improvements Levy options both increase the tax rates over the current 
rate.  Option A is an increase of 55 cents and provides for future bonds and levies 
within the structure.  The future bonds could be addressed within the next few years.  
Option B is an increase of 14 cents and will have a level rate projected at $4.52 for 
the next six years.  This would require an increase in tax rates to add future bonds and 
levies to address the needs within the district.  
 
Options C, D and E show the ability to add one or more bond projects in the future 
without raising the tax rates over $4.93.  The structure will also allow for the 
consideration of a replacement technology levy when the current levy expires in 
2011.  
 
At the July 13th school board meeting, a decision will need to be made regarding the 
potential election in November.  This will allow for the appropriate resolution be 
brought to the board for the July 27th meeting.  

 
 
  
 



Assumptions:1.  No assessed valuation growth in 2010 and 2011. 
2.  AV growth of 3% from 2012 into the future
3.  Add last section of Kent Property transfer in 2014.

Option A: Six‐year capital improvements levy with combined tax rate at $4.93 in 2010, 2011, 2012
Rates step down in 2013 and into future for capacity to add future bonds and levies

Capital Levy 
Amount 

Cost per 
$1000

Combined 
Rates

2010 12,000,000$    1.20$              4.93$        
2011 10,000,000$    1.00$              4.93$        
2012 11,700,000$    1.14$              4.93$        
2013 3,900,000$      0.37$              4.15$        
2014 4,400,000$      0.40$              4.15$        
2015 4,400,000$      0.39$              4.14$        
2016 ‐$                 ‐$                3.74$        
2017 ‐$                 ‐$                3.74$        

Levy and Bond Options for November 2009 Election

0 7 $ $ 3.74$

Option B: Six‐year capital improvements levy with combined tax rate at $4.52 in 2010 through 2015
Rates step down in 2016 and into future for capacity to add future bonds and levies

Capital Levy 
Amount 

Cost per 
$1000

Combined 
Rates

2010 7,900,000$      0.79$              4.52$        
2011 5,900,000$      0.59$              4.52$        
2012 7,500,000$      0.73$              4.52$        
2013 7,800,000$      0.74$              4.52$        
2014 8,500,000$      0.77$              4.52$        
2015 8,800,000$      0.78$              4.52$        
2016 ‐$                 ‐$                3.74$        
2017 ‐$                 ‐$                3.74$        



Assumptions:1.  No assessed valuation growth in 2010 and 2011. 
2.  AV growth of 3% from 2012 into the future
3.  Add last section of Kent Property transfer in 2014.

Levy and Bond Options for November 2009 Election

Option C: Six‐year capital improvements levy with combined tax rate at $4.93 in 2010, 2011, 2012
Rates step down in 2013 and into future for capacity to add future bonds and levies
$36 million bond issue for elementary school replacement

Capital Levy 
Amount 

Cost per 
$1000 $36 mill Elem

Cost per 
$1000

Combined 
Rates

2010 12,000,000$    1.20$       4.93$        
2011 10,000,000$    1.00$       4.93$        
2012 11,700,000$    1.14$       4.93$        
2013 3,050,000$      0.29$       3,150,000$    0.29$       4.36$        
2014 4,700,000$      0.43$       2,100,000$    0.19$       4.36$        
2015 4,950,000$      0.44$       2,100,000$    0.18$       4.36$        
2016 ‐$                 ‐$         2,100,000$    0.17$       3.92$        0 6 $ $ , 00,000$ 0. 7$ 3.9$
2017 ‐$                 ‐$         2,100,000$    0.17$       3.91$        

Option D: Six‐year capital improvements levy with combined tax rate at $4.93 in 2010, 2011, 2012
Rates step down in 2013 and into future for capacity to add future bonds and levies
$67 million bond issue for middle school replacement

Capital Levy 
Amount 

Cost per 
$1000

$67 mill      
Mid School

Cost per 
$1000

Combined 
Rates

2010 12,000,000$    1.20$       4.93$        
2011 10,000,000$    1.00$       4.93$        
2012 11,700,000$    1.14$       4.93$        
2013 4,300,000$      0.41$       3,110,000$    0.29$       4.48$        
2014 4,250,000$      0.39$       3,899,000$    0.19$       4.48$        
2015 4,150,000$      0.37$       3,899,000$    0.18$       4.45$        
2016 ‐$                 ‐$         3,899,000$    0.17$       4.07$        
2017 ‐$                 ‐$         3,899,000$    0.17$       4.06$        



Assumptions:1.  No assessed valuation growth in 2010 and 2011. 
2.  AV growth of 3% from 2012 into the future
3.  Add last section of Kent Property transfer in 2014.

Levy and Bond Options for November 2009 Election

Option E: Six‐year capital improvements levy with combined tax rate at $4.93 in 2010, 2011, 2012
Rates step down in 2013 and into future for capacity to add future bonds and levies
$137 million bond issue for high school replacement

Capital Levy 
Amount 

Cost per 
$1000

$137 mill 
High School

Cost per 
$1000

Combined 
Rates

2010 12,000,000$    1.20$       4.93$        
2011 10,000,000$    1.00$       4.93$        
2012 11,700,000$    1.14$       4.93$        
2013 4,300,000$      0.41$       3,107,000$    0.28$       4.62$        
2014 4,250,000$      0.39$       4,949,000$    0.44$       4.62$        
2015 4,150,000$      0.37$       7,956,000$    0.68$       4.61$        
2016 ‐$                 ‐$         7,956,000$    0.66$       4.41$        0 6 $ $ 7,956,000$ 0.66$ 4.4$
2017 ‐$                 ‐$         7,956,000$    0.64$       4.38$        



Auburn School District No. 408 
Auburn Washington 98002 

 
EVALUATION OF STATED DISTRICT OBJECTIVES 

2008-09 School Year 
Auburn School Board 

June, 2009 

1. Objective--Recognize that the board is responsible for the quality of education in the 
Auburn schools. 
 
Strategy 
 
a. Continue the instruction-curriculum assessment program as the number one 

priority of the board with emphasis on new mathematics standards to ensure results 
are at or above the state average.  Ensure that new algebraic standards are 
implemented at middle and high school levels.   

 
Evaluation Statement: 
 
The District Mathematics Steering Committee has completed mathematics power standards 
for distribution district wide, kindergarten through grade 12.  The power standards will be 
distributed to classroom teachers for implementation during the 2009-10 school year.  The 
power standards will provide structure and guidance for teachers to use in creating and using 
common (formative) assessments. Common assessments provide teachers with the 
information necessary to target instruction and reporting progress.  Power Standards 
Examples Kindergarten, Middle School, and High School. 
 
Training on the OSPI New Mathematics Standards was offered to high school and middle 
school math teachers.  Twenty-five high school and 40 middle school teachers participated in 
the trainings held in the Board Room.  Training was provided by Puget Sound ESD.  
Mathematics Standards Training Flyer. 
 
Mathematics teachers at the middle schools continue to implement Algebraic Thinking at 
grades 6, 7, and 8.  These teachers utilized the weekly lesson notes, newsletters, assessment 
skill builders and manipulative math tools included with the program.  Six weeks prior to the 
April, 2009, Mathematics WASL, the teachers used WASL preparation items to help 
students prepare for the State assessment.  Middle school teachers participated in monthly 
“Algebraic Thinking Booster Sessions” conducted by the Auburn School District Algebraic 
Thinking Mathematics Coach.  The coach provides professional development focused on 
instructional strategies to use in the classroom.  The Algebraic Thinking Olympics took place 
during the last week of May and first week in August.  Students at each middle school had 
the opportunity to use their algebra skills through competitions such as “Fact Master Relay 
Race,” and “Capture the Integer.”  All middle school students participated in this event.  
Algebraic Thinking Olympics. 
 
The Key Elements to Algebra Success (KEAS) supplemental materials used in Algebra 1 
classes continues to provide teachers and students at the middle and high school tools and 
strategies for success in Algebra 1.  Middle school and high school Algebra 1 teachers 
continue to collaborate by attending monthly professional learning communities where they 
share information about the implementation of the KEAS program and receive professional 
development on instructional strategies and topics relevant to teaching Algebra 1 concepts. 
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On the May 11 Waiver Day, 90 grade 3-5 teachers, including resource room teachers, self-
contained program teachers, and Title/LAP teachers received training on computational 
fluency.  Inservice and instructional materials were provided by the Origo Mathematics 
Company.  Similar training will be provided to our primary teachers in August. Origo 
Training Flyer 
 
Frameworks for Algebra 1, Geometry, and Algebra 2 have been drafted and will be available 
for teachers to implement during the 2009-2010 school year.  The framework documents are 
a guide that aligns mathematics standards to assessment.  The frameworks provide a quick 
glance at the level of cognitive demand, vocabulary, and the teaching and learning resources 
aligned with a particular mathematics standard within an instructional unit.  The frameworks 
connect to the mathematics power standards.  Mathematics frameworks for middle school are 
being developed.   

 
b. Convene a district improvement committee to develop a three-year Auburn School 

District strategic plan for closing the achievement gap for diverse populations and 
low income and high mobility demographics as well as improving the quality and 
opportunities for learning beyond standards.  Develop a standards-based learning 
district.   

 
Evaluation Statement: 
 
In August, 2008, the Auburn School District Board of Directors commissioned a committee 
to develop a three-year District Strategic Improvement Plan to address the learning needs of 
all students and to close learning gaps.  Membership of the District Strategic Improvement 
Plan Committee represented a diverse group of stakeholders, including an OSPI district 
improvement facilitator, education consultants, parents, community members, students, 
teachers, and administrators.  To include student voice and feedback, elementary and 
secondary student focus groups were also included throughout this process.  At a minimum, 
the committee met twice each month from September, 2008, through March, 2009.  
Throughout their work, stakeholders at all levels were regularly informed of the processes 
and outcomes. The committee presented its final work and recommendations to the school 
board during their March, 2009, and April, 2009, school board meetings.  The District 
Strategic Improvement Plan and committee recommendations were adopted for 
implementation by the Auburn School District Board of Directors on April 13, 2009.  The 
District Strategic Improvement Plan is posted to the Auburn School District Website and a 
brochure is being completed to communicate the plan to parents and the community.  The 
brochure will be available for distribution August, 2009. 
 
c. Continue to review and evaluate student achievement in relationship to school 

programs.  Expect that grade levels will show improvement on the Washington 
Assessment of Student Learning (WASL) with expectation that performance will, be 
at or above the state average.   

 
Evaluation Statement: 
 
At the time of this annual Evaluation of Stated Objectives, the 2009 grade 3-8 and high 
school WASL results have not been returned to the district from OSPI.   
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In preparation for the 2009-10 district-wide implementation of the District Strategic 
Improvement Plan, the departments of student learning and school programs modeled the use 
of student assessment data within a Professional Learning Community setting for the 
principal cadres.  Professional Learning Communities will be implemented district wide 
within grade levels and between grade levels to increase student achievement through 
examination of student assessment results to adjust and differentiate classroom instruction.  
During the April, 2009, elementary school and middle school principals meetings, student 
assessment data was examined.  Elementary principals examined the district second grade 
fluency Dynamic Indicators of Basic Early Literacy Skills Assessment DIBELS Scores.  
Middle school principals reviewed eighth grade mathematics MAP assessment results, and 
student semester grade data Cascade, Mt. Baker, Olympic, and Rainier Middle Schools.  
High school principals received their school’s winter, February, 2009, Collection of Evidence  
(COE) results.  The COE is a state-approved alternate assessment for students to demonstrate 
proficiency in reading, writing and mathematics.  The winter COE results indicate the 
Auburn School District outperformed the state in reading, mathematics and writing through 
this alternative to the WASL assessment.  See the full Winter COE summary  
 

Collection of Evidence  
District Summary Report 

February, 2009, Submissions 
Auburn School District Reading Writing Math 
Percent Met Standard 76.9% 62.5% 96.2% 
    
State of Washington Reading Writing Math 
Percent Met Standard 68% 48.6% 86.4% 
 

 
Middle school Learning Assistant Program (LAP) teachers received training this spring on 
program components that will bring them into compliance with LAP rules and regulations as 
well as enable them to provide more targeted assistance to their students and support their 
colleagues in the use of assessment data in the general classroom.  Training included, 
reviewing the district LAP Handbook and PowerPoint; developing sufficient LAP plans, 
DIBELs for sixth grade; instructional materials alignment to standards; MAP assessments; 
and Skyward Student Report generation.  Secondary administrators responsible for 
supervising the LAP program implementation in their buildings will be provided training on 
these components on Wednesday, June 17.  

 
d. Explore and expand communication vehicles in order to further keep community 

well informed in the various areas of district programs and services and profile 
successes of Auburn schools.  Collect perceptual data from an array of stakeholders 
for district improvement.   

 
Evaluation Statement: 
 
The District Strategic Improvement Plan Committee conducted an extensive study of both 
student performance data and school perceptual data.  For the school years, 2005-06; 2006-
07; and 2007-08 the committee reviewed state assessment results, discipline records, student 
and staff demographics, on-time graduation rates, extended graduation rates, and the drop-out 
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rates for the Auburn School District.  Additionally, school perceptual survey data aligned to 
the Nine Characteristics of High Performing Schools was collected from thousands of district 
staff, students, parents and community members.  The Center for Educational Effectiveness 
in Redmond conducted and tabulated the perceptual survey results for the district.  The 
results were correlated to the Nine Characteristics of High Performing Schools.  Data from 
student assessments and the school and district perceptual surveys was triangulated to 
develop a clear picture of the overall performance of the district.   
 
All schools have updated SWIFT websites that allows parents to access information, school 
calendars and teachers’ email addresses.  In addition, a few principals have created their own 
distribution lists that include parents and community members in order to keep their families 
updated of local events within the school house.  In order to generate and collect the 
perceptual data from our local families, Skyward Family Access was used to send an email 
directly to families where we had email addressed for, to encourage them to take the survey.  
Rainier Middle School also was the first middle school to pilot Student Access in the late 
spring of 2009.  Open lines of communication between business partnerships and community 
are a trademark of CTE.  “FOCUS” CTE newsletter is distributed two times a year, fall and 
spring; advisory meetings three times a year with specific agendas as attached; and the 
Auburn School District CTE district-wide plan is presented to the school board each year.  It 
is an overview of the work that the Advisories CTE Advisory Group and Program teachers 
have worked on along with Perkins Grant Approval. 
 
e. Continue to emphasize citizen involvement in curriculum and textbook decisions.  

Collect perceptual data from an array of stakeholders.   
 
Evaluation Statement: 
 
Parent representation was added to the K-12 Language Arts Committee and the Human 
Growth and Development/HIV-AIDS Committee.  

 
The final 874 meeting of the year was held at the Muckleshoot Tribal College on May 28.  
Parents were invited to attend the training on use of Skyward Family Access.  This training 
will be offered again to parents in the fall of 2009, 
 
Throughout April, 2009, the district provided hundreds of staff, parents, and community 
members opportunity for providing input into prioritizing the level of importance of district 
levy funded programs.  Response Clicker Technology was utilized to collect and tabulate 
responses to 96 PowerPoint slides.  The district program priorities were aligned to the 
Mission Statement of the Auburn School District   
 
f. Develop enrichment programming for students in elementary and middle schools.  

Raise expectations that students will meet benchmark standards by ninth grade 
allowing increased enrichment opportunities for post-secondary preparation.   

 
Evaluation Statement: 
 
Enrichment opportunities at middle school level span the scope of academics by adding a 
minimum of 20 minutes per day in Content Fundamentals classes that address both 
intervention and enrichment.  In addition, two of the middle schools have increased their 
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enrichment (honors) course sections in 2008-09; with additional sections being considered 
for the 2009-10 school year.  Terminal Park Elementary continues to house the elementary 
gifted program, with all students that were invited to the program in the spring of 2008 
committing to the program for the 2008-09 school year, the first time that this has occurred.  
 
g. Provide a range of technical and alternative learning that meets the needs of all 

students with emphasis on new technology and funding.   
 
Evaluation Statement: :  
 
APEX, Auburn School District’s online alternative, is aligned to Washington State standards. 
APEX is offered for mathematics grade 3-5 all content area subjects for middle and high 
school levels.  High school students also have access to an array of Advanced Placement 
courses.  Over 700 Auburn School District high school students will have accessed on-line 
learning courses through the Auburn School District APEX Learning subscriptions during 
the 2008-09 school year.  APEX Learning courses will be utilized during the 2008-09 
summer school programs at Auburn High School, Auburn Riverside High School, and 
Auburn Mountainview High Schools.  A final report from APEX Learning regarding the 
number of Auburn students who accessed and completed APEX Learning courses during the 
2008-09 school year will be available to the district after August 31, 2009.   

 
h. Convene a comprehensive stakeholder review of the Auburn School District middle 

school model including standards-based learning, master schedules, enrichment, 
electives, teaming, honors, and learning priorities.   

 
Evaluation Statement: 
 
The middle school review has been rescheduled to begin in the fall of 2009, with an 
anticipated one year timeline to determine best practice and learning priorities for the middle 
school model. 
 
i. Review the effectiveness of the STEP program model.   
 
Evaluation Statement: 
 
A review of the effectiveness of the STEP program model was completed in May of 2009 
and shared with the school board subcommittee of student programs and the department of 
student learning.  Indicators of the review included a cost analysis of the program, academic 
placement of students in high school Advanced Placement (AP), WASL results, and a 
comparative of Auburn’s STEP Program to similar sized local school districts.  Review 
results will be shared in a July public school board meeting. 
 
j. Continue to provide high quality inservice programs for classified and certificated 

staff.  Encourage certificated and classified staff members to continue their pursuit 
of professional and university credit growth.   

http://www.apexlearning.com/�
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Evaluation Statement: 
 
Training on the OSPI Math Standards was offered to middle and high school math teachers.  
This training was a result of a request from the K-13 Math Steering Committee.  
Approximately 65 teachers participated in the training held in the board room.  Training was 
provided by Puget Sound ESD. 
 
Middle School Algebraic Thinking Booster Sessions were held throughout April and May for 
math teachers.  Training is delivered by Auburn School District’s Algebraic Thinking math 
coach. 
 
Key Elements to Algebra Success (KEAS) refresher trainings were offered in May for 
teachers teaching Algebra 1 at the middle and high school.  The trainings were provided by 
the National Training Network.  The topics presented were based on results from a National 
Training Network survey the Auburn School District Algebra 1 teachers responded to earlier 
in the spring.  The refresher training provided Algebra 1 teachers opportunities to continue to 
collaborate between schools, share information about the programs implementation, and 
practice instructional strategies that integrate mathematic manipulative tools into the lesson 
to reinforce abstract concepts. 
 
The Department of Student Learning and Rainier Middle School DSL partnered to bring 
Mr. Rick Wormeli to Rainier Middle School.  Mr. Wormeli’s presentation was open to any 
district employee who wanted to attend.  Mr. Wormeli is a leading authority on the use of 
standards-based grading.  
 
Stewart Anderson, a member of the OSPI Science Assessment Leadership Team (SALT), 
which is instrumental in the writing of the science WASL test, provided a full-day inservice 
on the new OSPI science standards to grades K-5 teachers.  Mr. Anderson provided a 
walkthrough of the changes in the standards and devoted time providing examples of 
instructional methods for science inquiry.  
 
In early April, a team of 22 administrators and teachers attended the National Professional 
Learning Communities Institute in Phoenix, Arizona.  This institute was an important follow-
up to the training that Dr. Many has provided to the Auburn School District.  The institute 
provided the 22 attendees opportunity to increase their understanding to include a working 
knowledge of how to successfully implement collaborative teams within the school.  Institute 
topics also included developing common formative assessments and a pyramid of 
interventions. 
 
Department of student learning staff, along with building administrators, attended the spring 
Washington Education Research Association (WERA) Conference in SeaTac.  Sessions 
attended included data dashboards, highlights of the new WASL which will be delivered 
using technology, standards-based teaching and learning with Dr. Larry Ainsworth, and 
SOAR which is an online data center for district-wide student assessment information 
accessible and easily disaggregated by teachers and administrators.  
 
English language learner (ELL) instructional staff has participated in an extensive array of 
inservice trainings throughout this school year.  Plans are under way to send a contingent of 
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our ELL staff to various summer trainings as well.  Follow-up for CORE team training is 
scheduled throughout the month of May and June.  The OSPI Achievement Gap video 
conference series ran three consecutive Tuesdays in May.  Approximately 28 ASD 
employees participated in the series.  Ten Auburn School District employees, including para 
professionals, certificated teachers, and principals, attended the 2009 Washington Indian 
Education Conference the first weekend of April. 
 
Classified inservice was provided two times in the 2008-09 school year.  Feedback 
evaluations from classified employees were rated as a 4.5 out of 5 criteria. . .5 being the 
highest number possible.  The number of employees involved was up 15 percent.  Feedback 
from the inservice advisory committee was positive about the improvement of the days. 
 
k. Continue to incorporate Futurescape, The Next Generation into district program 

development and planning and provide a Futurescape, The Next Generation to the 
community.  Utilize this work as a guide in the development of a district 
improvement plan.   

 
Evaluation Statement: 
 
Futurescape, The Next Generation was provided to parents at all open houses in 2008-09 
school year.  Additional copies were sent to each school.  This work provided a guide to the 
development of the completed District Strategic Improvement Plan that was completed in 
April of 2009. 
 
l. Maintain open, quality communication between the school board and the 

superintendent.   
 
Evaluation Statement: 
 
School board president established an active and viable system of communication with the 
superintendent on behalf of the rest of the board. Superintendent notified individual school 
board members about high profile incidents in school district and community. School Board 
Objectives were aligned with the Superintendent’s goals as well as Cabinet Goals. 
 
The board of directors and superintendent worked together to participate in the WSSDA 
Conference and Legislative Conference.  Dash boards for school board oversight were 
developed.  Board protocols were reviewed and updated.  Board subcommittees met and 
reviewed major district initiatives.  A board workshop on program priorities and results of 
district surveys was conducted on January 31.  Presentations to the school board are 
identified by board subcommittee review and stated links objectives format. 
 
m. Board president will work with the superintendent to develop director section of 

board agenda.   
 
Evaluation Statement: 
 
The school board president solicited input from directors on a regular basis for establishing 
director agendas including board workshops topics, reporting, decision making, board 
reviews and information. 
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A new board president continues work with the superintendent to refine board protocols for 
community participation as well as define workshops for the board links.  The Lighthouse 
project was reviewed for board.  The results of the District Employee Satisfaction Survey 
were reviewed. 
 
n. Maintain a process for reviewing and updating board policies.   
 
Evaluation Statement: 
 
Policies were submitted in a timely manner and passed by the board. 
 
o. Stay apprised of the district implementation of the state standards and student 

progress in achieving those standards.   
 
Evaluation Statement: 
 
Changes in the Washington Assessment System were presented in an OSPI webinar and at 
the Spring 2009 WERA Conference.  The department of student learning, curriculum, 
instruction and assessment committees, information technology staff, and principals are kept 
apprised regarding the updates and changes that will be implemented to the Washington State 
K-12 Assessment System and OSPI content area standards.   

 
p. Provide uniform and consistent art programs at the secondary level and monitor 

implementation of classroom-based assessments.   
 

Evaluation Statement: 
 
The department of student learning and the department of information technology staff have 
developed a system for teachers to submit Classroom-based Assessment (CBA) data to the 
district office through the Skyward Student System.  On June 12, 2009, teachers across the 
district will enter student CBA completion information for the 2008-09 school year.  The 
District Goal 2 Committee, along with the Equivalency Credit Committee, identified specific 
OSPI classroom-based assessments in the areas of the arts, health and fitness, and social 
studies to be completed by students.  The identification of the CBAs included the 
equivalency areas in career and technical education.  The linked Auburn School District CBA 
Schedule is a document which aligns the grade level, course, and CBA as required by OSPI 
and the state legislature.  In July, 2009, the department of student learning will report to 
OSPI the number of students in the Auburn School District who have completed the CBA 
requirement. 

 
2. Objective--Provide education which is multifaceted, enabling students to make life 

choices based on a broad variety of educational experiences. 
 
 Strategy 
 

a. Promote teaching that places priority to the teaching of standards-based basic skills, 
technical skills, and higher-level thinking skills.   
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Evaluation Statement: 
 
The district Standards-Based Reporting Executive and Steering Committees have reviewed 
samples of standards-based reporting tools from other districts.  This committee will analyze 
these sample documents as potential templates to be used in developing standards-based 
reporting tools for the Auburn School District aligned to our district content area Power 
Standards.  Standards Based Reporting is included in the 2009-12 District Strategic 
Improvement Plan as Objective 1.c of Goal 1 “Student Achievement.” 
 
b. Support the development of professional learning communities for effective decision 

making and problem solving for increased student achievement.   
 

Evaluation Statement: 
 
On August 7, all district administrators received introductory Professional Learning 
Community training by Puget Sound ESD.  Follow up sessions at principal cadre meetings 
including, presentations and book studies, conducted at October, November, and December 
principal meetings. November 12 - 15,  selected district administrators attended the National 
PLC conference in Seattle. All district administrators were given in-depth training by noted 
researcher, author and practitioner in PLC, Dr. Many on November 25 from 1:00 pm till 7:30 
pm.  Breakout sessions were specially designed for Cabinet, elementary and secondary 
principals and a general session for all administrators in the district.  Evaluations of the 
training demonstrated that 91 percent of administrators scored the overall PLC training 
program as excellent while 9 percent scored it as good. Plans are in place for training 
leadership teams on January 24 for sites and departments that will reach 300 district leaders.   
Training is also available for the school board on that date. 
 
On Saturday, January 24, 2009, 288 administrators, teacher leaders, district improvement 
committee members and school board directors participated in the next phase of professional 
learning communities inservice.  The inservice was, led by Dr. Tom Many and included both 
large group presentations and school team break out sessions. The event was held at Auburn 
Mountainview High School. 
 
In February 2009, 14 Auburn School District employees received additional PLC training in 
Phoenix, Arizona.  The PLC Journey for Auburn School District is continuing. 
 
In March, the Inservice Advisory recommended that PLC be the training for the entire staff 
in September. 
 
In May, principals reviewed the White River School District PLC model in action and also 
participated in PLC training with Bob Eaker, noted authority. 
 
c. Support development of programs which improve the motivation of students and 

their abilities to work with others for the achievement of goals.  Share data about 
high school course selections with public in a district or community publication.   
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Evaluation Statement: 
 
Incentive and motivational programs throughout the school district include partnerships with 
Kiwanis “Bringing Up Grades” (BUG) program in the elementary schools, Rotary grants that 
allowed each kindergartener and sixth grader to attend Mary Olsen Farms, Soroptimist and 
Auburn Parks and Recreation support for the Olympic Leadership Academy (OLA) and the 
Chamber of Commerce’s leadership in the High School Career Conference.  In addition, 
student-of-the-month programs and Associated Student Body (ASB) programs offered at 
each level promote leadership and accountability for student goal setting with their peers.  
High school common course manuals are available online for each school, specific course 
enrollment by school and class are also available.  
 
d. Provide effective substance abuse awareness programs.   

 
Evaluation Statement: 
 
The 2008 Healthy Youth Survey (HYS) results were shared through a video conference on 
April 22, 2009.  Result for all Auburn participating schools was distributed.  Auburn 
Mountainview received a copy of a power point to use when sharing their HYS Highlights; a 
word document of their grade 10 and their grade 12 HYS results.  Cascade, Mt. Baker and 
Rainier Middle School each received a copy of a PowerPoint to use when sharing their HYS 
highlights.  Cascade grade 6 and grade 8 HYS results; Mt Baker grade 8 HYS results; and 
Rainer grade 6 and grade 8 HYS results are included as links.  As required by the 2009-12 
District Strategic Improvement Plan, the results of the HYS will be used in each of these 
building’s School Improvement Plans.   
 

e. Continue to maintain and improve diversity programs and materials which will 
increase the awareness and appreciation of the diverse community in which we live.   

 
Evaluation Statement: 
 
The Diversity Committee sponsored the Achievement Gap video conference series and has 
produced an electronic communication bulletin that will be distributed quarterly. 
 
In addition, Gildo Rey Elementary partnered with a local organization to support and provide 
parents with instruction to help them acquire English language skills 
 
f. Continue to make diversity a consideration in the recruiting process.   

 
Evaluation Statement: 
 
The district is being recognized by OSPI this year for the efforts in hiring culturally diverse 
employees.  The standing committee for hiring minorities has made recommendations and 
will continue to meet with the goal of the district to have staff reflect our demographics. 
 
g. Promote school-directed opportunities for students to be involved in community 

service and good neighbor activities.   
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Evaluation Statement: 
 
All Auburn schools participated in a February, 2009, annual Auburn Food Bank food drive 
which collectively supports the communities of Auburn, Algona, and Pacific.  High school 
clubs also participated in the Clean Sweep Program in May, 2009, of the Auburn 
Community’s Annual event.  A number of good neighbor activities, including providing 
Thanksgiving meals for needy families, holiday clothing drives, giving trees, and an Honor 
Society (Angel Drive) drive to collect gloves and hats for the homeless, demonstrates our 
schools are effectively connecting to their communities.  
 
h. Continue partnering with the business sector for community-based learning.   

 
Evaluation Statement: 
 
On April 15, 2009, students from Auburn High School, Auburn Riverside High School, and 
West Auburn High School had the opportunity to participate in the annual Rotary Job 
Shadow day.  They shadowed Rotarians from various occupations to learn more about their 
business and what they do.  
 
On May 2, 2009, the Auburn Performing Arts Center hosted the 26th Annual Rotary 
Scholarship Show starring Hannah Weekes and Darius Ruckers.  District personnel, 
including administrative staff, maintenance and operations staff, instructional staff and 
students, were an integral part of the planning and execution of this event.  The Rotary 
Scholarship Show included a dinner and VIP packages.  All proceeds from the event go 
towards scholarships for Auburn School District senior students. 
 
Each year, the Auburn School District hosts the Community Lab Business Appreciation 
Luncheon to applaud the participating businesses for their continued support of the 
Community Lab students and program.  On May 28, 2009, 24 business representatives 
attended along with 15 district representatives and three Community Lab students.  Several 
long-time business representatives attended for the first time this year.  The luncheon 
included student, parent, and business speakers who individually expressed how they have 
personally benefited from the Community Lab program.  Community Lab continues to 
increase and foster their partnership with the Auburn business community as staff developed 
four new business sites this year resulting in about forty participating businesses. 
 
On June 8-10, 2009, a group of high school students from Auburn Riverside High school 
participated in a science sail excursion hosted by Foss Waterway Seaport in conjunction with 
the Salish Sea Expeditions.  The Marine Biology students, under the guidance of their teacher 
Phil Myka, had the opportunity to attend two classes in preparation for the sail.  The sailing 
expedition included conducting experiments using oceanographic equipment, sailing and 
navigating the ship, and anchoring at a marine state park.  
 
i. Continue to provide appropriate transition programs for students with special 

needs and apprise parents of opportunities.   
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Evaluation Statement: 
 
In December, 2008, through January, 2009, special education staff from all high schools 
attempted to contact 2008 graduates for the CCTS Post-School Surveys (56 diploma; 15 drop 
out).  Results were released last month and are located on the Seattle University's Center for 
Change in Transition Services (CCTS) website.  Information is currently being gathered in 
order to contact 2009 upcoming graduates.  This data collection is required by OSPI and 
included in the IDEA federal grant application.  As of June 8, 2009, 2/6 King County School 
To Work project students for 2008-09 are currently employed before they graduate:  one at 
Southcenter Mall and one at a local bakery.  A third student has been offered a job but the 
position was declined by the family due to transportation issues.  The other vendors are still 
looking for positions for the remaining students.  Two of four eligible families have decided 
to participate in King County School to Work project for 2009-10.  Two other families aren't 
participating due to concerns about loss of social security benefits and medical issues related 
to their child.  The two participating families have selected a vendor and will be engaged in 
paid work this summer.  At Individual Education Plan (IEP)/transition/re-evaluation 
meetings, families are being apprised of opportunities for their student to participate in the 
Community Lab Program.  Also, recruiting within the special education classrooms is taking 
place.  Students are already being setup for fall positions, this is a two part application 
process, student interviews, teacher references, employer interviews and worksite visitations. 
 
j. Provide appropriate transition programs for students ages 18 to 21 that have special 

needs.   
 

Evaluation Statement: 
 
In February, 2009, building design began for the new facility targeted to be ready for student 
occupancy September, 2009.  Program will be located adjacent to the Administrative Annex 
and Auburn High School and include a 2300 square foot facility.  A team of administration 
and teaching staff from Auburn High School have met on several occasions to design and 
discuss program needs.  Further planning will continue throughout the spring and summer. 
This new program will be called the Transition Assistance Program (TAP).  Work on 
planning on this new facility continues to progress.  The new target date for student 
occupancy is October, 2009.   
 
k. Monitor the new middle and high school transition behavior programs.   

 
Evaluation Statement: 
 
Regular communication continues between each building and administration of student 
special services, ensuring effective student programming, compliance, and appropriate 
staffing.  The focus of this cycle has been on the transition of students from one level to the 
next; i.e., elementary to middle and middle to high.  Careful planning for clear 
communication and relationship building has taken place to promote the smooth transition of 
students to the next level.   
 
l. Have a school board presentation on enrichment opportunities for elementary, 

middle, and high school students beyond standards.   
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Evaluation Statement: 
 
A school board presentation on APEX, an on-line program that provides enrichment for our 
students in grade 4 and above in mathematics at the elementary level, and multiple content 
areas in the middle and high school level, is scheduled for September, 2009.  
 
m. Review student led conferences at secondary schools.   

 
Evaluation Statement: 
 
Student-led conferences, combined with senior portfolio presentations occurred at each of the 
high schools during 2008-09. The most recent student led conference occurred at Auburn 
Mountainview and West Auburn High School in June, 2009.  At the senior level, our schools 
completed final portfolio activities and student-led conferences involving a presentation of 
the portfolio contents and beyond high school plans to parents, advisor, and guests in a 
structured environment. 
 

3. Objective--Continue to strive for responsible student behavior. 
 

Strategy 
 
a. Continue to require effective and appropriate student discipline for all students at 

the building level.   
 
Evaluation Statement: 
 
New Auburn School District administrators and administrative interns received training in 
August on district discipline procedures and best practices.  Student special services then 
offered monthly seminars for all Auburn administrators that included the topic of discipline.  
In addition, all long-term suspension letters are reviewed by the executive director of student 
services.  Working collaboratively with principals, building teams are guided on effective 
behavior intervention planning for students with special needs.  Principals consult on the type 
and duration of discipline to impose.  Written guidance is provided to building administrators 
as reminders to legal requirement and district expectations.   
 
b. Encourage schools to reward responsible student behavior.   
 
Evaluation Statement: 
 
Multi-tiered recognition programs include:  Student-of- the-Month, lunch with the principal, 
recognition awards, school awards for respect, Good Deed Bucks in addition to awards 
where students recognize other students for good citizenship.  Programs such as Kapturing 
Kids Hearts, Student Self Manager, and D.A.R.E. also promote and reward responsible 
student behavior at the elementary level.  
 
c. Distribute the district dress code policy to parents at least three times per year at 

secondary schools.   
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Evaluation Statement: 
 
Dress code updates were provided to parents at least three times per year in the secondary 
schools.  Distribution and communication occurred in newsletters, handbooks, websites, and 
school/community events.  
 
d. Disseminate new electronic device policy and procedures to staff, students, and 

parents.   
 
Evaluation Statement: 
 
Student handbooks were updated and/or new policy was sent to all families in the fall of 
2008. 
 
e. Support character development and leadership programs in all schools.   
 
Evaluation Statement: 
 
Character development and leadership programs exist at each level, including Second 
Steps/Steps to Respect, Student Council, Love and Logic, and Kelso’s Choices at the 
elementary level.  Associated Student Body (ASB), Builder’s Club (Kiwanis), Where 
Everybody Belongs (WEB), Leadership Class, and Rachel’s Challenge, and Olympic 
Leadership Academy (OLA) at Olympic Middle School are available for our secondary 
schools.  For the first time, Olympic’s Native American Student Association (NASA) 
program also worked in collaboration with the Muckleshoot Tribe to sponsor a POW WOW 
in May, 2009. 
 
f. Continue to collaborate with Cities and Schools Forum to provide the Reaching Out 

Fair.   
 
Evaluation Statement: 
 
The Reaching Out Fair was held on October 9.  School Board leadership was key to  the 
oversight of the Cities and Schools Forum event.  The fair included a week of assemblies at 
each of the middle schools, essay contests, performances and dancing with the principal.  It 
was a successful event as measured with other fairs over the years.  The committee 
conducted a critical review of the event inviting members of the Cities and Schools to 
participate.  The event was reviewed as an agenda item at the Cities and Schools forum in 
April for consideration and design.  The final review is included in the Reaching Out Fair 
minutes of November 12.  The Cities and Schools Forum endorsed the Reaching Out Fair 
model with recommendations. 
 
The Reaching Out Fair committee met two time in May and June planning for the 2009 
Reaching Out Fair.  The next Reaching Out Fair will be held on October 8, 2009. 
 
g. Monitor quarterly the incidents of bullying.   
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Evaluation Statement: 
 
The district maintains a list of the various programs used in individual schools related to 
bullying prevention and training. 
 
The buildings track the number of incidents of bullying and report these incidents on a 
quarterly basis. 
 

4. Objective--Continue to encourage open communication among the board, district 
patrons, students, and staff. 

 
 Strategy 
 

a. Have superintendent present a “state of the district” message to board at second 
board meeting in September and put the accompanying PowerPoint on the district 
website.   

 
Evaluation Statement: 
 
The superintendent presented the “Compelling Future” to the school board on September 22.  
He also presented versions of the “Compelling Future” at the administrative retreat on 
August 7, Kiwanis on August 13, the all-district meeting on August 27, Lions Club on 
September 9, District Improvement Committee on September 17, Auburn Area Chamber of 
Commerce on September 15 and Auburn High School PTA on September 30.  The 
superintendent’s “Compelling Future” is posted on the district website and upon request was 
sent to principals for use in the development of school improvement plans. 
 
Completed on September 22.  The superintendent updated the compelling future presentation 
as a keynote at the district classified staff inservice on March 13.  The superintendent 
continued to deliver the Compelling Future at the following community events:  Auburn 
Rotary (January 14); Chamber Education Comm (February 5); Leadership Institute (March 
11); and Kiwanis Noon Club (March12). 
 
b. Implement, as appropriate, specific recommendations of the 2004-05 Citizens’ Ad 

Hoc Committee.  Report, in matrix format, progress of recommendations.   
 

Evaluation Statement: 
 
An update of the Ad Hoc matrix was provided to the school board at their fall retreat on 
October 25, 2008.  The areas of the report are New Facilities and Modernization, 
Instructional Technology, Childhood Fitness and Nutrition and Community Use of District 
Facilities. 
 
New Facilities and Modernization:  Two areas of focus accomplished were the review of 
district facilities and the development of the Facilities Master Plan.  The board determined to 
place bond and capital improvements levy on the ballot for the March 10, 2009, special 
election.  Both issues failed.  The board will need to determine next steps to address the 
aging facilities. 
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Instructional Technology: Family Access has been implemented district wide so that parents 
are able to view their child’s progress, grades, and attendance.  This has been a very positive 
addition to parent communication.  Student Access is the next level that is being opened up 
for students to view their progress and grades.  The pilot schools have found this to be an 
exciting method for students to monitor their progress.  Clicker technology is now available 
in all schools.  Buildings annually submit their technology plans for review and 
implementation.  These are very fluid documents that address the changing needs within a 
building and new and emerging technology applications to the classrooms.  
 
Childhood Fitness and Nutrition:  The culinary arts program at Auburn High School has 
changed with the district Child Nutrition Services being responsible for the breakfast and 
lunch program.  This has seen a dramatic rise in the number of students accessing the free 
and reduced lunch program.  The ASB’s continue to work on the challenges of losing the 
revenue from the vending machines.  The Child Nutrition Services director continues to seek 
new sources for fresh fruits and vegetables through federal and state grants.  He has also 
instituted the Garden Project to grow our own fruits and vegetables as well as the many other 
grants to make nutrition a part of the learning for students at the elementary level.  
 
Community Use of District Facilities:  Rate structures were changed in 2006-07 school year 
and the district has seen an increase in the amount of revenue to offset some of the costs of 
community use of our facilities.  Partnership is being formally developed with Auburn Little 
League.  There are a number of different groups and agencies that use our facilities.  There 
are 45 youth sports related users, 14 homeowners associations, 13 performing arts groups, 11 
churches, five colleges, three fire and police, and three for profit groups, along with the City 
of Auburn.  
 
c. Maintain quality and open communications between board members.   

 
Evaluation Statement: 
 
The board president worked with the new superintendent to establish appropriate lines of 
communication between the board and the superintendent.  An array of subcommittee 
meetings for academic progress, collective bargaining protocols, budget, facility 
naming/renaming, employee survey design and results, open meetings, board policy. 
 
The work is ongoing including:  Bond and levy development and promotion; levy and bond 
presentation to Chamber Government Affairs on February 3; and agenda and minutes review 
and approval process were clarified. 
 
With the fiscal crisis, the board optimized transparency and participation in making $4 
million dollars of reduction for the 2009-10 school year.  The board met in subgroups to 
review reductions proposals.  The program priorities and district strategic improvement plan 
were used as guidelines for areas of reduction.  Community forums were held to allow 
program priority input for budget reductions.  The board was flawless in the protocols with 
email communication with patrons as well as the hundreds of participants who attend the 
board meetings when reductions occurred by board resolution. 
 
d. Continue to hold board meetings which encourage public input from community 

and explore other methods for dialogue with community.   
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Evaluation Statement: 
 
The school board continues to structure regular communications with the community using 
board schedules that involve PTA and School presentations every month. On three occasions 
this fall, district and community members have approached the board regarding CTE and 
transportation changes for the 2008-09 school.  In all instances, board has responded in 
writing to the concerns raised at the public meeting.  Agendas are published electronically for 
community access.  School board protocols were revised on December 11 by a board 
subcommittee for better alignment to legal and best practice standards for public meetings. 
 
With current statute and best practice, large numbers of teacher attendance at board meetings 
were handled with skill and grace.  The board participated in community forums in April 
listening to feedback about program priorities and reductions.  ELL concerns, a quasi-judicial 
hearing, and STEP program issues ere handled by the board with genuine response and 
transparency. 
 
e. Individual board members will maintain accessibility to community, staff, and 

students and will attend school functions, community events, and visit classrooms as 
they are able.   

 
Evaluation Statement: 
 
Board members participated in 22 school open houses during the months of September and 
October.  Board members are active participants in the Chamber of Commerce, Soroptimist, 
AYR, PTA, Citizens for Schools, and Cities and Schools Forum meetings and events.  In 
addition, they attended school music, reading, nutrition, school improvement and activity 
programs this fall.  They attended the Good Ol Days Brunch with administrators on August 9 
and welcomed staff at the New Teacher Reception on August 20. 
 
The board continues to be visible and accessible to the community, staff attending school 
functions during this quarter such as:  DARE graduations, school curriculum nights, holiday 
music presentations, school play, fundraisers for non-profits and Auburn Citizens for 
Schools, city ground breaking ceremonies, Chamber activities, gang awareness, PTA 
Reflections, Celebration of Learning, state basketball playoffs, Beyond High School, awards 
assembly, and graduation.  The board participated in community forums for budget 
reductions and responded to citizen inquiries by email and board meetings. 
 
f. Provide board liaison to PTA Council.   

 
Evaluation Statement: 
 
The school board was represented at PTA council on September 9 and October 14.  No 
meeting was held on November 11, a holiday.  Council and Regional PTA officers presented 
at the General Principals “PTA and the Principal” on November 18. 
 
PTSA met again on January 13.  The board was represented and a presentation of the levy 
and bond occurred, resulting in a Council endorsement of the Proposition 1 and Proposition 
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2.  Levy and bond presentations were presented at all PTSA schools in January, February, 
and March. 
 
The board was represented at PTA council events such as their annual recognition dinner in 
March and the Reflections event in May. 
 
g. Board members will make every effort to be active in different community activities 

where the district needs representation.   
 

Evaluation Statement: 
 
The school board participated in a host of community events this past fall including Good Ol’ 
Days, Reaching Out Fair, KSARC, Valley Counseling Services, White River Valley 
Museum, Auburn Food Bank, Grief Works, Rachel’s Challenge at Olympic and Fort Lewis 
Military Education Presentation. 
 
The board continued to represent the community with a variety of venues including:  
Chamber Coalition, WSSDA Regional meeting, the WSSDA legislative conference, ACS 
fundraiser, Soroptimist fundraiser, AR fundraiser, and ACAP fundraiser, National School 
Board Conference, Cities and Schools forum, Olympic Pow Wow, and Communities in 
Schools fundraiser. 
 
h. Provide training for new board members.   

 
Evaluation Statement: 
 
The board members are actively engaged in professional development.  Members serve in 
WSSDA leadership positions including executive board, resolutions, and board committee 
representation.  The board attended legislative conference, State Board Meetings, WSSDA 
State Conference in Spokane this fall.  They attended a variety of sessions at the NSBA 
Conference including student achievement, bargaining, foundation development, board 
leadership, employee relationships, effective board collaboration, and fiscal challenges.  
They model lifelong learners and attend sessions that are shared between board members and 
the administration in a collaborative fashion, seeking ways to enhance the knowledge and 
skills of board leadership. 
 
The board continues to explore ongoing professional development with a review of the 
Lighthouse project as a possible avenue for building capacity for board brinksmanship and 
training new board members. 
 
i. Use media and district website to provide ongoing communication with school 

district community.   
 

Evaluation Statement: 
 
The district publishes on a quarterly basis in the Auburn Reporter, first updating the 
community on student programs that show the philanthropic side of our students, followed by 
district efforts to reduce costs through Green Initiatives, and then highlighted the Master 
Facility Plan and proposed capital and/or bonds.   
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The March 27 edition of the Auburn Reporter highlighted state budget reductions results of 
the bond and levy election as well as the announcements of community input forums for 
program priorities for the 2009-11 budget cycle.  It also provided recognition for schools of 
distinction and outstanding students and staff accomplishments. 
 
The new district website was unveiled in February.  A new format, better search engine, and 
clear delineation of staff and community information makes for a more usable 
communication tool.  The new site provides the superintendent a board communication space 
for important message and issues. 
 
j. Reduce amount of paper and postage used for communication by using electronic 

options whenever possible.   
 

Evaluation Statement: 
 
Electronic data bases have been created to store and access, discipline results, assessment 
results, and Master Facility Plans.  School Messenger, SWIFT and Family Access provide 
electronic access and communication for school and family.  District publications such as 
Inside Your Schools, Staff Links, FOCUS, School Performance Reports, and Emergency 
Information Brochure are produced and distributed via electronic format.  The district is 
remodeling the current Website for easier access and usefulness with an improved marquee, 
board policy usage by community members and search engine.  Also, operational forms and 
documents are being organized into an intranet data base for employee use. 
 
At the same time, the board has gone to electronic options.  There is also an interest in 
developing a cache of publications that provide the patron or prospective client attractive 
marketing information.  These options will be explored in the next year as the new district 
website will be on-line and the marketing of the district strategic improvement plan and a 
rebranding become important. 
 
k. Establish board subcommittee to review student learning and school program 

progress as well as impacts of state board and OSPI policies.   
 

Evaluation Statement: 
 
The board established an academic review subcommittee.  The committee met prior to the 
board meeting of December 8, reviewing NCLB and Washington State Accountability as it 
relates to district assessment results and district improvement. 
 
On Monday, February 23, 2009, prior to the school board meeting, the board academic 
review subcommittee met with Rod Luke and Louanne Decker regarding Waiver Days and 
Building Level Professional Development.  The subcommittee was apprised regarding the 
Waiver Day focuses and configurations at various schools.  The Building Professional 
Development and Technology Implementation Plans (PDTIP forms) from various schools 
were also shared and explained.  Following the academic subcommittee meeting, there was a 
school board presentation on Waiver Days.  The presentation was made by administrators 
and staff from Evergreen Heights Elementary, Mt. Baker Middle School and Auburn 
Riverside High School. 
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The district strategic improvement plan was approved by the school board after it had been 
reviewed by the board achievement subcommittee and recommended for consideration. 
 
l. Board workshops will convene in the fall of 2008.   

 
Evaluation Statement: 
 
The board conducted a workshop on October 25.  The topics included a comprehensive 
review of the Master Facility Study, 2004 Citizens Ad Hoc Recommendation update, 
accountability for academic performance discussion and PLC introduction.  Other special 
workshops are planned for December 15 and January 31. 
 
On December 15, the board met to study and deliberate the school improvement bond issue 
and the capital levy propositions.  The board completed a workshop on January 31 reviewing 
community surveys related to the district improvement plan development and employee 
survey results.  The board also completed a program priority survey using electronic tools for 
levy dependent programs.  They also received a primer on Finance 101 as it related to the 
cost of programs and their dependence on levy resources. 
 

5. Objective--Maintain close contact and awareness of matters dealing with district 
personnel, morale, and the labor negotiation process. 
 
Strategy 
 
a. Continue to provide a program for recognizing staff excellence and years of service.   

 
Evaluation Statement: 
 
The recognition of staff excellence and years of service were completed by June, 2009.  
Additionally, the board selected and awarded volunteers with a Gold Star recognition each 
quarter of the 2008-09 school year. 
 
b. Continue the program that recognizes one staff member and one student per month 

at a board meeting and one community member quarterly.   
 

Evaluation Statement: 
 
This goal of recognition of staff and student per month was completed June, 2009. 
 
c. Continue board labor relations committees.  Maintain strong working relations with 

all labor groups with an emphasis on problem-solving approaches to concerns.   
 

Evaluation Statement: 
 
Labor relations are improving.  There were fewer grievances filed by the Auburn Education 
Association (1) then the previous year (3).  The Public School Employees Association filed 
fewer grievances (8) than the previous year (12). 
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d. Monitor and supervise the negotiations of all seven labor contracts and stay 
apprised of the work of the labor management team.   

 
Evaluation Statement: 
 
Settlement with the Auburn Education Association was accomplished in June which is the 
first time in nine years.  Currently, the PSEA/T has four outstanding issues and we are 
projected to settle before the end of June.  We are hoping to complete PSEA negotiations 
before the start of the 2009 school year.  
 
e. Board will conduct a climate survey with staff in the fall of 2008.   

 
Evaluation Statement: 
 
The climate survey was conducted and completed in the fall of 2008.  Over 700 employees 
participated in the survey.  The board reviewed the survey at a board workshop in January, 
2009. 
 
f. Receive regular updates regarding the status of labor relations. 

 
Evaluation Statement: 
 
The board was kept apprised throughout the certificated bargaining process and played a 
major role in assisting in the June settlement.  Continued work with the subcommittees will 
occur during the summer. 
 

6. Objective--Maintain sound budgetary practices in all district operations. 
 

Strategy 
 

a. Monitor district revenues and expenditures on a timely basis.  Work to rebuild the 
district fund balance.   

 
Evaluation Statement: 
 
The board has a goal of a fund balance between 3% and 5% ending fund balance.  Monthly 
summary reports are provided to the board.  Ending fund balance for year-end 2007-08 was 
$7,202,333.  Total percentage fund balance was 5.92% of 2007-08 expenditures.  Ending 
fund balance in 2006-07 was $4,793,491. 
 
 Five Year History of Ending Fund Balance: 

2003-04 $7,916,847  
2004-05 $7,000,819 
2005-06 $5,192,713 
2006-07 $4,793,492 
2007-08 $7,202,333 
2008-09 $7,510,864  Projected 
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b. Stay apprised of special, private, federal, and state grants and receive monthly grant 
reports.   

 
Evaluation Statement: 
 
State and federal grants are tracked via OSPI I-grants.  Amy Spence produces a monthly 
report describing grant applications schools and the district has submitted.  Grants are listed 
in the monthly financial statements for review by the board. 
Summary: 
 7 grants from US Department of Agriculture totaling $3,095,160 
 15 grants from US Department of Education $5,763,615 
 3 grants from US Department of Health Social Services $1,194,000 
 20 grants from OPSI totaling $20,164,055 
 1 King County Performing Arts grant $2,600 
 8 PTA Grants $17,664 

58 Corporate grants $36,667 
34 grants from various agencies 365,909 

 
7. Objective--Continue to work toward adequate financial and community support of 

public schools. 
 

Strategy 
 

a. Work to support district needs through involvement with the three city governing 
boards located in the district, Muckleshoot Tribe, and Green River Community 
College by participating in the Cities and Schools Forum.   

 
Evaluation Statement: 
 
The board participated on the Cities and Schools Forum on October 22. They also invited the 
members of the forum to participate in a critical review of the Reaching Out Fair on 
November 12. 
 
The next Cities and School Forum meeting was held on April 22.  The forum members made 
recommendations for the 2009 Reaching Out Fair. 
 
b. Support WSSDA and NSBA.   

 
Evaluation Statement: 

 
The board is an active member of WSSDA, attending conferences and meetings and serving 
on WSSDA committees including the board, executive committee, and resolution committee.  
All the board attended the WSSDA conference in Spokane on November 19 through 
November 22.  Board members also serve in a leadership role with WSSDA. 
 
The board was represented at multiple regional WSSDA meetings.  The superintendent 
attended a WSSDA workshop on engaging the community on budget challenges on February 
28.  The board and superintendent attended the NSBA conference on April 4-7. 
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c. Apprise state and federal officials involved in making decisions which affect Auburn 
schools about the needs of the district.   

 
Evaluation Statement: 
 
The board established legislative priorities and combined with Kent and Tahoma to create a 
unified approach to issues such as adequate funding, unfunded mandates, 728 and 
transportation.  The board had representation at the State Board of Education meeting on the 
Washington Accountability Index.  Unfortunately, the event had to be cancelled because 
legislators were tied up in the legislation sessions and were unavailable for a December 
event. 
 
The board’s legislative chair attended the WSSDA legislative conference February 8-9 along 
with the superintendent. 
 
Board members attended the Auburn Area Chamber legislative events throughout the year 
culminating with a recognition of elected officials. 
 
d. Communicate to state and federal legislators the need for fiscal support of public 

education such as school construction, education reform, needs of students with 
disabilities, transportation costs, etc.   

 
Evaluation Statement: 
 
The school board voted unanimously on November 24 to join the NEWS consortium to force 
the legislature to comply with its paramount duty and ample requirements of the state 
constitution. 
 
The board received an update on March 9 regarding the progress of the NEWS consortium 
litigation.  The trial will begin on August 31. 
 
e. Host a meeting with local legislators prior to the start of the session to review the 

district’s concerns.   
 

Evaluation Statement: 
 
A concerted effort of school boards in Kent, Auburn and Tahoma was made to host a 
December 3, legislative night. Unfortunately, legislators were not available and the event was 
cancelled. 
 
On February 9, board legislative chair and superintendent met with legislators in Olympia to 
address WSSDA issues. 
 
f. Communicate district’s legislative priorities to candidates for elected positions.   

 
Evaluation Statement: 
 
Auburn, Kent, and Tahoma developed a document of legislative priorities that provide senate 
and house representatives with information on impact issues such as transportation, 728 
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funding, school construction and unfunded mandates. This document of legislative priorities 
was mailed to legislators who serve patrons in the Auburn, Kent and Tahoma School 
Districts. 
 
The superintendent met with Representative Adam Smith at the educational round table on 
February 18 to discuss NCLB and AYP sanctions. 
 
g. Review initiatives for November, 2008, and determine whether or not to take a 

position.   
 

Evaluation Statement: 
 
There were no initiatives with impact on education on the November ballot or this year. 
 
h. Determine whether propositions for the school district need to be placed on a ballot.   

 
Evaluation Statement: 
 
Facility Master Plan and enrollment projections were shared with the board at their  
October 25, 2008, workshop.  Board determined to place two issues on the ballot for  
March 10, 2009, election.  This was a $239,000,000 construction bond to replace three aging 
schools (Auburn High School, Olympic Middle School and Terminal Park Elementary 
School) and a $46.400,000 capital improvements levy to address the areas deemed as 
essential improvements to district facilities. 
 

8. Objective--Provide and maintain adequate physical facilities consistent with 
educational needs. 

 
Strategy 

 
a. Continue to monitor enrollment projections, the need for new district facilities, and 

the impact of growth.   
 
Evaluation Statement: 
 
The Facilities Master Plan Steering Committee determined that a new middle school was not 
needed in the next five years.  Enrollment projections show that there will be a need for 
portables at Lakeland Hills Elementary and boundary adjustments will be needed to balance 
middle school enrollment. 
 
Two portables are to be added at Lakeland Hills Elementary and two to Mt. Baker Middle 
School for the 2009-10 school year.  A modular building will be placed adjacent to the 
Annex to address the needs of the Transition Program for 18-21 year olds. 
 
b. Review the master facility plan for the improvement of school facilities.   
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Evaluation Statement: 
 
The Facilities Master Plan Steering Committee held a series of eight intensive 4 plus hour 
meetings to review all facilities and develop recommendations to the cabinet and school 
board.  Those recommendations were presented to the board at their October 25, 2008, 
workshop. 
 
From the work of the Steering Committee, the board determined to place a bond issue to 
replace AHS, Olympic, and Terminal Park and to make improvements via a capital levy at 18 
schools and six support facilities. 

 
Both ballot measures failed and decisions will need to be made about when to place these 
measures before the voters a second time.  The maintenance department and capital projects 
departments are examining the items that will need immediate attention. 
 
c. Encourage technology enhancements, throughout the district, that are in balance 

with other instructional strategies.   
 
Evaluation Statement: 
 
New and emerging technologies are explored and tested in learning environments.  
Determinations are made after instructional/learning benefits have been evaluated.  Clicker 
response technology and mobile computer labs are the being provided to schools as a part of 
the building technology deployment plan.  The buildings submit their technology plans 
annually and implementation of those plans and scheduled as plans are submitted.  Each 
school has the ability to determine the distribution of the technology to meet the needs of 
staff and students. 
 
Throughout the 2008-09 school year, the eBeam Complete interactive whiteboard system, 
developed by Ludia Systems, was piloted in elementary, middle, and high school classrooms.  
In May, 2009, the eBeam pilot was deemed a success and established as the district standard 
interactive whiteboard tool.  The eBeam is a fully featured interactive whiteboard system that 
converts any dry-wipe board or indeed any flat surface into an interactive whiteboard.  It has 
all the functionality of a traditional fixed size interactive whiteboard, in any size up to 8' x 4’, 
for less than half the price of an equivalent sized interactive white board system.  eBeam 
enables complete control of your desktop from the board or flat surface.  The user can 
annotate over any open application, import, save and manipulate annotations and captured 
objects in the systems scrapbook, create dynamic content for classroom lessons and promote 
whole class teaching and increased interaction with the students.  The user can control and 
annotate over PowerPoint presentations and save the mark ups into the original file.  
Connecting to the internet classroom lessons can be broadcasted to remote learners or the 
work can be sent to a server or computer hard drive for saving for later use.  The eBeam 
presents a whole new set of options for a teacher. During the 2009-10 school year, eBeam 
systems will be deployed across the Auburn School District with professional development 
offered by the vendor. 
 
d. Determine if there is a need for the attendance area committee to convene.   
 

http://www.e-beam.com/products/complete.html�
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Evaluation Statement: 
 
October 1 projections show a need to convene a boundary committee review in the spring to 
balance enrollment at south end middle schools and determine feeder patterns for high 
schools from new developments.  An examination of Lea Hill area elementary schools may 
also need to be considered.  Determination of future attendance areas will be needed to be 
adjusted to address middle school balance.  The boundary review may need to be considered 
for 2009-10. 
 

9. Evaluation of objectives. 
 

Strategy 
 
a. Prior to establishing objectives for the 2009-10 school year, the board will evaluate 

2008-09 objectives.   
 
Evaluation Statement: 
 
A meeting is scheduled for June 17 with the board committee (president and vice president) 
to review the first draft of the evaluation of the 2008-09 board objectives.  
 

10. Support families in collaboration with community services. 
 

Strategy 
 
a. Encourage parent involvement in the schools and in the educational process of their 

children.   
 
Evaluation Statement: 
 
In the fall of 2008, all parents were sent their passwords in order to review their student’s 
grades and attendance on Family Access through Skyward.  In addition, each school had an 
open house and many had curriculum nights and other community events to encourage 
families to access the programs within the school house.  Chinook Elementary hosted a 
Kindergarten Outreach program on a quarterly basis that allowed parents to learn which 
skills would be expected outcomes of kindergarten.  Parents were encouraged to bring their 
children to this event and participate in the activities to model the learning. 
 
b. Provide electronic access to parents of their student(s) attendance and academic 

progress.   
 
Evaluation Statement: 
 
Family Access has been implemented district wide so that parents are able to view their 
child’s progress, grades and attendance.  This has been very positive addition to parent 
communication.  Student Access is the next level that is being opened up for students to view 
their progress and grades.  The pilot schools have found this to be an exciting method for 
students to monitor their progress.  The data below shows Student Access and Family 
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Access.  From the data, it can be observed that students are actually using the system in 
greater numbers than parents and guardians. 
 

Student Access      
      
Month Number of Logins Number of Individual Students 
SEPTEMBER 8,843 1,695 
OCTOBER 26,755 2,878 
NOVEMBER 20,142 2,740 
DECEMBER 16,259 2,337 
JANUARY 28,892 2,744 
FEBRUARY 16,736 2,812 
MARCH 34,302 3,984 
APRIL 23,059 2,574 
MAY 27,602 3,103 
      
TOTAL: 202,590   
      
Parent Access     
      
Month Number of Logins Number of Individual Parents 
SEPTEMBER 8,346 1,940 
OCTOBER 15,166 2,109 
NOVEMBER 10,689 1,616 
DECEMBER 7,988 1,424 
JANUARY 15,077 1,582 
FEBRUARY 8,486 1,321 
MARCH 14,211 1,567 
APRIL 9,765 1,363 
MAY 11,164 1,390 
      
TOTAL: 100,892   

 
c. Provide early identification and intervention services to support families.   
 
Evaluation Statement: 
 
In April, 2009, an additional preschool program was initiated at Arthur Jacobsen Elementary.  
This program was added to address the continued growing numbers of preschoolers 
qualifying for special education preschool services within the Auburn School District.  This 
new program will be moving to Alpac to begin in the fall of 2009.  This change is necessary 
to ensure sufficient sections available in the south end of the district, working to keep 
children close to their homes/daycares, and create support efficient district transportation.   
 
d. Promote the development of early learning structures within the community to 

reduce the achievement gap prior to the start of kindergarten.   
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Evaluation Statement: 
 
Auburn School District’s Early Learning Providers Group was invited to apply for a 
competitive Bill and Melinda Gates Grant.  The focus of the grant centers on innovative ways 
to increase student achievement through early intervention at the PreK-8 level.  The team 
crafted a multi-tiered plan that involves support and training for parents, preschool and 
childcare providers, and district kindergarten teachers.  Grant awards are to be announced in 
June, 2009.  
 
Staff development was provided to all kindergarten teachers by the district early childhood 
special education program specialist on the May 8 waiver day.  The focus of this workshop 
was on the smooth transition of children from special education preschool to kindergarten.  
This workshop was well attended by both special education teachers and kindergarten 
teachers and received high praise. 

 
e. Endeavor to ensure every graduate has the standards based and salable skills 

necessary to manage the business and affairs of their family, achieve full 
employment, and assume a productive role in society.   

 
Evaluation Statement: 
 
The Auburn School District career and technical education (CTE) courses have partnerships 
with local schools, businesses, labor, and community organizations to support full 
employment of our students in these programs.  Students are able to earn college credit 
through articulation agreements with these organizations.  In addition, students in our 
Community Lab Program currently access at least 20 local businesses for on the job training 
and integration that support life skills and employment. 
 
f. Collaborate with local agencies to utilize school facilities outside the normal school 

day to meet family, student, and community needs.   
 
Evaluation Statement: 
 
City of Auburn is providing after school programs in a number of our schools.  Community-
based groups such as Auburn Little League, Auburn Youth Football, Auburn Youth Soccer, 
and AAU teams use our fields and gyms on a fee basis for their programs. Discussions 
continue with Auburn Little League about long term field use arrangements. 

 
Partnership is being formally developed with Auburn Little League.  There are a number of 
different groups and agencies that use our facilities.  There are 45 youth sports related users, 
14 homeowners associations, 13 performing arts groups, 11 churches, five colleges, three fire 
and police, and three for profit groups, along with the City of Auburn. 
 
g. Ensure staff development regarding the role and availability of private and public 

agencies and services that can help and support families experiencing difficulties.   
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Evaluation Statement: 
 
School counselors are encouraged to meet with the executive director of special student 
services on a quarterly basis.  Additional resources are provided to school counselors 
throughout the year to families to support their needs and aid in accessing support services.  
Various agencies have attended school psychologist and school nurse meetings, sharing 
services to support families.  One school psychologist serves on the monthly regional 
Interagency Staffing Team (IST), working to support students and their families in crisis. 
 
h. Collaborate with other agencies, organizations, and groups in making instruction in 

parenting skills available to interested adults.   
 
Evaluation Statement: 
 
This objective was completed in February, 2009.  No additional updates for this reporting 
period 
 
i. Encourage continuing development of school-based private provider child care 

programs at each elementary school site as space is available.   
 
Evaluation Statement: 
 
On-site child care has been offered for elementary students at Arthur Jacobsen, Ilalko, 
Hazelwood, Gildo Rey, Lake View, and Lea Hill; this is an expansion of two buildings from 
the 2007-08 school year.  In addition, a comprehensive list of childcare providers is 
maintained and updated on the school district website.  On-site childcare providers are 
working with building principals to confirm space for the 2009-10 school year.  At this time, 
no changes are anticipated in the number of providers or locations of programs. 
 
j. Meet with community daycare providers regularly to support their efforts to 

improve student learning.   
 
Evaluation Statement: 
 
On May 28, 2009, the second training this year for our Early Learning Providers Series on 
Early Literacy was provided.  There were 38 local licensed childcare and preschool providers 
in attendance at the training.  Each participant received a free Big Book (provided by 
Harcourt) for shared reading and handouts detailing instructional strategies on vocabulary 
and literacy instruction.  Clock hours were available for district staff who attended both 
trainings and STARs credits was available for the preschool and childcare providers. 

 
k. Expand full day kindergarten based on parent interest, financial resources, and 

space availability.   
 
Evaluation Statement: 
 
On May 27, 2009, the lottery for tuition-based full-day kindergarten (FDK) was held.  
During the 2009-10 school year, the Auburn School District will offer eight sections of 
tuition-based FDK.  The sites include:  Lea Hill, Arthur Jacobsen, Hazelwood, Dick Scobee, 
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Evergreen Heights, Ilalko, and Lakeland Hills Elementary Schools (two sections will be held 
at Lakeland Hills).  In addition, one “Academic Intervention” section of FDK will be held at 
Chinook Elementary related to their Reading First program.  (Attached FDK Handbook) 
 
l. Provide family collaboration services in a variety of languages in order to reach all 

Auburn School District stakeholders.   
 
Evaluation Statement: 
 
TransACT is the premier provider of multi-lingual parent notification documents to school 
districts nationwide.  The Auburn School District subscribes to TransACT services.  
TransACT usage has steadily increased since adding the pass-through linked shortcut to the 
district website and the expansion of district masters of translated documents now available 
to staff and administrators.  The trending graphs on page 4 of the TransACT usage report 
show a marked increase in accessing this tool.  Classified staff training on the use of 
TransAct is scheduled for October, 2009. 

 
 
 
 
 
2008-09 Eval of Stated Dist Obj June 2009 



2009-2010 

Board Objectives Development Criteria 

1. Frameworks for the development of the 2009-2010  
School Board Objectives for the promotion of 
student achievement through planning, policy 
setting, advocacy and monitoring performance were 
utilized: 
Washington State School Board Standards            
Iowa Lighthouse Study of High Achieving Districts 

2. The Auburn School District Strategic Improvement 
Plan was a central driver for the development of 
the school board objectives. 

3. Previous Board Objectives of significance were 
included in the 2009-2010 objectives. 

4. Measurement Criteria of board objectives that 
feature scheduled, frequent monitoring by the 
board including performance data, record data, 
perceptual data and evaluative statements. 

5. Format for the board objectives will need to be 
determined. 
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